Published by 
RoBBINS PUBLISHING 
Company, INC. 

9 FE. 38th St. 

Vew York. \ 


J. H. Moore 


President 


Harcanp J. Wricnt 
Vice-President and Publisher 


C. KENDALI 


T) easurel 


Merton C. Ropsins. Jr. 


Secretary 


H. J. HooLe 

Representative 

Chicago, Ill. 
Peoples Gas Bldg 


Nep Brypone-JAack 
Pacific Coast 
Representative 
Los Angeles, Calif. 
714 West 10th St. 


R. F. Rocers 
Representative 


Vew York. N.Y. 


Muriet C. HENRY 
Associate Editor 


Publication Offices: 56th and 


Chestnut Streets, Philadelphia, Pa 


UU: S. A. Editorial and Executive 


m Offices: 9 East 381! 

York. Telephone: CAledonia 5 
9770; Cables: Robinpub New 
York; Codes ABC 5th Edition. Sut 
Scription rates payable ir id 
B vonce: United States $3.00 a year 
mConcdo $3.00 a year: Foreiar 
94.00 o year. Single copies 30 
Volume Forty-five mber One 


(). Ri VU FOALWUMMOA 


and EE ar NTA —— — w 


EST. 1906 


WittiaAM LAMBERT Maison G. DENAVARRE, PHC., B.S. 
Editor Technical Editor 


CONTENTS JULY 1942 


Comment 

Why Have a Cosmetic Limitation Order? H. L. Brooks 
Pending Limitation Order Stirs T.G.A. 

Short Adages R. O' Mattick 
Let Us Not be Misled by Slogans Hugo Mock 
Wor Creates New Cosmetic Market R. F. Rogers 


Some Answers on How to Fix Prices Robert W. Burns 


REGULAR FEATURES 
Desiderata Vaison G. deNavarre 
Acet 


Tubeless 
WPB and £ 


Questions and Answers 
Packaging Portfolio 

Flavors Section 

Among Our Friends 

New Products and Processes 
News from Washington 
News and Events 

Market Report 


Prices in the New York Market 





STLICK ? 
“call De O”’ 


—and who hasn’t been stuck or hampered by 
some of today’s many perfuming problems? 
We of Dodge & Olcott Company are meeting 
many of these perplexities by supplying the 
trade with important, necessary requirements 
of Aromatic Chemicals, Essential Oils, and 
Perfume Compounds. Most likely our 144 
years of perfuming experience can likewise 
help YOU through the current emergencies 
with “‘flying colors.” “Call D & O.” 


* 
DODGE & OLCOTT COMPANY 


180 VARICK STREET - NEW YORK, N.Y. 
BOSTON + CHICAGO + PHILADELPHIA + ST. LOUIS + LOS ANGELES 


Plant and Laboratories: Bayonne, N. J 


ESTABLISHED 
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Comment on interesting new 
chemical developments and 
their application to cos- 


metics and toiletries 


by MAISON G. pENAVARRE 


ACETONE REPLACEMENTS 


If one of your products is a nail enamel 
remover. and if acetone is the main or 
one of the main ingredients, then you 
probably have been worried no end. 
Supplies of acetone are somewhat more 
easily obtained today, but availability 
is subject to hot or cold flashes, stocks 
being available one day and scarce the 
following day. However, you can cut 
your acetone content down to about 5 
or 10% if you wish. by using the follow- 
ing formula: acetone 5%, ethyl lactate 
45% and water to make 100%. This 
formula has been tried on a half dozen 
types of polish and it works well. It 
can be made to cut faster by increasing 
either the lactate or the acetone and 
reducing the water correspondingly. 
The resulting mixture is non-inflam- 
mable. It isn’t the cheapest enamel 
remover you could make, but it is sue- 
cessful. In fact. you don’t need any 
acetone at all if you use equal parts of 
ethyl lactate and water. 

One of the highly polymerized ethy- 
lene oxide wax-like materials can be 
used to overcome drying, if that is a 
problem. Propylene glycol, or better 
yet diethylene glycol monoethyl ether, 
in amounts starting at 5% upward also 
can be added. 

Another angle on this idea is to sell 
it in the concentrated form and to let 
the user dilute as directed on the label. 
Thus you can save shipping space and 
cost and thereby contribute to the war 
effort. This idea may have considerable 
sales appeal if properly glorified. 


TUBELESS SHAVING PRODUCT 


Shaving soap and the old fashioned 
mug are definitely on the way back but 
shaving powder hasn't been given much 


of a sales push. With the availability 
of truly anhydrous soaps, it would seem 
a cinch to package a shaving powder 
that contains no water and is composed 
entirely of active materials. The same 
argument would hold in this as in the 
case of toothpaste and tooth powder, 
water and 
being completely active whereas paste 
contains about 50% 


the latter containing no 


inactive ingredi- 
ents. It is a thought, nevertheless. Some 
enterprising advertising man will sink 
his teeth into the shaving powder idea 
and do a lot of business as a result. No 
tin tubes to worry about for either the 
consumer or the manufacturer. Just dust 
some of the powder on your brush and 
lather away! 


WPB AND ESSENTIAL COSMETICS 


By the time this appears in print, the 
fate of some cosmetics may have al- 
ready been sealed. WPB is just about 
ready to do something in curtailing the 
variety and sizes of cosmetics and con- 
tainers. It is a gigantic problem for 
anyone to tackle. As a result, the whole 
industry awaits the new curtailment 
order with the keenest interest. 

In my book, The Chemistry & Manu- 
facture of Cosmetics, page 628, I state 
that the skin requires nothing more 
than cleansing, toning, lubricating and 
protective products. In the next few 
words, a practical retraction to this 
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statement admits of the necessity of 
powder, rouge and lipstick, yea, per- 
haps eye 
finished 

about eight items. 


make-up too. In terms of 
products, this totals up to 
As yet, I haven’t in- 
cluded deodorants and antiperspirants 
permanent waving supplies, depilatories, 
dentifrices, perfumes and toilet waters, 
manicure preparations, sunscreening 
cosmetics, hair dyes, shaving lotions, 
hair dressing and talcum, just to men- 
tion a few. How do these items rate 
in terms of essentiality? It will be 
illuminating to see how these and other 
products fare. 

P. S. Since writing the above | have 
discussed this subject with the WPB 
toiletries branch consultants and I was 
pleasantly surprised with the manner in 
which they went about to determine 
just what is an essential cosmetic. The 
industry can be sure that these men are 
working unselfishly and are trying to 
determine, by every means _ possible. 
what types of cosmetics average per- 
sons will miss the most if cosmetics are 
For example. 
most of us would think of hair dyes as 


taken away from them. 


a relatively unimportant cosmetic item. 
However, there are some of us who 
know that hair dyes make it possible 
for many people to maintain their place 
in the world. And it surprises me too 
that these men on WPB hadn’t over- 
looked this point. This is just an idea 
fairly and openly they are 
analyzing the essentiality of the various 


of how 
cosmetic preparations. 


OZOKERITE 


A number of replacements for ozokerite 
made from domestic materials are avail- 
able without priority. The materials 
are quite unusual. 


CHANGE-OVER TO WAR WORK 


There are a number of items that might 
be made in cosmetic factories, which 
have direct connection with the war. 
First of these is the well known “bleach 
cream” which is not a bleach but it is 
used on the skin to offset the effect 
of poison and blistering gases. This 
product has not been talked about very 
much over here but a good deal of at- 
tention has been given to it in Eng- 
land. With our adversary having no 
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petroleum 
products 


Penn-Drake 


WHITE OILS 


have the fine qualities 
LoL UMT-1-1 4 


BLEND READILY 


A smoother cream or other preparation 
is obtained with Penn-Drake White Oil 
base because it is made to blend readily 
with other ingredients. Furthermore, 
there is little or no tendency for separation 
of liquid from solid ingredients. Waxes 
dissolve readily and stay finely divided. 


FREE FROM COLOR, 
ODOR, TASTE 


Being crystal clear and water white, Penn- 
Drake White Oils bring added brilliance 
to your preparations. They never become 
cloudy or develop an unpleasant taste or 
odor that would be detrimental to your 
products. 


PERMANENT 


Extreme care and precision in refining, 
based on almost eighty years experience, 
produces White Oils that retain their fine 
qualities PERMANENTLY. The practical 
value of this feature (which prevents 
deterioration on dealers shelves) has 
caused many manufacturers of cosmetic, 
medical and other preparations to 
standardize on Penn-Drake White Oils. 


WRITE for full information, specifications, etc., on Penn-Drake 


White Oils or other petroleum products. 
us complete data on your requirements. 


To save time, give 
Address Dept. 101. 


PENNSYLVANIA REFINING CO. 


General Offices - 


BUTLER, PA. 


Makers White Oils (U. S. P. and Technical); Petrolatums (all grades and colors); INSECTI-SOL (deodorized insecticide 
base); Deodorized and other Naphthas; Petroleum Sulphonates; Waxes; Industrial and Motor Lubricants 
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and Greases; Fuel Oils, and other petroleum products. 
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qualms of conscience regarding the 
use of poison gas, a little advance 
preparation is definitely in line. 

Another series of items already is 
being made by one cosmetic manufac- 
turer. These are kits containing simu- 
latory products, smelling like poison- 
ous war gases and thereby acquainting 
the populace with the odors without 
endangering their lives. 


LEG MAKE-UP 


Among the hundreds of  inquirers 
whom we serve with information are 
both large and small companies. The 
kind of inquiry is usually the same. | 
have one now regarding a leg make-up 
cream or lotion. This person wants 
this cream or lotion to be applied 
readily and to dry in a_ reasonably 
short period of time. It should be wa- 
terproof but be removed readily with 
soap and water. They also want per- 
fume recommendations. Incidentally, 
they want the lotion in three shades. 

Now it is not the intent or desire to 
single out this person for ridicule. In 
fact, this inquiry is so characteristic 
of most of them that it is intended to 
point out the wide ramifications of so 
simple a request. It is easy to make 
such an inquiry for so vast an amount 
of help. but it would take weeks (and 
longer perhaps) to work out this in- 
quirer’s problem satisfactorily. The in- 
quirer probably is not aware of this. 
We are glad to dig into our store of 
knowledge yea, and borrow’ from 
others if necessary to give all the help 
we can. But it is impossible for us 
to take on a research project for a 
subscriber. We would like to chide 
this particular friend a bit though for 
two articles appeared within the past 
year in THe AMERICAN PERFUMER re- 
garding the composition and formula- 
tion of leg make-up. These articles 
were intended to help readers formu- 
late such cosmetics. 

However, because of the timeliness 
of the subject. this inquiry will be an- 
swered here in brief form. Leg make- 
up is of two types. staining and the 
non-staining. The first does not rub off 
as easily as the latter. The non-stain- 
ing leg stick or cream make-up pro- 
duces an effect more closely approach- 
ing that of real stockings. It is based 
upon a vanishing or greaseless base 
containing insoluble pigments. much 
like some kinds of powder cream. The 
staining type contains soluble dyes. 
blended so as to produce the color de- 
sired when applied to the legs. Either 
product may or may not be perfumed 
as desired. So far, leg make-up has 
been more popular than at first  be- 
lieved. It is a good item for the warm 
weather and relieves demands on silk 
stocking supplies. 
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QUESTIONS & ANSWERS 


395. WAVING CONCENTRATE 


Q: lf you have a formula for a 
concentrated wave set, will you 
please send this to us at once. A 
formula we have leaves flaking in 
the hair. S.C.P.. Nev. 


\: A representative concentrate 
consists of about 40 per cent gum 
karaya, 7 per cent borax and 1 to 
2 per cent of plasticizer. The en- 
tire mixture is suspended in dena- 
tured alcohol. Names of some of 


the trade-named plasticizers have 


been sent to you under separate 
cover. A new type of waving con- 
centrate based on the borates of 
sorbitol and mannitol will prob- 
ably come into vogue. Such con- 
centrates can be diluted to a much 
greater extent than gum concen- 
trates. Your attention is directed 
to the care necessary in handling 
these resins. 


396. GLYCOL SUBSTITUTE 

Q: Will you please give us the 
names of the glycol substitute and 
aminohydroxy compounds men- 
tioned in item 374 of the February, 
1942, American Perfumer? C.J. 


Maine. 


A: The glycol substitute men- 
tioned is 2-methyl-2.4-pentanediol. 
The aminohydroxy compounds are 


a group of materials, one of which 


is 2-amino-2-methyl-1.3 propane- 
diol. The names of the suppliers 
are sent under separate cover. 


397. WETTING AGENTS 


Q: In the September issue of 
THe AMERICAN PERFUMER you 
state that several wetting agents 
are furnished in paste form, and 
reanire only an addition of color 
and perfume to make a shampoo 
paste. Would you be kind enough 
to give us the names of these ma- 
terials and the source of supply? 
Can you suggest a suitable agent 
lor use in a powdered bubble 


bath? L.S.. Ark. 


\: The names of several wetting 
agents supplied in paste form have 
been sent to you under separate 
cover, along with the names of the 
companies which make them. Some 


of these materials no longer are 
available and we suggest that you 
refer to the recently published bul- 
letin on Replacements to deter- 
mine which ones can be added. In 
regard to wetting agents for use 
in powdered bubble bath. we sug- 
gest that you read the article by 
Mittelstadt, which appeared last 
summer in THE AMERICAN PER- 
FUMER. Several wetting agents 
possess outstanding properties for 
this purpose and these likewise are 
mentioned in our letter. Some wet- 
ting agents are not at all com- 
patible with soap and water soft- 
eners. whereas others seem to 
work very well indeed. 


398. SHAMPOOS 


Q: Would it be alright to use 
Dupanol ME Dry in a shampoo, 
soapless or lathering, or would it 
dry out the oils? Please also send 
us the name of the supplier of the 
non-allergic soap mentioned in the 
May, 1941, issue and the makers 
of a wetting agent for compound- 
ing an antiseptic shampoo. L.L.. 


Ind. 


\: The name of the supplier of 
the non-allergic soap substitute has 
been sent to you under separate 
cover. It is our understanding that 
a patent application is being made 
for the antiseptic shampoo and. 
therefore, we can not give you any 
additional information on this sub- 
ject. The proprietary wetting 
agent mentioned is not satisfactory 
for use in ordinary shampoo for 
the reason that it is not sufficiently 
soluble in water. However. if you 
know of some way by which the 
solubility may be increased to 
where 20 per cent of the wetting 
agent can be held in stable solu- 
tion, this material makes a satis- 
factory shampoo, although other 
wetting agents are better for liquid 
shampoo. It can be used, however. 
in cream shampoo or other paste 
types of shampoo where complete 
solubility is not important. In ad- 
dition, this wetting agent is avail- 
able only on priority at this time. 
For replacements, we suggest that 
you get one of the new bulletins. 
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Fear of growing government restric- 
tions swells attendance at meetings 


This is a banner year for trade associa- 
tions. Practically every one that has 
held a convention this year reports a 
record attendance and a notable in- 
crease in membership. The sheer neces- 
sity for concerted action to meet intel- 
ligently the rising tide of government 
restrictions has probably been the mo- 
tivating force in bringing competitors 
closer together into associations. Com- 
petition may be severe; but extinction 
is worse. Now, when the need for co- 
operative effort within each industry is 
so urgent, associations have a golden 
opportunity to prove their worth. There 
is much that may be done to inform 
their members as to how they may 
educate the public and also how they 
may improve their relationships with 
labor in these times of rapid social and 
economic evolution. 


Why it is patriotic to oppose 
unreasonable restrictions on business 


The suspicion is growing that the 
slogan “We have got to win the war” 
is being used as an excuse to foist on 
business many restrictions which are 
not in the direction of winning the 
war at all. 

The first problem and the patriotic 
duty of the business man in_ these 
times, as pointed out by Paul S. Willis, 
is to save his business. He should do 
this in the interests of his employes 
who must earn a livelihood; he should 
do it as a means of raising revenue 
with which to pay needed taxes; and 
he should do it to keep the civilian 
population supplied and to insure as 
far as possible a stable economy in 
the after-war period. 

This cannot be done if current 
proposals are enacted into law. Take 
the food industry for example. 
the days when coffee, 
crackers and other groceries were sold 


From 
flour, sugar. 


from unsanitary open bins, a_ giant 
industry has been built up around 
the nucleus of the sanitary and con- 
venient package. 
sities in packages bearing the name of 
a responsible manufacturer have served 
to insure correct weight or measure 
and a standard of quality on which the 
reputation and business of the manu- 
facturer depended. 


I hose same neces- 
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OMMENT 


If, as proposed, all brand names are 
to be discarded and a single “Victory” 
brand substituted; if advertising by 
which preference and acceptance of a 
product is built up be dropped; and 
if salesmen be dispensed with there 
will be nothing left to support the pack- 
aged foods industry which has con- 
tributed much to the economic and 
social welfare of the nation. 

While undoubtedly sincere, many of 
the proposed restrictions usually are 
not well considered. For that reason 
business men are justified in vigorous- 
ly opposing any proposed restrictions 
which they sincerely feel are not in 
the direction of winning the war. 


An amateur Gallup poll on 
the T. G. A. convention 


An amateur Gallup poll among those at 
the T. G. A. meeting revealed that the 
chief reason for the large attendance 
was the eagerness to get definite in- 
formation about the pending govern- 
ment limitation order and definite an- 
swers to problems that have arisen in 
interpreting the general maximum price 
regulation. If they were disappointed 
it was due to the uncertainty of the 
situation about which representatives of 
the government were seemingly as 
much in the dark as anyone else. It 
was also fairly evident that entertain- 
ment is not the drawing card it was 
supposed to be; for there was none. 
While it may be advisable to eliminate 
entertainment such as golf and a theatre 
party for the duration, there was a 
distinct feeling that a banquet might 
have been held. 


An opportunity for needed 
ecucational work on cosmetics 


As disclosed at the Toilet Goods Assn. 
meeting there is in the federal govern- 
ment as well as outside of it, a sincere, 
a responsible and a_ sizable group 
which feels that the cosmetic industry 
is not an essential one. In that fact 
alone lurks danger; for history has re- 
peatedly demonstrated that the unor- 
ganized majority is helpless against an 
organized minority which knows what 
it wants and is determined to get it. 
The prohibition amendment of a gen- 
eration ago is an apt illustration of this, 
to cite a familiar instance. 

For situations like that, associations 
in the trade provide organization fo 
the inarticulate majority. And as they 
have the sympathetic and interested co- 
operation of the newspapers. magazines, 
the radio and trade papers an excellent 
opportunity is afforded them to under 
take enlightened educational work be- 
fore it is too late. 


The declaration of war against 
Bulgaria, cradle of the rose industry 


“Perhaps,” observes the Pathfinder of 
Washington, D. C.. in commenting on 
the declaration of war by the United 
States against Bulgaria, “a state of war 
was never formally recognized with 
more indifference or less interest. When 
the President asked for it, Congress 
complied when it got around to it with- 
out debate and without a dissenting 
vote. It was done to please Russia.” 
The little nation of 6.549.000 souls 

less than the population of New York 
City known as Bulgaria, has been 
identified for generations as the fore- 
most producer in the world of otto of 
rose. The growing of flowers in the 
picturesque Valley of the Roses and the 
distillation of otto of rose is a leading 
if not the leading export industry of the 
country. Bulgarian otto of rose was 
distributed all over the world; and in 
normal times leading distillers, usually 
men and women of culture and charm, 
came annually to the United States 
where they were welcomed by the trade. 
The relationships were cordial and 
mutually profitable. Such relationships 
of the past and the contribution of 
Bulgaria to the development of the in- 
dustry are memories that may be cher- 
ished. 
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Forty-five Years a Leader 


Since 1895 the name of Chuit, 
Naef has been synonymous with 
the production of the highest 
quality group of synthetic and 
aromatic chemicals obtainable. 
Today. as then, this reputation 


continues unmatched. 


Throughout these years the Chuit, Naef organiza- 
tion has expanded its products to the point where 


they now rank as the most complete line of perfume 
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raw materials available to the soap, perfume ex- 


tract and toilet goods fields. 


The laboratories at Geneva, Switzerland, are con- 
stantly showing the way in the development of new 
aromatic materials, basic specialties and finished 
compositions that aid you in solving your perfume 


problems. 


As sole United States agents, let us convince you 
of the remarkable adaptability of our products to 


your line—and our ability to deliver! 
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WHY HAVE A COSMETIC LIMITATION ORDER? 


The president of Coty, Inc., frankly inquires why the 


industry must be limited if nothing it can obtain for 


use in making cosmetics is needed for war production 


Wu AT I and probably many others cannot un- 
derstand, is how the war effort will be furthered 
by additional limitations on an industry which has 
already had many restrictions imposed upon it. 


While it 


may cater to the whims and fancies of women, and 


Our industry is not a frivolous one. 


men, it is fully aware of its responsibilities and 
duties to our country and Government, and the need 
for all business to make greater sacrifices in ordet 
to hasten the winning of the war. As a group, we 
yield to no other group in the desire to win the 
war. We shall make every sacrifice, voluntarily 
or otherwise, that will help speed the day of vie- 
tory. We shall not be found wanting. 

However, | cannot see why it should be con- 
strued as lack of patriotism if | voice my objec- 
lions and disagree with regulations that I cannot 
understand, and which I do not think will help the 
war effort. 


WHY HAVE A LIMITATIONS ORDER? 


If nothing that we can obtain for use in ou 
business is needed for the war effort, why must we 
have a Limitations Order at all? Many have al- 
ready been imposed upon us. When we know that 
these are necessary, we do not disagree, but heart- 
ily approve. But what | cannot understand, frankly, 
is why we may be told that we must limit our- 
selves in certain articles when there is a surplus 
supply of the products and materials that go into 
their making? 


NO LABOR SHORTAGE 

While there is a shortage of labor of certain 
lypes, ours, apparently, is not in this category. If 
and when it is, our personnel will want to do its 
part, and if it does not do so voluntarily, our Gov- 
ernment will undoubtedly conscript it. In the 
meantime, we should not like to dismiss thousands 
of employees who may not find anv new jobs 
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by H. L. BROOKS 


In this address. Mr. 
Brooks speaks as an 
individual manufac- 
turer and not as pres- 
ident of the T. G. A. 


quickly, or at all, which would be the result of a 
serious Limitations of Production Order. 

We are aware of the fact that there are transpor- 
tation difficulties. If we cannot use one kind of 
varrier, we shall find other means of shipping our 
woods. If delays occur, because of a greater need, 
we shall suffer them silently. In Great Britain 
where shipping space, particularly on boats, is a 
far greater problem than the railroad situation here. 
the Government of that country still permits the 


exportation of cosmetics. 


LIMITATIONS FOR PUBLIC PSYCHOLOGY 


Can it be that industry of our type should cur- 
tail its activities in order to help the public psv- 
‘ hology e 

Is it because other industries have. for various 
reasons, been put out of business and no longer en- 
joy their usual civilian existence, that a Limitation 
Order on us will make them feel better? 

| doubt that the consumer public will resent 
seeing certain articles in the stores even though 
they may be made of some materials about which 
there has been some publicity, for I believe that 
today the public is fully aware of priorities and 
what they mean, and when a consumer sees some- 
thing for sale. he or she assumes that it has a right 
to be there. 

Furthermore. with more and more women in in- 
dustry than ever before. the need and demand for 
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products to help them maintain their personal ap- 
pearance is greater than ever. This new strenu- 
ous business life will leave a mark on their ap- 
pearance unless greater care and attention than 


ever before is exercised. 


NO SPECTACULAR INCREASE IN SALES 

The impression also seems to prevail that our 
industry has had a spectacular increase in sales dur- 
ing the past few months. That, | can assure you, 
has not been the case, but it has continued the 
steady progress which it has been making over the 


past decade or so. 


PRACTICAL SUGGESTIONS FOR WPB 

When I finish reviewing in my mind the rea- 
sons | have just stated, I say to myself, arguments 
notwithstanding, you will still get a Limitations 
Order. If this is so, then I should like to offer a 
suggestion to the War Production Board: 


DOLLAR VOLUME LIMITATION 


It has been reported that the contemplated Order 
will classify articles into various groups, and the 
limitation therefore will, in a sense, be item by 
item. Why couldn’t it be put on a dollar volume 
done in a recent base product? To put a limitation 
on every product will, in the case of companies with 
extensive lines, necessitate a costly statistical sys- 
tem per item and per customer. This, from the 
standpoint of the Government, may create difficult 
and complicated administration and supervision 
problems. 

Furthermore, the dollar volume would allow many 
manufacturers to maintain the permissible pegged 
volume through the switching from one article to 
another, as supplies become greater or less. Many 
companies are already suffering from a reduction 
in sales due to existing shortages and limitations. 
Thus, if materials were available for something else, 
they could concentrate on them, and offset the loss 
of business on the others. 

It seems to me that if, through the ingenious em- 
ployment of substitute materials, we can maintain 
a certain volume of business, we should be ap- 
plauded, and not prohibited from doing so, for it 
would further permit our industry to pay substan- 
tial taxes, for its retail and corporate taxes to- 
gether amount to many millions of dollars. It could 
employ many tens of thousands of workers until 


they are required elsewhere. It also contributes 
to the livelihood of thousands of persons employed 
by companies making its supplies, and magazines 
and newspapers which print its advertising. If we 
can continue to make these contributions to our 
Government and wage earners, without interfering 
with anything else, isn’t this helping the war effort. 


at least in some measure? 


ASK FOR NO SPECIAL PRIVILEGES 

We ask for no special privileges or special dis- 
pensations. We are ready to do anything that is 
absolutely necessary for the war effort, or give 
anything needed by it, but we do not think that 
playing a negative role will accomplish anything. 

It has been suggested that anyone may write 
to the War Production Board in reference to the 
expected Order. If you intend to do so, let me 
caution you not to just write and say, “You can't 
Washington officials are doing the 


do this to us.” 
best they can with the means they have. They 
have a big job on their hands, and we are more 


than sympathetic and ready to be cooperative. So 
if you do write, give your reasons why, and make 
them constructive. 

I can assure these officials that our sole aim is 
to be of assistance for helping to win the war is a 
responsibility and duty we do not intend to dodge. 
but on the contrary, to aid at every turn. 


FIC Wartime Activities 

To AID in the national war emergency program. 
the Federal Trade Commission is using a portion 
of its investigative, legal, accounting, and other ser- 
vices to assist the Government emergency agencies. 
This work includes ascertaining costs, profits and 
prices in different industries for use in determin- 
ing commodity prices to be paid by the Govern- 
ment and the consuming public; supplying other 
data and information necessary in connection with 
price rulings and regulations; and investigations to 
determine the extent of compliance with or vio- 
lation of wartime priority orders by certain basic 
industries. It also includes collecting and forward- 
ing to the appropriate agencies data obtained from 
extensive survey and analysis of war related adver- 
tising, illustrative of trends, prices and materials; 
or dealing with critical materials; or violative of 
Wartime Practice Codes concerning unauthorized 
disclosures of military information. 


— ’ 


Informal TGA convention groups: Left, LeRoy Root, chairman of the convention committee answers a question asked by a 

passerby while Milton Martin and Miss Mona Manet discuss the cosmetic forum. Center, John Gabrielsen, and J. A. Ewald get 

tips from A. E. Mullen on the art of fishing. Right, Dr. Victor Fourman tells Harry Lehman, Robert Schwartz and E. Herfield 
about the future for hair preparations 
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PENDING 


C. A. Willard, Chief, Toiletries & Cosmetic Branch 


THE largest gathering of manufacturers, suppliers 
and guests in the history of the toilet goods indus- 
try in this country gathered at the seventh annual 
convention of the Toilet Goods Assn. in the Wal- 
dorf-Astoria. New York. N. Y.. June 16 and 17, to 
get information about the pending War Production 
Board limitation order, to find out what lies ahead 
of the industry and how cosmetic prices should be 
fixed to comply with the law. They went away with 
little definite information but with some fairly 
sound general ideas about what may be expected. 

Herman L. Brooks, who has been president of 
the association since it was organized was again re- 
elected. The officers for the coming year are: 

President, Herman L. Brooks, Coty, Inc. 

First Vice-President, Cecil Smith, Yardley & Co. 

Second Vice-President, E. B. Hurlburt, J. B. Wil- 
liams Co. 

Third Vice-President. H. P. Willats, Colonial 
Dames, Inc. 

Treasurer, Paul F. Vallee. Roger & Gallet. 

Secretary, J. I. Poses, A. A. Vantine Products Co. 


LIMITATION ORDER STIRS TGA 


Record attendance of members and 
guests due to desire for first hand in- 


formation from W PB and OPA officials 


Executive Board: H. Clyde Balsley, Merle Nor- 
man; J. M. Buck, Plough, Inc.; Joseph Keho, 
Dorothy Gray, Ltd.; E. P. Mathiessen, Nyal Co.; 
\. H. Bergmann, Oxzyn Co.; C. W. Godefroy, 
Godefroy Mfg. Co.; L. E. Lisner, Vendome Sales 
Corp.; David H. McConnell, Allied Products, Inc.; 
Charles A. Pennock, Hudnut Sales Co., Inc.; Clif- 
ford M. Baker, Pond’s Extract Co.; Joseph A. 
Danilek, Elizabeth Arden Sales Co.; Paul H. 
Douglas, Bourjois, Inc.; A. E. Johnston, Colgate- 
Palmolive-Peet Co.; Davis Factor, Max Factor & 
Co.. and J. M. Jaffin, Vadsco Sales Co. The latter 
two took the places of H. Gregory Thomas who is 
now doing work for the government and H. D. 
Goulden who is now on the permanent association 
staff. Associate members of the executive board: 
\. L. van Ameringen and LeRoy Root. 

The convention committee which arranged lunch- 
eons and aided considerably in introducing mem- 
bers and guests was composed of: LeRoy R. Root, 
chairman; A. C. Burgund, Charles Fischbeck, 
Philip E. Haebler, Walter E. Klaas, Michael Lem- 
mermeyer, Milton F. Martin, Walter P. Murray, 
Karl Voss and J. Blaine Walker. 


EXPORT COMMITTEE TO BE ESTABLISHED 


At the suggestion of Clifford M. Baker, it was 
voted to establish an export committee. Mr. Baker 
proposed that the committee study export problems 
so that the association would be in a position to 
furnish members with information about existing 
regulations, customs duties, etc., and that the asso- 
ciation should have a permanent representative in 
Washington to contact departments in connection 
with various matters that relate to the industry. 

Dr. A. B. Pacini, consultant in the Toiletries and 
Cosmetic Branch of the War Production Board who 


Left: Enjoying a round of refreshments are E. Milton Kaylor, Fred Webster, William H. Green and P. G. Lloyd. Center: The 
camera catches Jean R. L. Martin, Maurice Couderchet and Ph. Chaleyer. Right: Walter Neuburg, B. E. Levy and J. T. Tarcher 
are relaxing between sessions. It was a splendid convention for renewing friendships. 
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Left: Ross White, R. M. Krause, Jr. and Sewell Corkran consent to a quick pose, while (center) J. George Fiedler, Irving Ben- 
nett and Robert Schuler are surprised at the photographer's flash light. Right: Ernest K. Hunt and R. Berkeley Valerius are en- 
gaged in serious conversation. Good sense and good humor was to be found in all groups. 


is well known to all members, discussed the difh- 
culty of the conversion problem of the toilet goods 
industry because of its peculiar limitations and said 
the War Production Board had not yet arrived at 
the point where it could give this industry special 


attention since there were a large number of plants 


in more essential industries which were in far 
graver need. In conclusion he urged the in- 
dustry to turn its research personnel and _fa- 
cilities to work on problems of substitution of 
scarce materials by possible replacements, having 
in mind not only cosmetic ingredients but essential 
civilian necessities. Because of the possibility of 
the latter becoming acute, he firmly believes that 
preparatory work of this kind will be found to be 
tremendously valuable later on. 


BEHIND THE SCENES IN WASHINGTON 


Wallace Werble then spoke on the theme “Behind 
the Scenes in Washington.” He predicted a war of 
from two to three years; gave examples of the con- 
fusion and red tape that exists in Washington in 
so far as civilian problems are concerned and pre- 
dicted that the war will not result in upheavals to 
business. He felt that there would be no overall 
production cuts and commended the industry for 
doing a good job of conservation. He felt that the 
industry should be permitted to live as long as it 
doesn’t interfere with the war effort and could 
foresee no needless industrial sacrifices or casualties. 
He declared that the industry was entitled to know 
the real reason for any curtailment. The alcohol 
situation he described as the scandal of the war. 


H. L. BROOKS SPEAKS AS AN INDIVIDUAL 

After concluding the formal part of his annual 
president's address. Herman L. 
role of president of Coty, Inc.. and made it plain 


Brooks. took the 


that he was speaking as an individual manufac- 
turer and not on behalf of the association. Close 
attention was paid to his remarks. Likewise Hugo 
Mock, counsel, commanded the close attention of 
all present in his discussion of the general maxi- 
mum price regulation. The salient parts of both 


are given elsewhere in this issue. 


FORUM ON COSMETICS AND THE WAR 


Following the usual custom, beauty editors of 
women’s magazines were invited to take part in a 
forum. Those who participated were: Mrs. Edna 
W. Chase, Vogue; Mrs. Carmel Snow, Harper's 
Bazaar, and Miss Bernice Peck, Mademoiselle. In 
addition Miss Alice Marble, world tennis cham- 
pion, spoke on health and beauty, after which there 
were talks by Lee Hutchins of the \. W. D. A.. 
C. W. Browne and Cecil Smith. Mr. Smith. a gifted 
talker with a lively sense of humor, explained the 
working of government control in England. 


COSMETIC PRICES DURING THE WAR 

The significant parts of the address by Robert 
W. Burns of the Office of Price Administration on 
War Time Control of Cosmetics and Cosmetic Ma- 
terials are given elsewhere in this issue. 


HOW COSMETICS MAY BE CONTROLLED 

The final speaker of the concluding open session 
was C. A. Willard, chief of the Toiletries and Cos- 
metic Branch of the War Production Board. Mr. 
Willard had no prepared speech. The impression 
given by his remarks was that control of the cos- 
metic industry would be sane and based on careful 
study. He also discussed the coming limitation 
order. Since his address the following facts have 
come from Washington: 

Manufacturers of most types of cosmetics will be 
limited to two or three varieties for each line of 


Left: E. A. Smith, George B. Laing and Pau! W. Hiller anticipate the arrival of their waiter. Center: Frederick Schang, dean of 
box makers, and William H. Green, 34 years in the cosmetic business, with his daughter Miss Evelyn Green, recently appointed 
beauty editor of Vogue. Right Jules Vollbehr and William Schilling reflect on the gaiety at adjoining table. 
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Left: An informal discussion of the industry's war-time problems is carried on by Mrs. Joseph Felton, Dr. Nicholas Marcotoon, 
Dr. A. T. Frascati and Louis Gampert. Right: Here's a happy group in conversation be‘ore the Monday luncheon. They are 
John B. Pell, Miss Alice Jones, Miss Marjori Bennett, and R. B. Valerius. 


products, the Toiletries and Cosmetics Division of 
the War Production Board revealed June 25. 

The limitation order, now being drawn up by 
WPB following a conference with industry repre- 
sentatives, is likely to be issued in a few weeks. 

\ spokesman for the division said that variations 
in shade and odor for such cosmetics as face pow- 
der, hair dye, eyeshadow, lipstick and bath salts 
would be more numerous than those permitted “for 
the largest group” of restricted articles. It was 
implied that the latter group, where only two or 
three different shades or odors will be permitted 
each manufacturer, will include fingernail polish. 
cologne water, liquid stockings, mascara and hand 
and face lotions or creams. 

Besides these restrictions, the forthcoming order 
will include simplification rules for deodorants. 
face creams and cosmetics of all sorts. In the case 
of face creams, for instance, it was said that one 
manufacturer may now put out a dozen or more 
variations on the same cream base. Under the order. 
this number will be reduced. 

Limitations on container sizes will be included in 
the order because the lack of metals for closures 
will make it impossible for the $400,000,000 indus- 
try to maintain its present plethora of distinctive 
packaging. Women have already been asked by 
WPB to start saving their present supply of cos- 
metic jars for use in the event that more products 
will be put on the market either in paper con- 
tainers or in glass containers with non-permanent 
covers, 

Members of the Toiletries and Cosmetics Indus- 
try Advisory Committee, at a recent WPB meeting. 
reported that the suitability of plastic, paper and 
wood closeures is being studied and that experi- 
mental paper and wood lipstick holders and paper 
cream jar covers have already been designed. 

It is understood that no attempt will be made to 
standardize varieties. Thus if there are ten pro- 
ducers of face powder, each restricted to five shades. 
there could be a total of fifty different shades of 
face powder on the market. 


INTER-ASSOCIATION COMMITTEE 

An inter-association committee to cooperate with 
other associations on mutual matters was advocated 
by President Brooks and was referred to the execu- 
tive committee. Paul Douglas has taken over the 
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work of the emergency supplies committee former- 
ly handled by H. Gregory Thomas. The total mem- 
bership reported by Mr. Brooks was 176 active and 
83 associate. with 9 new members. He also re- 
ported that 21 execut.ves and 1359 employees of 
the industry were in the armed services, figures 
admittedly much below the actual number. 


Legal Clinic Heals Worries 


To THE ordinary citizen who tries to obey most 
of the commandments and keep out of trouble, the 
intricacies of the civil law are generally avoided 
as he would shun pneumonia. Somewhere he has 
heard that in a court of law the little man always 
loses. Being ignorant of the law and skeptical of 
lawyers, he is inclined to submit to a fair amount 
of injustice rather than engage in litigation. 

But to nearly every man there comes a time when 
he needs badly a few words of legal counsel that 
he can trust and can afford. Lacking it, he may be 
seriously imposed upon by somebody. 

A writer in Nation’s Business tells how the per- 
sonnel director of the Waldorf-Astoria in New 
York. observed this state of affairs among the 
employees and did something about it. A pastry 
cook was losing the cunning of his hand because 
of worry; an in-law had camped in his home and 
claimed support. A junior bookkeeper was falling 
down on his job because a mail order art school 
had been heunding him for payment of a ques- 
tionable tuition fee on a course that had been sold 
to his wife. 

This personnel man went directly to the source 
to correct the trouble. He arranged with an attor- 
ney to supply counsel to the hotel's employees 
without cost to them. This service alone disposed 
of most of their legal problems. In the 20 per 
cent of cases where it was necessary to draft legal 
papers or appear in court, they paid small fees. 

The service proved very popular w:th employees. 
They found the law can be a refuge rather than a 
web of intrigue and expensive technicalities. as they 
had regarded it. The company counsel has given 
them a new conception of justice. 


The iron that used to go into a single hair dryer 
is enough for six hand grenades. 
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Short Adages 


by R. OMATTICK 
From our own Weather Forecaster: Ceiling, too 


low; barometer, jumpy; hopes, not depressed; 
temperature, frozen; activity, slightly dull; out- 
look, cloudy; fog pervades; —suddenly from be- 
hind the nimbus clouds a ray of sunshine breaks 
through—what a break! We got an order! 
Sanp L. Woop. 
* * * 

Among Dr. Rowmeteral’s many worries, as con- 
fided to us by him during one of the TGA luncheons 
at the Waldorf last month, is the stark fact that he 
can never remember whether to spell it ceiling or 
cieling. But although the good Doctor is poor in 
spelling—because, as he states, your language is 
not phonetique, he is quite a scholar and says 
“Remember the ides of March—and the prices of 
March, remember.” 

e * x 

Said our Howard Neiman in the May AMERICAN 
PERFUMER, “Most of the goods sold at a convention 
between | A. M. and 4 A. M. are never delivered 
because the seller and the buyer do not even know 
each other’s names.” W hy most, Howard? Are 
any delivered? And Otto Stock rises to ask why 
he didn’t get the 25 lbs. of phenylacetic aldehyde 
Cory Ander promised him at 4:30 A. M., one half 
hour within Mr. Neiman’s deadline. 


* * x 


Convention After-effects: Some members of the 
TGA Reception Committee received a good many 
drinks before, after and between the two luncheons. 


x a * 


There is never a convention where Essential Oil 
Men gather (and the TGA one was no exception) 
but that they start discussing at the table the essen- 
tial oils in the flavor of the ice cream inevitably 
served with the demi-tasse. 


* * * 


And President H. L. Brooks need not worry 
that because of the WPB he will get on the WPA! 
He couldn’t make the grade—he doesn’t work slowly 
enough. 

* % * 

“How did you like the first day session?” we 
asked our dear friend Dr. Rowmeteral. 

“The lady speakers were charming; I had a 
dream last night.” 

“About the ladies?” we exclaimed. 

“Not exactly 
the war was over and among the many changes 
which took place was that fashions in dress followed 
cosmetics instead of the other way around. I was 
making a speech (in the dream) at a Fashion Show 
and telling the hearers what’s what. I recall every 
word of my talk. It went something like this: ‘You 
will see floral odors back so that smart shoppes will 
favor floral designs, floral prints and the flora of 
Florida. The trend towards citrus notes in colognes 


more about a speech. I dreamt 


will bring lemons, oranges and limes as trinkety 
trimmings on milady’s hats with a dashy dash and 
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dashing colorings of yellow, orange and green-lime 
on the linings. inside and out, while gaily colored 
cream jars and powder boxes will make dresses go 
colorwise to match and the tall thin narrow private- 
mold perfume bottles already on the counters here 
and there will change the style in the silhouette 
considerably as darker shades in lipsticks bring 
back with a bang black to set off the deep eosin 
colors with trimmy trimmings to match!’ ” 


* * * 


We hope the stirring speech of Mr. John G. 
Jones bound you to buy bonds. 


* * * 


The military note in beauty treatments is here! 
From a recent issue of our esteemed English con- 
temporary, Soap, Perfumery and Cosmetics, we 
transcribe the following: 

“The Maryllin approach to beauty problems is 
strategically a three-pronged attack, based on the 
separate functions of cleansing, nourishing and 
toning.” 

Soon you will see something like this: “The 
Salient Cream is an effective counter-offensive 
against skin blemishes. It prevents the enemy from 
gaining a foot-hold on the facial key positions and 
driving continued advances on the onslaught of 
Time. Use Salient Cream as a base in the defense 
zone area; according to latest communiques from 
the beauty front, globs of this cream come in the 
Global Jar.” 

a & & 

Economic Note: And then this talk of the well- 
known importer who says that if things keep up 
this way he'll walk around with a tin-cup in his 
hand is nonsense. Where will he get the tin-cup? 


"You'll love it—it smells like gasoline.” 
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LET US NOT BE MISLED BY SLOGANS 


Not sensible to arbitrarily ration the industry 


Correct principle for control . . . Price regulation and 


other laws interpreted . . . What is a new product? 


Ler us not be misled by slogans or catch phrases 
in taking the wrong attitude toward the war effort; 
I mean such phrases as “if you are not doing war 
work you are a slacker;” “He who does not help 
the war effort is against it;” “Everybody should 
be occupied in war work.” There is a germ of 
truth in every one of these phrases, but each can 
be handled in a misleading manner. Of course 
the war effort comes first, second and third, but 
not all activity is necessarily helpful. If the gov- 
ernment needs a plant or its workers, it should have 
them at once, but what is the sense of closing a 
factory and discharging hundreds of employees if 
they are engaged in making something which the 
public wants and they are not using any material 
or workers which the government wants? 

We do not quite realize what a large proportion 
of our normal activities the war has not disturbed. 
We still have the theatres, the movies, baseball 
parks and other recreation centers. Happily, we 
still have a liberal and almost luxurious diet com- 
pared with the rest of the world, and even the 
government has taken elaborate steps to entertain 
and amuse soldiers and sailors in their free hours. 
Has anyone seriously proposed that all florist shops 
should be closed for the duration? 

We are a serious nation, but not a glum one. 
Compared with Europe, we are still a very waste- 
ful nation. We waste a great deal of paper in the 
form of containers and boxes, we throw away 
bottles after using them once, and we do a lot 
of things which would be considered sheer ex- 
travagance in Europe. 


CORRECT PRINCIPLE FOR CONTROL 


The cosmetic industry should be willing and glad 
to make its large or small economies with all other 
industries, but the broad principles which should 
be observed in all these matters is this:— Let the 
war effort first say what it wants and the cosmetic 
industry as well as all other industries must abide 
by that, and then if anything is left over the cos- 
metic industry will use its share. It is just not 
sensible merely to arbitrarily ration the industry 
by percentages, hit or miss, with the hope that it 
will help the war effort. This is meeting the situa- 
tion wrong end forward, disturbs the employment 
of labor and results in no good to anyone. 

Philip D. Reed, chief of the bureau of industry 
branches of the War Production Board, who urged 
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by HUGO MOCK 


Counsel for Toilet 
Goods Association. 
{bstract from address 
before T.G.A. 


the expenditure of $200,000,000 annually by the 
Federal Government as a means of keeping 24,000 
small manufacturing plants in the country in busi- 
ness during the war years, said: 

“In America, the future of thousands of small 
communities is dependent upon the existence of 
these private plants, and it is my belief that if 
they cannot be preserved during the war and re- 
vived when it is over, a tremendous and imponder- 
able change will occur in the structure of the 
social and economic life of America.” 


MAXIMUM PRICE LAW 


Outside of the basic priority or rationing regu- 
lations which restrict or in some cases cancel spe- 
cific materials used in the industry, the law which 
affects you most closely in the Maximum Price 
Regulation of the OPA. 

“Price Control” has been enacted to prevent in- 
flation, that is, runaway prices, whether in goods 
produced for war or consumer goods. It is as 
much a war measure as the Regulations affecting 
aluminum, copper, gasoline or alcohol. 


ENGLAND, SWEDEN AND SWITZERLAND 


Our own Maximum Price Regulation of the OPA 
is closely copied from the Canadian Law, but it 
is not an untried experiment and in addition to 
Canada; England, Sweden and Switzerland are all 
working under price control laws. It is indeed 
hard on this industry as on all other industries. 
It reduces profits and the possibility of profits but 
it is a war measure and must be treated as such. 
Of course such a regulation is an artificial one 
and in its working must, in specific instances, cause 
a great deal of loss and even sometimes hardship. 
This follows as a matter of course from the nature 
of such a Regulation, because if it had been possi- 
ble to frame a Regulation which did not cause any 
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trouble there would have been no need for any 
Regulation at all. With that in mind, we must 
appreciate the formidable task of the OPA in fram 
ing the Regulation and realize that it was clearly 
impossible in this fight against inflation either to 
please everybody or to avoid loss to many persons. 





FAIR TRADE LAWS NOT REPEALED 


This brings up the question whether the Fair 
Trade Laws have been repealed or suspended by 
the Maximum Price Regulation. The answer is 
No. Where the Maximum Price Regulation and 
the Fair Trade Laws conflict, then the Maximum 
Price Regulation is controlling, but in all other 
instances both laws can work side by side. Nat- 
urally, a Fair Trade price cannot be higher than 
a ceiling price fixed by the Maximum Price Regu- 
lation, but if the Fair Trade Price is less than the 
ceiling price or is the same as the ceiling price, it 
still can be enforced. Where a retailer ceiling 
price has been a price under the Fair Trade price 
and is actually an actionable violation of the Fair 
Trade price, in that case. the Fair Trade price 
must be disregarded and the retailer must adhere 
to the cut price for which he alone is responsible. 
Unless modified by special appeal to the OPA that 
cut price remains the ceiling price for that retailer. 


TROUBLE FOR CUT PRICE RETAILERS 

It is even barely possible that a court might de- 
cide that a particular cut-price retailer could not 
sell the article at all because if he sold it at his 
ceiling price he would be violating the Fair Trade 
Law, and if he sold it at the minimum price under 
the Fair Trade Law he would be violating the OPA 
Regulation. I say this as a possibility though the 
only litigated pending case on the subject has not 


been decided as yet. 


ROBINSON-PATMAN ACT NOT MODIFIED 


\ similar attitude should be taken toward the 
Robinson-Patman Act in relation to the Maximum 
Price Regulation. The Maximum Price Regulation 
is the dominant act but does not in any sense re- 
peal or modify the Robinson-Patman Act. 

The three laws or regulations can be _ briefly 


summarized as follows: 
The Maximum Price Regulation provides for 
price ceilings; the Fair Trade Laws provide. so 











to speak, for price floors, that is. they provide 
the lowest limit to which a price can go; and the 
Robinson-Patman Act is an attempt to prevent 
price discrimination so with the reservations men- 
tioned in the Act substantially the same treatment 


will be accorded all competitors. 


SETTING PRICE FOR NEW ITEM 


We have had many inquiries whether under the 
Maximum Price Regulation it is necessary for a 
manufacturer who proposed to offer a new item 
to have a specific authorization or license from 
the OPA as to the price of such item. For in- 
stance, in one of the drug journals, the question 
is put: 

“We are ready to put a new product on the 
market. Do we have to obtain permission from 
OPA as to the price to charge before we can 
make the product available?” 

The answer is given as: 

“Yes. First you write OPA for specific au- 
thorization to set a price. In writing, give (1) 
a detailed description of the new item; and (2) 
a statement showing how your item differs from 
others like it actually sold in March either by 
you or competitors. Then OPA will send you 
instructions of the method to be used in deter- 
mining the price. In 10 days, you report the 

price thus determined on a form supplied by 


OPA.” 


WHAT IS A NEW PRODUCT? 

This answer has led to some ambiguity because 
it might lead to the conclusion that if a manufac- 
turer were to put a new perfume or toilet water 
or a new cold cream on the market, that he would 
have to get advance authorization from the OPA 
to set the price. The OPA would not consider a 
new perfume or a new toilet water or another cold 
cream, even one made with a different formula, 
as a “New Product,” and that this is so can be 
shown from the official interpretation of the Gen- 
eral Maximum Price Regulation as published, and 
| quote: 

“To cover articles that were not sold during 
March and had no offering price—such as a 
new line of canned goods—the seller must estab- 
lish as his maximum price the highest price 
charged in March for the most nearly similar 





Informal friendly discussions constitute a most valuable part of any convention. From left to right: Neil Douglas and Gurt 
Keller appear to be evenly divided. Fred Theile and William H. Newton go over the matter from top to bottom. Joseph 
Keho and Oscar C. Olin argue the ups and downs of the situation; while Jean Lageat and Harland Wright visualize the long 


and the short of it. All in all, the long and the short and the tall found a common interest in price requlation. 
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article. The seller cannot use his own discretion 
to adjust the maximum price for the new article 
up or down because it may vary in grade or 
quality or size, but must adhere strictly to the 
‘March highest’ price of the most similar article. 

‘A ‘similar commodity’ is defined as one that 
has the same use, gives the buyer fairly equiva- 
lent serviceability, and is of a type which ordi- 
narily would be sold in the same price line. 
Difierences merely in style or design which do 
not affect use, serviceability or the price line 
cannot be taken into account. 

“Inevitably, there will be a small number of 
commodities which a seller will be unable to 
price under any of the foregoing methods. These 
commodities usually will be wholly new and 
there may be no standard of comparison with 
any existing article.” 


PRICING WHEN NO STANDARD EXISTS 

\ “New Product” in this sense as I interpret 
the law is one for which no standard of comparison 
exists in the industry, and it would certainly not 
apply to articles which are similar to and competi- 
tive with a large number of items already sold. 
An example of a New Product might be the lotions 
or pastes used to imitate stockings, assuming that 
they had not been on the market before, or say, 
a perfume product which was gaseous in nature 
and neither liquid nor solid. These would be New 
Products, but not products which differ from fa- 
miliar items on the market only in size, packaging, 
odor or slight changes in formula. 


A SELLER WITH TWO BRANDS 
| do want to comment, however, on one ruling 
of the OPA: 

“The seller cannot sell the lower price brand 
at the price for the higher price brand. Different 
brands are different commodities.” 

If a manufacturer has two brands. each of the 
same quality and size, brand A selling for 10c 


and brand B for 15c, the question arose as to 


whether he could begin making brand C of the 
same item to sell at 12c. OPA’s answer was: 

“No. he must take the price of the most similar 
branded commodity with the same use, service- 
ability and designed to sell in the same price 
line. Since new brand C has no advertising his- 


tory, trade usage or public acquaintance to en- 

hance its value, it is most similar to the 10c 

brand. Whether brand A is dropped or con- 

tinued at 10c is immaterial. If the manufacturer 

merely rebrands his article, sale at a higher price 

is a violation. Rebranding does not make a 
different article. We have ruled earlier that dif- 
ferent brands are different commodities. but thai 
is so only where the brands were already on the 
market, thereby receiving public recognition as 
different commodities.” 

| wonder if you read this quotation from the 
OPA Regulation—and most of you have—if you 
realized the implications which must necessarily 
be drawn from this statement, and what a wither- 
ing criticism it is of any industry that indulges in 
such practices. 

The quotation | have read has no particulai 
reference to cosmetics and I do not know if any 
manufacturer in this field gets out identical articles 
at prices differing as much as 50 per cent. It seems 
to me, however, that this practice, if not a form 
of unfair competition, would sooner or later receive 
the cognizance of the Federal Trade Commission 
because I do not know under what theory the 
marketing of the higher priced article can be jus- 
tified if the lower priced article returns a reason- 
able profit. I have no legal authority for saying 
this, because | do not know that the specific ques- 
tion has ever come up before the Federal Trade 
Commission. Long ago, before we ever heard of 
the Federal Trade Commission, it was the practice 
to have fighting brands, meant to destroy com- 
petition, which were often sold at a loss. It was 
such practices which gave rise to the Clayton Act 
and to various amendments and the Robinson- 
Patman Act, because the actual use of the so-called 
“fighting brands” is not to help the consumer but 
to destroy the competitor. It would seem to me 
that it was not playing fair with the public for 
a concern to market identical preparations under 
different labels and at different prices. In the end, 
such practices promote the buying of articles not 
under brand names but under strict specifications 
and this kind of buying would ultimately mean 
the elimination of brand names. as well as the 
elimination of advertising. 

\s far as the Food and Drug Administration is 
concerned, the past year has been singularly free 


Left: Otto H. Sobell listens to a good one from Marshall Mundheim and second from left, F. W. Heine and Richard Salomon 
are waiting in line for the next session. Second from right, J. |. Poses has just told Franklyn Rodgers how pleased he is over 
the success of the convention. Right: Dr. A. Alexander and Charles Oestreich in a jovial mood. 
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of prosecutions for making or selling dangerous 
cosmetics. Last year the most dangerous cosmetic 
reported was the hair waving agent employing 
ammonium hydrogen sulfide and in April and May 
of last year, 106 actions were taken to remove 
such a product from beauty shops having the same 
Although no other cases of 
injury have been reported than that originally cited 
by the use of that preparation, the weight of au- 
thority is at the present time that said article was 


in their possession. 


dangerous. During the past year, there was only 
one mascara seized as dangerous and this con- 
tained paraphenylenediamine intended for use on 
the eyebrows and eyelashes. It is to be hoped that 
in the coming year the market will be entirely 
free from eyelash and eyebrow preparations con- 
taining paraphenylenediamine or related products. 


SURE HAIR GROWER NOT YET FOUND 


The number of misbranded products in the cos- 
metic field was small. There was one seizure of a 
shaving cream and of a dental powder on account 
of deceptive packaging. and five hair preparations 
were seized on account of excessive claims in the 
labeling. Despite the positive claims made from 
time to time to grow hair, claims made perhaps in 
good faith, the sure hair grower has not yet been 
found, although there is perhaps hope for the grey- 
haired. There have been various announcements 
made that calcium pantothenate will bring grey 
hair back again to the natural hair color, and one 
report lists 88 per cent of grey haired men and 
women tested show evidence of return to natural 
hair color by the use of the above product. The 
question of the use of vitamins in cosmetics ap- 
plied externally, has, in my opinion, not been 
finally settled. 
ing claims for such vitamins were enjoined by the 


Two cases in which the advertis- 


Federal Trade Commission are on appeal to the 
Circuit Court of Appeals, and I assume will be de- 
cided in the Fall. In the meantime, there have 
been reports emanating from Boston that the ex- 
ternal application of vitamin C promotes the heal- 
ing of wounds and will greatly speed up skin 
healing. There has been a tendency for a long 
time on the part of the Food and Drug Adminis- 
tration and of the Federal Trade Commission to 
object to any advertising claims for the action of 
cosmetics applied externally which go beyond one 
might say visual or tinctorial effects. It seems to 
be the underlying theory of these governmental 
bodies that the effect of cosmetics is purely two 
dimensional, that is, surface phenomena purely. 
and does not affect the structure of the skin in any 
way. It is for these reasons that these claims of 
the effect of vitamins on the skin are very im- 
portant and whilst manufacturers should at all 
times be meticulously accurate in describing the 
effect of cosmetics they should at the same time 
not feel that all future improvement is impossible 
and that continued research will not bring decided 
If the action of 
cold creams and other creams and cosmetics is 


improvements in these products. 


purely a surface phenomenon we ought to know 
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that, but if it is something more than that, the 
manufacturer should be allowed to say so. 


INIMICAL STATE LEGISLATION 


In the field of State Legislation, we have had a 
new Food, Drug and Cosmetic Act in Tennessee 
which parallels the Federal Act; we had a pro- 
posed bill again in Kentucky requiring annual 
registration of all cosmetics which if passed would 
have been a great hardship to the Industry. This 
bill was actively opposed by the Toilet Goods As- 
sociation and its counsel, and was defeated. The 
Association would not object at all to a bill in 
Kentucky paralleling the Federal legislation, but 
all bills requiring annual State registration of 
products which are amply protected by the Federal 
law, are a nuisance and an unnecessary expense 
and in the end reflect unfavorably on the State 
where such legislation is sponsored. Such _ bills 
are. in a sense, little tariff acts, designed to exclude 
or penalize merchandise imported into the State 
from the outside, and inevitably lead to similar 
and retributive legislation in other states. As you 
have already been informed, in Louisiana a former 
Fair Trade decision which held that only a stipu- 
lated price but not a minimum price was legal in 
a Fair Trade contract, was reversed, so that 
Louisiana again harmonizes with other states in 
its Fair Trade law that a minimum price is legal 
in all cases and that the retailer may sell above 
this minimum price if he wishes. 


DEMONSTRATOR CASES STILL PENDING 

As you know, the demonstrator cases under the 
Robinson-Patman Act are still pending and I hav- 
en't the slightest idea when they will be decided 
by the Federal Trade Commission. It does seem 
as if the elementary question involved in these 
cases should have been decided in less than six 
or seven years, because it is true as ever, that a 
delay in the law is a denial of the law. 

We have no experience for fighting the war on 
the economic front. Don’t expect that degree of 
perfection in the governmental machinery which 
you have the right to expect in normal peace times. 
Our government officials, many of whom are in 
Washington at great personal sacrifices, are doing 
the best they can. They are not sacrosanct or 
above criticism, but be a little careful, a little 
critical of your own views, before you blast that 
man or those people in Washington. There are 
very good reasons for some of the things you are 
apt to criticize the most. 


Our first task at the present time is to win the 
war. But the fact remains that we can and should 
also think about what comes after it; and we 
must do so to know what we are fighting for 


Charles Wesley Dunn. 


The glycerine produced as a by-product in mak- 
ing ten pounds of soap is the amount required for 
manufacturing six pounds of dynamite. 
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WAR CREATES NEW COSMETIC MARKET 


Women in war industries opening vast field for variety of toiletries 


... Survey among 20,000 workers in St. Louis plants reveals increased 


purchasing . . . New needs and conditions form new buying habits 


by R. F. ROGERS 


THE cosmetic art at work—at war work—can be 
seen in plant after plant throughout the United 
States. And it is a vital réle that cosmetics are 
playing in the war effort. Women by the thousands 
are doing man-size jobs in war industries—a new 
venture for countless women from all walks of life. 
Of course, cosmetics are not new to these women 
who are doing such a large share in the war effort. 
but they are learning a new appreciation of cos- 
metics as evidenced by their larger purchases. At 
the machines where the going is good, it is grimy 
business. If there can be a lift, a little more self 
assurance, an occasional refresher, then the day’s 
effort will be greater and the whole war program 
profits in efficiency and output. And women war 
workers know how much cosmetics mean to them 
on the job. 


NEW BUYING HABITS IN THE MAKING 


Here is a vast expanding market for manufac- 
turers to consider, but a new set of buying habits 
are in the making. Take St. Louis, Mo., for ex- 
ample, where the Chamber of Commerce of that 
city estimates that approximately 20,000 women 
are engaged in actual war industries. These women 
war workers are spending more for cosmetics, their 
buying habits are changing and some are switching 
brands. They are taking better care of their hair. 
they wash their hands more often and many com- 
plain about their nails breaking and splitting. They 
also are emphatic in saying that their work makes 
more important the use of a deodorant. Moreover. 
practically all agree that it is important to look 
their best on the job at all times. 


“BEAUTY GOES TO WAR" IN ST. LOUIS 

These are but a few of the many interesting 
points brought to light in a study conducted ex- 
clusively for the St. Louis Globe-Democrat by 
Edward G. Doody & Co., St. Louis, Mo., to deter- 
mine the cosmetic wants and needs of St. Louis’ 
newest and largest class of employed women—war 
workers. The newspaper wanted to measure the 
present buying habits of war-workers against a 
pattern which existed before they took their pres- 
ent jobs. So the investigators drew their conclu- 
sions from more than 400 case studies based on 
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interviews made outside of plants, at U.S.O. 
women’s centers, at a roller skating party, in 
workers’ homes, and from signed questionnaires. 
In order to get cross sections of plant and office 
workers, those questioned were in different indus- 


Tedious work here and this attractive girl, typical of St. 
Louis war workers, needs the skin protection for face and 
hands afforded by the cosmetics she purchases regularly 
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tries and doing various types of work. Also they 
were in different pay brackets. The study is entitled 
“Beauty Goes to War.” 


MONTHLY COSMETIC BILL GOING UP 


Do women working in war plants spend more for 
cosmetics? Definitely, yes, according to this sur- 
vey, which concludes that the average St. Louis 
war worker now spends $2.44 a month for cos- 
metics, as compared to the average monthly cos- 
metic bill of $1.82 for the same workers before 
entering war plants. Here, then, are 20,000 or more 
women workers in actual war industries in one city 
which represent a $600,000 a year market for cos- 
metics, assuming each spends $2.44 per month as 
shown by the survey. And it is pointed out in the 
study that this average monthly cosmetic bill does 
not include money spent for toilet soaps or for 
beauty parlor visits. 


81.1% REPORT CHANGE IN BUYING HABITS 


In the entire St. Louis Globe-Democrat survey. 
less than one-half of one per cent did not use some 
beauty aid at work, or did not feel it necessary to 
use cosmetics. Among 81.6 per cent of the war 
workers there had been some change in general 
cosmetic purchasing habits, in brand, size, price or 
type of cosmetic. Where the change had occurred, 
in 94.8 per cent of the cases, there had been some 
brand switch. In cases where changes involved a 
10-cent unit, 79 per cent are now buying a higher- 
priced unit. 


WORK SHIFTS INFLUENCE POINT OF SALE 


The drug store is the outlet most often visited by 
war workers to purchase strictly cosmetic items. 
The survey indicates 62.5 per cent go to drug 
stores, 22.9 per cent to 5c. to $1 stores and 14.6 per 
cent to department stores. It is well to consider 
here that many war plants are working on day and 
night shifts and the time available to a worker to 
shop may influence the place of purchase. Neighbor- 
hood stores and those in proximity to industries 
undoubtedly are being favored. 


WIDE RANGE OF PRODUCTS USED 

Here are the cosmetics women in St. Louis war 
industries use while at work, according to the sur- 
vey figures. Ninety-four and two-tenths per cent 
use lipstick, 66.3 per cent use rouge, 82.9 per cent 
use a deodorant, 61.3 per cent use hand cream or 
lotion, 50 per cent have face powder on while at 
work, 36.5 per cent have nail polish or lacquer on 
when at work, 13 per cent use other beauty aids as 
well. These include: powder base creams and lo- 
tions, freshener, cleanser, eyebrow pencil and 
mascara. 


Photos—-St, Louis Globe-Democrat 


These two girls swinging along (top) are members of that 
growing army of women war workers who agree that it is both 
practical and patriotic to look their best on the job. A ma- 
chine like this one is no respecter of hands and nails and it 
is a safe assumption that this operator uses plenty of soap 
and lotion. Women in war plants complain of breaking and 
splitting nails, and they want a remedy 
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The following tables indicate brand preferences 


and where purchased: 


Face Powder 


Bought by 100% 


Coty 17.3% 
Max Factor 11.5 
Woodbury 11.0 


Others, comprising 60%, are 
divided among the following: 
Evening in Paris, Lady Esther, 
Elizabeth Arden, Du Barry, 
Cara Nome, Avon, Hudnut, 
Dorothy Gray, Ponds, Jergens, 
Luxor, Charles of the Ritz, 
Tayton’s, Elmo, Harriet Hub- 
bard Ayers, Constance Ben 
nett, Merle Norman, Cash- 
mere Bouquet, Delettrez, He- 
lena Rubinstein, Marvelous, 
Hampden’s, Dorothy Perkins, 
Marcella, Tussy, Alexandre 
de Markoff, Quinlan, Houbi 
gant, L’Aube, Quelques 
Fleurs, Yardley, Primrose 
House, Contouré, Adrienne, 
Lentheric, Marie Barker, 
Braggs, Pompeian. 


Department stores 52.3% 
Drug stores 27.5 
de. to $1 stores 11.3 
Other sources 8.9 


33% have changed brands 


since beginning war work. 


Shampoos and Hair Rinses 


Drene 28.8% 
Fitch 18.0 
Halo 18.0 


The remaining 35.2% buy the 
following brands: Mar-O-Oil, 
Mulsified Coconut Oil, Wat- 
kins Olive Oil, Packer’s Pine 
Tar Soap, Blondex, Nuro 
Sheen, Avon, Admiracion, 
Stag, Marchand, Cuticura 
soap, Formula 20, Marinello, 
Kreml. 

Note: 63.9% buy shampoos 
or hair rinses; 25.5% use 
toilet soaps; 13.1% often go 
to beauty shops, and 11.6% 
use beauty shop hair rinse 
service exclusively. 


Drug stores 63.3% 
5e. to $1 stores 17.7 
Department stores 15.5 
Other sources 3.5 


Toilet Soaps 


Lux 22.1% 
Palmolive 15.3 
Ivory 10.0 
Lifebuoy 10.0 
Camay 10.0 
Woodbury 10.0 


The remaining 22.6% buy 
brands as follows: Cashmere 
Bouquet, Swan, Sweetheart, 
Avon, Wrisley, Yardley, Old 
Spice, and various depart- 
ment store special label soaps. 


Grocery stores 55.9% 
Drug stores 21.1 
Department stores 19.2 
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> & 10c. stores 3.6 
Other places 0.2 


Nail Preparations 
Bought by 89% 


Cutex 15.9% 
Revlon 21.8 
Chen Yu 11.4 
Dura Gloss 8.0 


Brands bought by the remain 
ing 12.9% include Mira Glo, 
Protector, Peggy Sage. Roy- 
lac, Coty, Contouré, Color 
Rite, LaCross, Lynerest, Dr. 
Ellis, Avon. 

Note: 18.4% have trouble 
with breaking and _ splitting 
nails, but few use any regu- 
larly advertised preparations. 
Most of them use home reme- 
dies including olive oil, vase- 
line, white iodine, etc. 


Se. to $l stores 54.0% 
Drug stores 18.8 
Department stores 18.0 


Others, including beauty 
parlor s, house -to- house 
9 


salesmen, ete. 9, 


Hand Lotion 


Bought by 76% 


Jergens 20.1% 
Hinds 16.3 
Italian Balm 14.4 
Pacquin 9.6 


Other brands purchased are 
in the following order: Wood- 
bury, Ponds, Tussy, Lady 
Esther, Barrington, Chamber- 
lain, Toushay, Cara Nome, 
Cashmere Bouquet, Avon, 
Constance Bennett, Bragg’s 
Four Purpose, Dorothy Gray, 
Elizabeth Arden, Peggy Sage, 
Lander’s Hand Cream, Vita- 
Ray, Velskin, Frostilla, Balm 
Argenta, Elmo, Bree, Dorothy 
Perkins, Price Lotion, SVB 
peroxide cream, T.M.C. hand 
cream, Soft Skin, Itasol. 


Deodorants 


100% buy deodorants 


Arrid 22.0% 
Mum 22.0 
Odorono 14.8 
Zip 11.6 
Fresh 7.8 


The remaining 21.8% buy 
these brands: Dew, Non Spi, 
Quest, Avon, Yodora, Park & 
Tilford, Stop, Snow Mist, 
Heck, Never Tel, Ginny Lou, 
Elmo, Woodbury, Taboo, 
Fiesta, Lentheric, Mary Eldon, 
Personality, DuBarry, Neet. 
L’Orle, Phillips, Hathor. 


5e. to $1 stores 12.3% 
Drug stores 41.0 
Department stores 11.5 
Other sources 5.2 





The well groomed hair of this girl (top) would grace a party 
but her dress shows she is a worker, taking time off for lunch. 
Survey shows that women in war industries are giving more 
attention to the care of their hair. Sales of cosmetics to 
women workers in war plants are going up, study ir St. Louis 
shows, the average monthly purchase being $2.44 as com- 
pared to $1.82 for the same women before entering war plants 
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“Start ‘Em Growing” 
i RING the last twenty-five years, numerous 
attempts have been made to grow aromatic plants 
in the United States. Our Government has as- 
sisted. It has been proved that in a number of 
localities we have the climate, rainfall, and soil 
adapted to prolific growth of such vegetation. 

As a rule, these attempts have been discontinued 
mainly because the cost of labor would not allow 
competition with other parts of the world. Of 
course, prices were compared with the very lowest 
prices laid down in New York. 

If the manufacturers of aromatic chemicals in 
this country had viewed the future from the results 
of their first batches instead of believing that yield 
and the efficiency of handling would eventually be 
satisfactory, we would not have had the well-or- 
ganized aromatic chemicals industry in the United 
States as we have today. 

It seems that we have had everything in the 
United States for the aromatic plant farming ex- 
cepting the belief that it could be done. 

How many soap and perfume houses would be 
willing to write off a few thousand dollars each 
year as a cooperative development expense to 
“start "em growing” in the United States? We be- 
lieve Uncle Sam is ready to do his share when he 
is convinced that we honestly want it and would 
make some small sacrifices to get it—B. T. Bush. 


Nail Lacquer from Film Scrap 


THe viscosity characteristic of scrap celluloid 
may vary enormously, but an average figure for 
comparison with the nitrocotton is 10 seconds. Im- 
mediately we are up against the difficulty that it 
will take much less of this dissolved in the same 
mixture of solvents to give the same degree of vis- 
cous solution. In practice the amount will be 
slightly under half that for the nitrocotton. More- 
over, it has to be remembered that celluloid, being 
a mixture of camphor and nitrocotton, is already 
quite well plasticised. The amount of resin which 
can be added is governed by the amount of nitro- 
cellulose present and by the nature of the resin 
itself. Thus the chemist is faced with the dual 
problems of forcing this “solids” figure up as high 
as possible and searching a very barren field for 
materials with which to do it. 

The following formula has been devised with the 
idea of getting a reasonable result when using 
scrap film, and it is left to individual initiative to 
replace any items in it with anything similar which 
may be more readily available. 

Parts by weight 


Industrial methylated spirit 70 
Butyl acetate 70 
Castor oil l 
Serap (nitro) film 14 
Water white rosin 7 

162 
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This is truly a minimum specification, for it 
will be seen that the non-volatile components total 
22 parts, or 13.6%, and the resulting varnish must 
therefore suffer from the defects already mentioned. 
Under present conditions it would be aceptable 
on the grounds that it is far better than nothing 
at all. By keeping the viscosity as high as possible 
and suggesting that two coats be applied, it is pos- 
sible to reduce the effect of low solids content. 

A working range of viscosity for nail varnish has 
castor oil at its upper limit and glycerine at the 
lower limit. The formula quoted when made up 
equalled castor oil in viscosity, gave a clear solu- 
tion which had very little colour, and had a drying 
time of less than one minute. If changes in the 
solvents have to be made it is well to remember 
that a higher alcohol or ester will increase the dry- 
ing time. 

It is advisable to buy scrap film which has al- 
ready had the photographic layer removed, since 
this operation is both unpleasant and dangerous. 

Now a final word about manufacture. The alco- 
hol and ester should be mixed and then the film, 
preferably cut into small pieces, is added. This 
can now be stirred mechanically, or intermittently 
by hand, until the film is almost dissolved. Now 
add the other items and complete the mixing. The 
container may be an open top vessel, but it should 
be covered so far as is possible if undue solvent 
losses are to be avoided. A closed cylindrical drum 
which can be rotated as a churn is ideal. 

The prospects of making this varnish in colours 
are not good. The addition of pigments would re- 
duce the gloss very rapidly. If available, a little 
dye might be added to give the transparent pink or 
so-called “natural” shade.—Abstract from Manu- 
facturing Chemist, London, England. 


Price Ceiling Freaks 
APPLICATION of OPA price ceilings is causing 


a lot of sleepless nights for retailers. All sorts of 
situations beyond the ken of the price fixing office 
are arising. 

R. L. Van Boskirk, in Nation’s Business, reports 
the case of a men’s clothing dealer whose exper- 
ience must duplicate that of many other merchants. 
Last September he and his leading competitor both 
stocked up on the same brand of suits, to sell for 
$35. The competitor replaced his stock in De- 
cember, at a higher cost, and marked them up to 
$37.50 plus alteration charge. The first merchant 
needed no replacement and continued to sell at 
the same price. Then the ceiling order caught him. 
He will have to maintain his $35 price, which 
means that when he restocks this merchandise his 
profit margin on it will be wrecked. And since 
he was not making any charge for alterations when 
the order went into effect, he must continue on that 
basis. 

The war brings many paradoxes in its train, but 
none more curious to the merchandising fraternity 
than that of a dealer being penalized for stocking 
heavily in a fast-selling item on a rising market. 
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ANSWERS ON 


Tue General Maximum Price Regulation is de- 
signed directly or indirectly to further the war 
effort by: 

(1) Preventing inflation or lessening its force, 
effecting more efficient prosecution of the war, and 
limiting the financial burdens it imposes. 

(2) Minimizing the dislocation of essential sup- 
ply channels in cases where war requirements ab- 
sorb part of production. 

(3) Distributing supplies of essential civilian 
goods among the population on an equitable basis. 

(4) Aiding other industries, wherever and 
whenever such aid is not inconsistent to the war 
program, by making possible purchases of mate- 
rials at reasonable levels. 

The essence of the G.M.P.R. is that it gives to 
the American people a guarantee (and please keep 
this uppermost in your minds, for it is the most 
immediate and primary purpose) that their living 
costs will remain stable, and that retail prices shall 
not continue to rise, because such advance in prices 


HOW TO FIX PRICES 


Purposes of the General Maximum 
Price Regulation and how the cosmetic 


industry is affected . . . Abstract from 


TGA address 


by ROBERT W. BURNS 


Office of Price Administration 


would create pressure for further wage increases, 
thus creating and accelerating the much-to-be- 
feared catastrophic inflationary spiral. 

In order to keep these dislocations in industry 
to a minimum we ask for your confidence and co- 
operation. We in turn offer you an unbiased and 
sympathetic understanding of your problems. In 
order to further familiarize ourselves with the 
many business difficulties confronting you we have 
surrounded ourselves with business specialists from 
the cosmetic and allied industries. E. P. Morrish, 
Robert P. Wight, William J. 


Jones are our able assistants. 


Smith. and Tom 
All of them have 
been in the cosmetic, drug, chemical, and allied 
industries for 15 or 20 years. All are capable. in- 
dustrious, and intelligent businessmen. 


SEE SECTION 2 BEFORE ASKING NEW PRICE 

\ large number of inquiries have been received 
on the subject of pricing new products under the 
G.M.P.R. Frequently, a member of the industry 
has asked us to approve a maximum price for a 
new product without apparent consideration of 
Section 2 of the G.M.P.R. ‘The important thing 
here is that in the first instance it is for the pro- 
ducer of the new product to attempt to ascertain 
his maximum price for the product under Section 
2. He should first try to determine whether he was 
selling a commodity similar to the new product in 


It's always a good omen when executives compare notes. Left: John Majesky and Alfred Brady appear to be optimistic over the 
glass outlook. Center, A. C. Burgund and J. H. Funkey observe that production is more efficient than before. Right, James 
Macinnis, Walter E. Sheer, Bud Keeley and Walter Conklin discuss business over the teacups or something. 
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March of 1942, and if he was, the maximum price 


for the similar commodity is the highest price he 
In this connec- 
tion, Section 2 of the G.M.P.R. says that one com- 
modity shall be deemed similar to another com- 


may charge for the new product. 


modity if the first has the same uses as the second, 
affords the purchaser fairly equivalent serviceabil- 
ity, and belongs to a type which would ordinarily 
be sold in the same price line. Secondly, if he had 
not sold or offered for sale a similar product in 
March. he should try to find out the maximum price 
which the most closely competitive seller of the 
same class was charging for the same or a similar 
commodity during March. 

It is only if a producer is unable to price a new 
product under Section 2 of the G.M.P.R. that he 
should apply for permission to price the product 
under Section 3 (b). In that event, OPA will 
then instruct him how his maximum price for the 
new product should be determined. 


MAY ALTER RULES FOR PRICING NEW ITEMS 


We are aware that in some industries it may be 
dificult for a producer to price a new  prdouct 
under Section 2. Consequently, we are now con- 
sidering the possibility of establishing procedures 
in some instances which would allow a manufac- 
turer of new products to determine his own prices 
without proceeding under Section 2 and without 
first asking OPA’s permission. Under one sug- 
gested procedure, the manufacturer would select 
perhaps three or four comodities which are com- 
parable to the new commodity and would deter- 
mine his material and perhaps his direct labor 
costs for such comparable comodities. 

Generally speaking then, his maximum price for 
the new product would bear the same relation to its 
material and direct labor costs as the average sell- 
ing price to the average designated costs of the 
comparable commodities. Another plan which we 
are considering is to permit producers to use their 
established methods for pricing new products. This 
latter alternative is, of course, only possible where 
there is a well-defined procedure for pricing new 
products in existence in the industry. Under any 
of these plans, the costs of materials or labor to be 
used in calculating the maximum prices of the new 
commodity would be those in effect on a certain 
specified date. 

None of these have been decided upon at this 
time, but I merely indicate them to show that we 
appreciate that there is a problem concerning the 
pricing of new products, and that we are working 
very hard on it. 


ADVERTISING ALLOWANCES CLARIFIED 


Another problem of general interest is the treat- 
ment under the G.M.P.R. of advertising allowances 
granted by a manufacturer for promotional serv- 
ices to a distributor or retail outlet. Such advertis- 
ing allowances granted by a seller for promotional 
services actually rendered by a buyer are not frozen 
by the G.M.P.R. and are not to be considered as an 
element in the price at which goods were delivered 
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during March. Thus, where an advertising allow- 
ance actually represents an advertising outlay on 
the part of the buyer, the seller may discontinue 
the allowance. On the other hand, allowances are 
sometimes designated as advertising allowances 
when they actually constitute a reduction in price 
and are granted without regard to promotional 
services to be rendered by the buyer. In that 
event, of course, the allowance may not be changed 
with reference to the provisions of Section 2 of 
the G.M.P.R. 

Time will not permit my giving you many of the 
specific problems which your industry has written 
us about. Here, however, are a few on which 
decisions have been rendered. 


A PRACTICAL PROBLEM 


Question: Perfume manufacturer states that 
they have kept their prices as low as possible and. 
over a period of years, have followed the practice 
of reducing the capacity of their packages rather 
than raising retail prices in face of increasing costs. 

Last December, the manufacturer decided, in 
view of increasing costs, to use a new 3-ounce bot- 
tle for his cologne and toilet waters instead of a 4- 
ounce bottle as formerly. The molds for the new 
hottle were completed the last week in March and 
production was started at once, but no_ bottles 
were shipped from the new molds until April. He 
asks whether he may sell the new smaller capacity 
bottle at the same price at which he sold the larger 
l-ounce bottle. 

{nswer: Section 2 of G.M.P.R. provides that the 
seller's maximum prices for an article shall be the 
highest price he charged for a delivery of that 
article during March, 1942, to a purchaser of the 
same class. We gather from your letters that you 
made no deliveries of your cologne and _ toilet 
waters in 3-ounce bottles during March and that 
all of your deliveries during March of these ar- 
ticles were in 4-ounce bottles. On this statement 
of facts, you may not now sell a 3-ounce bottle of 
the same cologne and toilet water at the same price 
which you charged for a delivery during March 
of a 4-ounce bottle to a purchaser of the same 
class. If the quantity being sold is reduced from 
| ounces to 3 ounces, the maximum price must be 
reduced in the same proportion as the reduction 
in the quantity. 


CAN PETITION FOR SPECIAL TREATMENT 


The G.M.P.R. was intended to prevent further 
Undoubtedly many sellers 
would like to be permitted to raise their March 


increases in_ prices. 


prices for a variety of reasons, and to the extent 
that requests for permission to make such price in- 
creases are granted, the purposes of the G.M.P.R. 
will be defeated. Since the Regulation, with cer- 
tain exceptions, establishes maximum prices for 
practically all commodities and services at the 
March levels, undoubtedly in many instances your 
costs will be reduced as a result of the roll-back 
of such prices to the March levels. Such increases 
in costs as persist, notwithstanding the G.M.P.R.. 
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must, wherever possible, be absorbed by the seller, 
and not passed on to buyers in the form of higher 
prices. However, if you believe that your. particu- 
lar situation justifies special treatment through an 
amendment to the G.M.P.R., you may file a_peti- 
tion for amendment in accordance with Section 19 
of the Regulation and Procedural Regulation No. 1. 
Section 19 reads as follows: Any person seeking 
a modification of any provision of this Regulation. 
or an adjustment not provided for in Section 18 of 
this Regulation, may file a petition for amendment 
in accordance with the provisions of Procedural 
Regulation No. | issued by the Office of Price Ad- 


ministration. 


COSTS UP BUT MARCH PRICE HOLDS 


Another company presented this problem: They 
delivered 50 pounds of a perfume blend in March, 
1942, at $2.55 per pound pursuant to a contract 
made in January, 1942, which calls for deliveries 
of a total of 300 pounds over six months. 

In April they concluded a supplementary con- 
tract for delivery of an additional 150 pounds of 
the same blend to the same customer at $4.45 per 
pound. According to their letter, the higher price 
in the second contract was the result of advances 
in costs of certain ingredients for the blend since 
January, 1942, when the first contract was made. 

In view of these circumstances, they ask whether 
the $2.55 price or the $4.45 price has been estab- 
lished as their maximum price per pound for sales 
of this blend under the supplementary contract by 
the G.M.P.R. 

Our answer was: “From the statement in your 
letter, we assume that the highest price which you 
charged a purchaser of the same class as the cus- 
tomer you refer to for a delivery of the same per- 
fume blend during March, 1942. was $2.55 pet 
pound. Under the G.M.P.R., therefore, the maxi- 
mum price applicable to your sales of this blend 
to that customer, under the supplementary contract, 
is $2.55 per pound, so far as can be determined 
from your letter.” 

“While that Regulation, in general. establishes 
as your maximum price the highest price you 
charged in March for a delivery to a purchaser of 
the same class, it also establishes maximum costs 
for most raw materials at the same level. The re- 


American ingenuity is solving the problem of supplies. 


sult is deemed fair and equitable, although the 
usual margin between cost and sale price of an 
occasional commodity may be lessened.” 


EXPECT TO ISSUE SUPPLEMENTARY RULES 

Answers to some of your requests for relief have 
not yet been given, due to the possible issuance of 
supplementary regulations affecting the problems 
in question. 

| would like to make a suggestion which will, | 
think. expedite our solutions to your problems and 
replies to your inquiries. If each of you will write 
to us at once, giving in detail the problems which 
confront you, we will then be able to appraise 
those problems which are common to the indus- 
try. Be sure that the data submitted are complete. 
specific, and accurate. Write your letters in tripli- 
cate, and address to Proprietary and Cosmetic Sec- 
tion, Chemical and Drug Branch, Office of Price 
Administration, Temporary S Building, 7th and 
Jefferson Drive, S. W., Washington, D. C. This 
specific address may save a full day in your letter 
coming to our attention. 


Warning Signs 

You cannot bring about prosperity by discourag- 
ing thrift. 

You cannot strengthen the weak by weakening 
the strong. 

You cannot help small men by tearing big men 
down. 

You cannot help the poor by destroying the 
rich. 

You cannot lift the wage-earner up by pulling 
the wage-payer down. 

You cannot keep out of trouble by spending 
more than your income. 

You cannot further the brotherhood of man by 
inciting class hatred. 

You cannot establish sound social security on 
borrowed money. 

You cannot build character and courage by 
taking away a man’s initiative and independence. 

You cannot help men permanently by doing 


for them what they could and should do for them- 


selves.__Meyer Druggist. 


Among the well known suppliers present at the TGA meeting, 


reading from left to right, were: Dr. Herman Kohl, Camille Bourguet, Eugene P. Sullivan and Harry Armitage. 
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1. LENTHERIC: 


motif 


A colorful play- 
Little 


ing card decorates 
Slam and Grand Slam, both fea- 


turing Tweed-scented preparations. 


1. BELLIN’S WONDERSTOEN: 
Wondersheer, a stocking film, is 
offered in two shades, amber beige 


and rose beige, in four-ounce size. 


4 
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2. SHULTON: 


of an antique 


In an adaptation 
ring-shaped _ bottle, 
with wooden 


spill-proof cap, Old 


Spice smelling salts are launched. 


5. BABS CREATIONS: A series 
of five pine bath products, Wood 
Nymph, is introduced. The bath oil 


is encased in a sturdy container. 


_. 


3. NORTHAM 


WARREN: 


appears in its first 


Cutex 
non-priority 
package, a red and white paper case 


with sifter top for powder polish. 


6. FRANCES DENNEY: Allegiance 
Kit holds nine beauty aids, includ- 
ing basic treatment, the new Alle- 


giance Red make-up and_ perfume. 
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7. YARDLEY: Bond Street lipstick 
combination includes matched make- 
up base and face powder. The Bond 


Street red and gold motif is used. 



















8. HERB FARM SHOP: Sachets 
of white phlox now come in individ- 
ual boxes, with a vial of perfume. 


They are in white, blue velvet trim. 


9, KATHLEEN MARY QUINLAN: 


Poudre des Perles’ new packaging 





shows white pearls on a dubonnet 


string against a pastel background. 









10. V. VIVAUDOU: The Swing Girl 
by Petty decorates Mavis’ tale mit 
of taffeta and terry cloth. It is 


in pink or blue, with white figures. 










ll. PRIMROSE HOUSE: Both dry 
and cream deodorants, two ounces 
each, are included in this kit. The 


dry one is also an anti-perspirant. 












12. MILKMAID: This 


small package which contains half- 


firm’s first 


sizes of Cleansing Milk and Emulsion 


is offered as an introductory item. 















13. HELENA RUBINSTEIN: 
Town and Country Filmpact, one for 
dry and one for oily skins, comes 


in three shades. in a plastic case. 





l4. DOROTHY GRAY: Leg Show, 
a cosmetic stocking, is offered in 
a jumbo-sized bottle whose label 


is decorated with a pair of legs. 
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How to Compute Profits 
MANUFACTURERS of cosmetics, soaps and 


flavors as well as dealers will appreciate the con- 
venience of this simple chart for computing de- 
sired profits. It g.ves the percentage of mark-up 
and is decidedly helpful to salesmanagers and sales- 
men, 

Too many people believe that if an article costs 
$5 and is sold for $10 there is a profit of 100 per 
cent. Really the mark-up is only 50 per cent. 

Profits should be based on selling price and not 
on cost. Such a profit is commonly known as “Gross 


$1 $1 o% 


SELLING PRICE 


uy 
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Profit.” but in recent years it is coming to be called 
“Mark-up”. 

Mere difference in price between what one pays 
for a thing and what one sells it at is not the profit 
unless the manufacturer or dealer “doesn’t do a 
thing” in bringing about the transaction. In such 
an event it is not a profit: it is a “gift” by the per- 
son who did the work. 

The accompanying chart was designed to help in 
making mark-up computations, and this is the way 
it works: To determine the correct percentage of 
mark-up, find the cost in column A and the selling 
price in column B. Run a straight line through 
these two prices and the intersection with column C 
gives the percentage of mark-up. Thus the upper 
dotted lined drawn across the chart shows that if 
the cost is $5 and the selling price $10, the per- 
centage of mark-up is 50 per cent. 

The lower dotted line shows that if the cost is 
$20 and the selling price $100, the mark-up is 80 
per cent. According to the old method of figuring 
many merchants would regard such a transaction 
as netting them 500 per cent. 

Nearly any problem can be handled by this chart. 
Thus if the cost is $50 and the selling price $500 it 
will be found that the percentage of mark-up is 
90 per cent. 

Try the chart a few times, get acquainted with 
it, and you will use it regularly —W. F. Schaphorst. 


Everybody Goes to War 


THis war is unique in two respects: It is the first 
time that all the “civilized” globe has chosen sides 
to fight it out in a true “world war.” And it is 
the first time in our more than 5000 years of re- 
corded history that great peoples have attempted 
to adjourn all normal life beyond that absolutely 
required to sustain existence, in favor of the busi- 
ness of slaughter. 

Heretofore war has been an avocation. Now it 
becomes the business of everybody. Boys 18-20 
will be next. The mass shifting of men and women 
on the great war chessboard has started. 

“The trek to camp, shipyard and arsenal began 
months ago,” writes R. L. Van Boskirk in Nation’s 
Business, “but it was a trickle compared to the 
exodus that will be under way this summer. Big as 
the march to camp may be, it will be dwarfed by 
the hegira to plants making war materials. White 
collar workers are changing to blueshirts and over- 
alls. Women and girls are going from behind the 
counter to an assembly belt. Not only sons, but 
fathers, daughters and wives have joined the Big 
Parade.—Nation’s Business. 

THE GOOD OLD DAYS 

To the defeatist—they are behind. 

To the optimist—they are ahead. 

Advice to after-dinner speakers—If you don’t 
strike oil in the first two minutes, you'd better 
stop boring.—Fifth Ave. Protective Assn. 
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Gums and Vanillas 
For 85 vears 
THURSTON & BRAIDICH 
NEW YORK 
Specialties 
Gum Arabie—-Gum_ Karaya 
Gum Tragacanth—- Vanilla 
Beans—Tonka Beans. 


Tale 
Oldest and largest in U.S.A. 
SIERRA TALC CO. 

LOS ANGELES, CALIF. 
Sierra Tales approximate the ideal 
chemically and physically and excel 
in uniformity of milling and color. 


LACO Castile Soap 
Made with 100% Pure Imported 
Olive Oil 

LACO PRODUCTS, INC. 
BOSTON e NEW YORK 
Manufacturers and Importers 
Castile Soap U.S.P. “Lace” 

Powdered—*“Purls”— Bars 


Sturge’s “Sturgeon Brand” leads the world 


They look so much alike 
that only a real expert 
could make a satisfactory 


choice. 


But you don’t have to be 
an expert to realize the 
advantages of choosing 
A. C. DRURY & CO., 
INC., for your raw ma- 
terials. YOU'LL KNOW 
that you are selecting a 
house with years of im- 
porting and distributing 
experience, a house 
which can guarantee effi- 
cient and dependable 


service at all times. 


Send us your inquiries. 
We shall be glad to deal 


with them. 


Precipitated Chalk 


H. J. BAKER AND BRO. 
NEW YORK 


Sturge’s English precipitated chalk 


U.S.P. Extra light—Dense. 


Bees-Wax 
Since 1852 
THEODOR LEONHARD WAX CO. 
Established 1852 
HALEDON, PATERSON. N. J. 
Bleachers. & Refiners of Bees-Wax. 
White Bleached Bees-Wax 
T. L. Brand. Extra Quality 
U.S.P. and 100% pure. 


Stearic Acid 
Superiority founded on performance 
THE HARKNESS & COWING CO. 
CINCINNATI. OHIO 
Manufacturers of Stearic Acid 
Saponification Process. 


Medicinal White Oils 
Qualities Unsurpassed 
ATLANTIC REFINING CO. 
PHILADELPHIA. PA. 
260 South Broad St. 
Petroleum Products 
White Mineral Oils U.S.P. for 
pharmaceutical and cosmetic uses. 
All gravities. all viscosities. 


A.C. DRURY & CO.. INC. 


219 EAST 
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SUBSTITUTES FOR NATURAL 
FLORAL ESSENCES 







The growing scarcity of natural 
floral essences emphasizes the 
value of high quality substitutes 







Te international situation is serving to emphasize the fact 





that there are countless places where synthetic floral essences can 







replace the natural floral products with a great deal of satisfac- 








tion and marked success. 





The ingenuity of American chemists is demonstrated by the fact 


that American made creations not only reproduce the fragrance 






of the living flowers with marked fidelity and that they may be 






employed with complete success but that they are also preferred 







in many instances because of the uniformity in quality which they 






assure to say nothing of the economies they make possible. 





If you find difficulty in obtaining any natural floral product write 





to us for a substitute. All we ask is that you give it a trial. 






NORDA Essential Oil 
Chemical Co... Ine. 









NEW YORK OFFICE: 601 WEST 26th STREET 
CHICAGO: 325 W. HURON STREET 
OF. RPOCL.¢ 8@EF 2B. @eoh 8T REET 
LOS ANGELES: 2800 E. 11th STREET 
CANADA: 119 ADELAIDE STREET, W. TORONTO 
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PROPERTIES AND USES OF OIL CUBEB 


For flavoring bitters and all kinds of food 


preparations and as a local remedy in the 


form of lozenges it has many advantages 


by DR. ERNEST GUENTHER 


Chief Research Chemist, Fritzsche Brothers, Inc... New York, N. Y. 


Piper CUBEBA L., fam. Piperaceae, is a climbing 
shrub, native to the Malayan archipelago. It is 
cultivated in Java and on several of the outlying 
islands. The plant is closely related to pepper 
but the cubeb fruits are stalked which is not the 
case with pepper. Cubebs are cultivated and 
harvested like pepper. The main harvest takes 
place in April-May and a smaller one at the end of 
August. The fruit-bearing spikes are collected 
while green, stripped from the rachis, dried and 


cleaned like pepper. 


RESEMBLE BLACK PEPPER 


Thus, cubebs are the dried, mature but unripe 
fruit of Piper cubeba. They resemble black pepper. 
but the base of each cubeb corn is prolonged into 
a solidly attached stalk. The odor is aromatic 
and spicy, the flavor sharp and bitter. 

Shipping ports are Batavia and Singapore. Some 
outlying islantls of the Dutch East Indies ship 
their cubeb crop directly to Singapore where the 
berries are cleaned from admixed spurious berries 
and then transshipped to Europe and the United 
States. It is unfortunate that this spice frequently 
contains spurious berries of similar appearance, 
especially the so-called “false cubebs” which pos- 
sess an entirely different essential oil. Among 
the Singapore exporters, there are a few old Chi- 
nese dealers who can separate true cubebs from 
admixed false cubebs by mere appearance. These 
experts are able to guarantee shipments consisting 
of 95 per cent true cubebs with only 5 per cent 
spurious berries and foreign matter admixed. 

When crushed in a porcelain mortar and treated 
with a little concentrated sulphuric acid, genuine 
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cubebs develop a crimson color due to the pres- 
ence of a small percentage of cubebic acid: false 
cubebs, treated identically, give only a yellowish- 
brown color reaction. However, this color test is 
not absolutely reliable because a few varieties of 
spurious berries, too, give a red color reaction. 
\ much more reliable test can be made by sub- 
mitting a sample of berries to steam distillation in 
a glass flask. according to Clevenger, in order to 
determine the vield and constants of the oil. Gen- 
uine cubebs yield from 10 to 18 per cent. usually 
15 to 18 per cent, essential oil: false cubebs give 
only half that yield. 


CONSTANTS OF OILS VARY 
The constants of the two oils, especially boiling 


range, are quite different. According to the British 


ee) ae 


es Ww 


Size of cubebs is demonstrated relatively by match stick 
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Pharmacopoeia of 1923. not less than 60 pet 
cent of the oil distil over between 250° to 280° C. 
al atmospheric pressure. The oil is no longer 
official in the United States Pharmacopoeia. 
S. F. Clevenger' found the following limits for 
a number of cubeb oils he distilled: 
Specific Gravity at 25° C., 0.911 to 0.919 
Optical Rotation at 25° C., -19.7° to —39.1 
Refractive Index at 20° C.. 1.492 to 1.498 
Acid Number. 0.35 to 1.0 
Saponification Value, 1.0 to 10.7 


Shipments of pure oils which we have examined 
over a period of years varied between the following 


limits: 


Specific Gravity at 25° C.. 0.906 to 0.918 
Optical Rotation, —20°38' to —29°58' 
Refractive Index at 20° C., 1.4948 to 1.4979 


Saponification Value, 0.9 to 3.2 


Lots of own distillation varied between the fol- 


lowing limits: 


Specific Gravity at C.. 0.902 to 0.910 
Optical Rotation. 0’ to —30°34' 
Refractive Index at 20° C.. 1.4927 to 1.4945 


Saponification Value, 0.9 to 1.4 


25 
23 


Characteristic of true cubeb oil are a relatively 
high specific gravity and a pronounced laevo-rota- 
tion. in which respects the oil is quite different 


from that of false cubeb. 


BOILING RANGE 
In order to establish the boiling range of true 
cubeb oil, we tested two genuine lots of own dis- 


tillation in the following manner: 


\pparatus: 125 ce. distilling flask with a 
33 cm. air condenser. 
Size of sample: 50 ce. 
\ B 
Barometer Barometer 
763 mm. 
Up to +200° € 8° 9% 
L.2OO ao «6. O'« 
+. 295°—250° C. 12° 
c 
( 


765.5 mm. 


+-250°—270 
+-270°—280 
Residue above 
+280° C, 
LOO’, LOO*, 
Note: Some decomposition was evidenced in 


both distillations. 


CHEMICAL CONSTITUENTS 

Investigations dating back to the last century 
indicate the presence of only a few constituents 
and even those were not fully identified. Rao. 
Shintre and Simonsen? examined an oil obtained 
from immature Mysore cubebs. That oil. how- 
ever. had quite unusual constants. the specific 
gravity and particularly the dextro-rotation point- 
ing to an oil of false cubebs. The above men- 


Journ Lxxoe on havic 


Journ I xave Chem. Ind 
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tioned authors established the presence of the 
following constituents: 


( 


d-sabinene, about 33 ‘, 
d—A*—carene | ig 
1.4—cineol { Lav 
terpinenol-(4) and 
other alcohols. about 11‘; 
cadinene and 
sesquiterpenes, about 14°, 
sesquiterpene 
alcohols. about 17% 
other compounds not 


vet identified 3% 


Gildemeister and Hoffmann* mention the occur- 
rence of “cubeb camphor.” probably a sesquiter- 
pene hydrate of the empirical molecular formula 
C,;H.2,0. 

The addition of terpenes, such as pinene and 
dipentene, or oil of turpentine would result in 
lower gravity. rotation and boiling range; there- 
fore. only small quantities could be added without 
seriously affecting the constants. High boiling 
sesquiterpenes or fractions containing cadinene 
would also lower the gravity and the solubility. 
Oil of cedarwood is a more dangerous adulterant 
because of its high boiling range and laevo-rota- 
tion. However. the addition of cedarwood oil 
raises the specific gravity. 

Oil of cubebs was formerly used as a stimulant 
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A cloud of scent, a marvel of green, dewy freshness, Rose Longchamp is the very soul of 
the red rose. All the volatile substances usually lost in the process of obtaining the nat- 
ural oils are at last captured in Rose Longchamp. Entirely new in concept, Rose Long- 
champ has achieved that leafy emanation of the flower, having none of the conventional 


essence’ odor of synthetic and natural roses. We will gladly submit samples on request. 
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to the genito-urinary mucous membrane in the 
treatment of gonorrheal urethritis and to the bron- 
chial mucous membrane in the treatment of chronic 
bronchitis. When taken by mouth, the oil exerts a 
strong antiseptic effect on the urine. At present 
it is rarely employed except as a local remedy in 
the form of lozenges for the relief of various con- 
ditions of the throat. The oil is furthermore em- 
ployed for flavoring bitters and all kinds of food 
preparations. As a matter of interest we might 
mention that cubeb berries. as such, have been 
used for flavoring a certain type of cigarettes. 


FALSE CUBEB OIL 


Some varieties of false cubebs have an odor re- 
sembling nutmeg. The yield of oil is quite inferior. 
usually only one-half that of true cubebs. The 
constants, too, are different. According to Gild- 
emeister and Hoffmann, a sample of false cubeb 
oil had a specific gravity of about 0.894, while 
the specific gravity of true cubeb oil varies from 
0.915 to 0.930 at 15° C. The optical rotation of 
the false cubeb oil was +16° while that of true 
cubeb oil varies from —25° to -43°. The greatest 
difference, however. is in boiling range. The oil 
of false cubebs started to boil below 160° C.; 50 
per cent distilled below 200° C. and 30 per cent 
from 200° to 270° C, 
the other hand, distils mainly between 200° to 


275° C.. only a few per cent distilling below 200°. 


The oil of true cubebs. on 


(See in this connection the work of Umney and 
Potter described in the above cited volume of 
Gildemeister and Hoffmann, also the experiments 
carried out in our laboratories as described above. ) 


CHEMICAL CONSTITUTION OF FALSE CUBEB OIL 


Like that of true cubeb oil, it is little known. 
The following constituents were identified by Hen- 
derson and Robertson :* 

cadinene, in the high-boiling fractions, 

another sesquiterpene, 

a sesquiterpene alcohol, probably 1-cadinol, 

a sesquiterpene alcohol, “cubebol,” 

which is probably of bicyclic structure 
and has the empirical molecular formula 


C,,H2;0. 


f 


Army and Navy Flavoring 
Fraud Uncovered 
A FEDERAL Grand Jury impanelled in New York 


City has returned five indictments against the Plan- 
tation Extract Corp. and five individuals, including 
an Army chemist and a Navy food inspector. ac- 
cused of shipping and conspiring to ship, large 
quantities of adulterated or substandard flavoring 
extracts to Army camps and Naval stations through- 
out the United States during the years 1940 and 
L941. 

The two government employees, (both civilian 
employees of the armed forces), were, in part, 
charged with receiving bribes for approving adult- 
erated or substandard flavoring products and pass- 
ing same as conforming to Federal specifications. 
Those involved were: Abraham Albert Hochman 
of 1681 Forty-ninth St., Brooklyn, N. Y., a chemist 
in charge of a testing laboratory of the Army 
Quartermaster’s corp at the Red Hook Army Base 
in Brooklyn; and Thomas Galvin of Rye. N. Y.. a 
former Navy food inspector in the Naval Clothing 
Depot, Brooklyn; the Plantation Extract Corp., 450 
West Thirty-first St.. New York; Leon Juster, 229 
West Seventy-eighth St.. part owner of the com- 
pany; Albert Lind, 575 East Ninety-fourth St., 
Brooklyn, Leon Juster’s partner; and Arthur C. 
Herbert. New Rochelle, N. Y., former nominal 
president of said corporation. 

The indictments, in part, obtained by United 
States Attorney, Mathias F. Correa, with the aid of 
the Food and Drug Administration charged the 
shipment of adulterated and misbranded foods in 
interstate commerce in violation of the Federal 
Food, Drug and Cosmetic Act of 1938, as amended, 
and a conspiracy to do so, as likewise a conspiracy 
to defraud the government by obtaining payment 
on fraudulent claims. 

Under the penalty provision as contained in the 
Federal Food, Drug and Cosmetic Act, said con- 
spirators are subject to jail sentences for a period 
of fifteen years if found guilty, as likewise the pay- 
ment of thousands of dollars fine, or both. 

Two of the five indictments dealt with the adul- 
teration of vanilla extract which was alleged ship- 
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ped to Army camps throughout the United States. 
It was further alleged that Hochman, (chemist of 
the Army Quartermaster’s corp) devised a formula 
with the use of St. John’s wort, a weed costing six 
cents a pound to which was added vanillin, costing 
$2.50 to $3.00 per pound, and substituting same in 
whole. or in part, for vanilla beans. 

It was also alleged that Hochman received a com- 
mission on every shipment of adulterated or mis- 
branded flavoring products that cleared through 
his laboratory. It was further estimated by Food 
and Drug Administration inspectors that from No- 
vember 1940 to March 1941 the Plantation Extract 
Corp. by said devise. saved $35,208 in manufactur- 
ing costs as a result of the adulteration. That the 
said corporation received contracts for the delivery 
of 130,401 eight ounce bottles of pure vanilla ex- 
tract which the Army purchased at an average price 
of 52 cents per bottle. It was further alleged that 
Hochman (chemist of the Army Quartermaster’s 
corp) was retained by Juster and Lind of the Plan- 
tation Extract Corp. as a technical consultant and 
advised them how to sophisticate said adulterated 
or misbranded pure vanilla extract. 

It was likewise alleged in the indictments that 
Thomas Galvin (Navy Food Inspector) was in 
charge of packaged food received at the Brooklyn 
Navy Depot and it was his duty, in part. to submit 
samples of food received. to the Navy Laboratory 
for analysis. That instead of submitting samples 
of said pure vanilla extract as received from the 
Plantation Extract Corp. he substituted standard 
pure vanilla extract supplied privately to him by 
the other conspirators and for each substitution he 
received a fee ranging from $100 to $150. 

The indictment further alleges that the Planta- 
tion Extract Corp. also secured contracts with the 
Navy for the delivery of imitation vanilla extract 
and non-alcoholic lemon flavor. That said imita- 
tion vanilla extract was adulterated and misbranded 
in that same did not contain the required amount 
of glycerine as provided for in said specification 
and that sugar syrup was substituted in whole. or 
in part, for said glycerine. That the non-alcoholic 
lemon flavor was adulterated or misbranded in that 
the required amount of lemon oil, as provided in 
said specification, was not contained in said non- 
alcoholic lemon flavor. There are a great many 


seizures as yet pending in the Federal courts. 


Bourbon Vanilla Beans 


PMPORTERS painted a rather dark picture insofar 
as future supplies of Bourbon vanilla beans are 
concerned, Outside of future political develop- 
ments there will not be sufficient boats to ship 
beans out of Madagascar. The estimated 1942-1943 
crop of Mexican beans will be large provided nor- 
mal weather conditions prevail during the growing 
season. There were plenty of vines set out at the 
heginning of the season, but the absence of rain is 
reported to have stopped the growth and a reduc- 
tion in the original estimate by approximately 40 
per cent is expected. 
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Food Groups Exchange Ideas 
Becat SE of the fact that various food indus- 


tries are inter-related and one federal government 
regulation or restriction is apt to affect them all. 
a movement has been started in Los Angeles to 
bring these industries closer together for their 
mutual benefit. Charles Marston of Neil Flavor 
Laboratory. Los Angeles, and president of the 
Flavoring Extract Manufacturers’ Association of 
California. who started this movement, said the 
intention is not to form another organization, but 
to exchange information among related groups. 


Reluctant Sellers 


A ppinc to the difficulties of buyers of raw ma- 
terials is the reluctance of sellers to part with their 
products at March ceilings imposed by OPA. 

The maple sugar processors, for example, paid a 
55 per gallon increase for first-run supplies of 
sirup, expecting of course to “average down” as 
the season of sap flow progressed. The choice of 
March as the ceiling period makes it impossible 
for them to fulfill their commitments without a 
loss. Result. a virtual shut-down on offerings of 
maple products until OPA gets around to doing 
something about it. 

This is only one example of the many which 
might be cited. Essential oil dealers want to hold 
on to their stocks and many others caught in a 
seasonal squeeze would rather stop selling with a 
potentially profitable inventory than “liquidate” at 
a known loss. 

The reluctant seller would once have been 
thought merely “coy.” waiting to be coaxed into 
trading. Today’s reluctant seller is pretty grim 
about the whole thing.—Food Materials and Equip- 


ment 


Buy Tomorrow Today 
W ARNING that present price control, tax, and 


war savings programs are inadequate to prevent 
runaway inflation, Charles C. Carr. director of ad- 
vertising and public relations for the Aluminum 
Co. of America, has proposed that industry direct 
its entire advertising effort to selling workers on 
saving now to enjoy the things they will want and 
need after the war. 

Suggesting “Buy Tomorrow Today” as a_ basic 
copy theme. Mr. Carr proposed that sales and 
advertising men should take immediate recogni- 
tion of the public’s interest in the future by show- 


ing them pictures of products or things they will 


want and need after the war. and in the same 
advertisement, show them how they can pay for 
them. Insisting that the most optimistic proposals 
for taxation, enforced saving, and war bond pro- 
motion would siphon off only eight and one-half 
billion dollars, he said that at least 30 billion 
dollars of dammed-up purchasing power would 
still remain in the pockets of the workers in the 
lower and middle income groups. 
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AMONG 


> R. Righton Webb, W. J. Bush & Co.. 
New York, N. Y., has returned from a 
trip to the National City. Calif., plant 
operated by The W. J. Bush Citrus 
Products Co.. Inc.. where he went to 
confer with Jack Barrett and Wilbur F. 
Bradley. managers. Montgomery St. 
Alphonse. treasurer of W. J. Bush & 
Co. (Canada). Ltd... was able to join 


Jack Barrett, R. R. Webb, M. St. Alphonse 
and W. F. Bradley 


the conference, flying down from Van 
couver, British Columbia. to do so. It 
is interesting to recall that due largely 
to the pioneering work of the firm 
Bush having commenced operations in 
California in 1913 and successfully de 
veloped under the able management o 
Messrs. Barrett and Bradley—-the con 
cern has contributed in a considerable 
measure to the splendid position in 
which our country finds itself today as 
regards the supply of citrus oils and 
citrus products generally, regardless of 
curtailment of supplies from abroad. 
Mr. Webb was accompanied on this trip 
by his son, Richard, who specially en- 
joyed the airplane flight over the desert. 
During the flight to the coast the Webbs 
and most of the other passengers sur- 
rendered their seats to priority pas- 
sengers at Fort Worth. resuming their 
flight next day. 


> Everett W. King. New York. N. Y.. 
package designer and for many years 
associated with the cosmetic industry. 
has heen commissioned a captain in the 
air corps of the United States Army. 
He has been assigned to the fighter 
command school. in Orlando, Fla. 


> Dr. Dan Dahle. acting chief of the 
Toiletries and Cosmetic Section of the 
WPB, in an address before the meeting 
of the Assn. of Food and Drug Officials 
of the U. S., June 2, stated that women 
use cosmetics for three 
cleanse, 


reasons: to 
lubricate and protect. He 
traced the use of cosmetics back to 4000 
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OUR FATENDS 


B.C., and referred to old formulas simi 
lar to those in use today. 


> Clifford M. Baker, president and ac- 
tive head of Pond’s Extract Co., New 
York, N. Y.. has received no word as 
yet concerning the fate of his son, John. 
who took part in the naval engagement 
in the Coral Sea. 


> Burton T. Bush, Jr., son of Burton 
T. Bush, of Bush Aromatics, Inc., and 
Bush Pan American Co.. New York. 
who is an ensign and was instructing in 
aviation at Corpus Christi, has been 
transferred to Forth Worth, Texas. 
where he has been placed in charge of 
naval air transports. His sister. Mrs. 
S. B. Ham. of Schenectady, N. Y., is 
chairman of the committee for biologi- 
cal research at the Schenectady Gen 
eral Hospital. After concluding het 
education abroad, Mrs. Ham did post 
vraduate work in chemistry at the 
\lassachusetts Institute of Technology. 
and accordingly brings a high degree 
of technical skill to her voluntary task. 


> S. Henry, founder and active head of 
the S. Henry Co.. Inec.. New York. 
N. Y.. is in Mexico City conferring with 
officials of the Mexican branch of the 
concern, Henry & Bajo. 


> A. E. Mullen, Allied Products Corp 
New York, N. Y.. who created and in 
troduced recently the new cosmetic for 
teeth, is also a fishing enthusiast. How 
ever, the accompanying photograph. 
taken at the Capital Game and Fish 


Al Mullen hard at work, fishing 


Club, Quebec, Canada, gives rise to the 
question of whether he’s fishing ol 
dreaming up ideas of the one that got 
away. 


> Franklin A. Bergmann, of the Oxzyn 
Co., Clifton, N. J., is receiving the con 
gratulations of a host of friends on his 
marriage, June 21, in New York, to 
Miss Ruth Following a 
honeymoon on Cape Cod. Mr. and Mrs 
Bergmann will reside in Riverside 


Drive, New York, N. Y. 


> Otto J. Cohen. vice - president of 
Charles of the Ritz. New York. N. Y:. 


was married at his home. San Marino 


Rosenberg. 


Mr. and Mrs. Otto J. Cohen 


Island. Miami Beach, Fla.. May 24, to 
Vrs. Erna Mendelson. The accompany- 
ing photograph shows Mr. and Mrs. 
Cohen on their honeymoon. Mrs. Cohen 
was formerly with John-Frederics. Inc. 


> Thomas C. Sheffield. western manager 
of the New England Collapsible Tube 
Co., was recently commissioned a sec- 
ond lieutenant in the United States 
Army air force. He left June 23 to 
start his training at Miami Beach, Fla. 
During his absence Charles E. Arch 
will be in charge of the company’s Chi- 
Lieut. Sheffield is the son 
of L. Tracy Sheffield. president of the 
New England Collapsible Tube Co., and 
like his father is an alumnus of Yale 
University where both won honors in 
intercollegiate athletics. 


cago ofhice. 


> Robert Felton, manager of the west- 
ern division of the Felton Chemical 
Co.. at Los Angeles, Calif., is the proud 
father of a daughter, Susan Mae. born 
June 15 in Los Angeles. 


> Oscar Burman, of Syracuse. N. Y.. a 
student of the University of Oklahoma, 
who had started an experimental herbs 
garden, was killed in a traffic accident 
at Vinita, Okla. Ralph Bienfang, pro- 
fessor of pharmacognosy at the uni- 
versity. Burman’s adviser in the proj- 
ect, hopes to interest other students in 
carrying on the experiment which was 
to include the growing of 60 or 70 spe- 
cies of herbs, spices, medicinal plants 
and perfume oil plants. 


> Miss Clara Ogilvie of Ogilvie Sis- 
ters, New York, N. Y., trimmed and 
dressed the hair of the Dionne quin- 
tuplets for their eighth birthday. 
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Professor ol 


> Dr. Ralph 
Pharmacognosy, of the 


Bientang, 
University of 
Oklahoma, has prepared a chemical 
warfare agents odor kit to aid in the 
instruction of civilians. The kit has 
been submitted to James Landis, Office 
of Civilian Defense. Washington. D. C.. 
for consideration. 


> L. Kenneth Rosett. son of Louis A 
Rosett. president of Florasynth Labora 
tories, Inc... New York. N. Y.. has just 
been commissioned 
a second lieuten- 
ant in the Chemi- 
cal Warfare Ser- 
vice. the unit in 
which his father 
served during 
World War l. 
Lieut. Rosett  re- 
ceived his commis- 
sion immediately 





graduation 
Massa- 
Institute 
of Technology where he 


after 


Lieut. L. K. Rosett 


from the 
chusetts 

was awarded 
his B.Se. in business and chemic il en- 
gineering administration. He is now 
stationed at Edgewood Arsenal, Mary- 
land. During his college career, he was 
exceptionally active in student affairs 
as a member of the freshman council, 
the freshman dance committee, coxwain 
of the 150 lb. crew, member of the in- 
tramural touch football team, membe1 
of the field day tug-of-war team and its 
Lieut. Rosett 
was also a member of the student chap- 


coach in his senior year. 


ters of the American Institute of Chemi- 
cal Engineers and the American 


Chemical Society. 


> Edmund E. 
the Seydell Chemical Co.. Jersey City. 
N. J.. has been presented with a silver 


Smith. sales manager of 


service by the company, in recognition 
of his 25 years’ service with the organi 
Albert H. Reiners, chief chem- 


ist, also completing his 25th year with 


zation. 


the company. was rewarded with de 
fense bonds. 





> Richard Remus, manager of the Kan 
sas City., Mo.. office of Standard Syn- 
thetics, Inc., was a recent visitor to the 


New York office. 


> J. Leslie Hindle, head of Standard 
Synthetics, Inc.. New York, N. Y., ac 
companied by Mrs. Hindle and _ their 
children, left June 23 for a tour of 
western California. They expect to be 
away about a month. 


>R. F. Revson, of R. F. Revson Co.. 
New York, N. Y., is now squad leader 
of Zone two, Sector F of the Air Warden 
Service in New York, N. Y. 


> Frank Spitaleri, chemist for the Fel- 
ton Chemical Co., Brooklyn, N. Y., in a 
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report made public at Cooper Union. 
said in part: “If it were not for organic 
chemistry, perfumes and their corre- 
sponding pleasant scents would still be 
available only to the very rich. The 
animal and vegetable kingdoms were 
the only sources of perfume material 
until chemistry took a hand at it, and 
from coal tar, a blessing to modern 
civilization, many compounds’ were 
made and are still being made which 
are used a great deal in the perfume 
industry.” 


>» W. R. M. Wharton, chief of the east- 
ern district of the Food & Drug Admin- 
istration, New York. N. Y., in an ad- 
dress before the annual meeting of the 
Assn. of Food and Drug Officials of the 
U. S.. June 2, stated that it was up to 
the control officials. federal and _ state. 
to bear down on manufacturers who 
misbrand or use adulterants or substi 
tutes which lower the quality of foods. 


drugs and cosmetics during the war. 


> C. E. Sterling, formerly toilet goods 
buyer for the Woolworth Co.. now re- 
tired, was a visitor at the recent meet- 
ing of the Toilet Goods Assn., where he 
was greeted by many old friends in the 
trade. 


» Justin W. Dart, former general man 
ager of the W algreen Co., Chicago, Ill. 
has been elected president of the Lig 
gett Drug Co., chief retailing unit of 
United Drug, Inc. 


> Dr. Alexander Katz, 


Florasynth Laboratories, Inc.. and who 


treasurer ol 


is in charge of the company’s Pacific 
Coast operations, has returned to his 
office in Los Angeles. Calif.. following 























































Dr. Alexander Katz (right) and Walter Irish 


a trip to Vancouver, B.C.. where he 
conferred with Walter Irish, Florasynth 
branch manager. 


> James Rhodes. a salesman for a num- 
ber of years with L. H. Butcher Co.. 
Los Angeles, Calif.. and widely known 
in cosmetic manufacturing circles, has 
become an instructor in aviation with 
the United States forces and is at pres- 
ent serving “somewhere in the United 


States.” 


> George W. 
president and treasurer, has been grant- 
ed a leave of absence by Merck & Co.., 
Inc. Rahway, 
N. J.. to serve as 
a lieutenant colo- 


Perkins, executive vice- 


nel in the Chemi- 
cal Warfare Ser- 
vice of the United 
States Army, sta 
tioned in Wash 
ington. Mr. Petr 
kins is the second 
director of Merck 
& Co. to be called 
Lt. Col. Perkins into service with 
the army, the 





other being Capt. A. G. Rosengarten 
Jr.. of Philadelphia, who was assigned 


to active duty in March, 1941. 


> Max Isermann, of Van Dyk & Co., 
Jersey City, N. J., and Mrs. Isermann, 
are moving to Los Angeles and will re- 
main there indefinitely. Their son, 
Howard Isermann, who has just gradu 
ated from the Rensselaer Polytechnic 
Institute, Troy, N. Y., in chemical en- 
gineering, has obtained a position with 
the Lockheed Aircraft Corp. of South- 
ern California. 


> Frank M. Cordero, head of the ac 
counting department of George Lueders 
& Co.. New York, N. Was has 


elected director and assistant treasure! 


been 


of the company. with which he has been 
associated for more than 11 years. 


> H. C. Glessner, head of the H. C. 
Glessner Co., Findlay, Ohio, attended 
his first meeting of the Toilet Goods 
\ssn. last month. 









> Mrs. Marie Milles and 
Jimmy Miller, wife and son of Henry 
Miller, chief chemist of the Brunswiz 
Drug Company. Los 


Y-year-old 


Angeles, who is 
well known in Southern California cos 
metic manufacturing circles, are mak 
ing a hit these days as entertainers of 
men in the services. At gatherings for 
Unele Sam’s fighters, Mrs. Miller, an 
able dramatic reader, gives readings. 
while Jimmy plays the piano, sings and 
recites as well. 


> Edward Remus, president of Stand- 
ard Synthetics, Inc., essential oil deal- 
ers, New York, N. Y., now spends every 
week-end on his farm at Shelton, Conn.., 
where he is very busy raising crops 
and leading a rural life. 
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New Products and Processes 


MOMENTA 


Ultra-violet testing unit 


\ new type of pure fused quartz ultra 
violet generator adaptable for the test 
ing and study of pharmaceutical prod 
ucts. and also said to be of value for 
the determination of the rate of de 
terioration of certain drugs and the 


Fused quartz ultra-violet generator 


sterilization of containers and for pur 
poses of identification is offered by 
Pfaltz & Bauer, Inc. Full details about 
it will be sent on request. 


New fixative from copra 


The aroma of perfumes and the flavor 
of extracts like vanilla are accentuated 
and enhanced by a new “fixative” which 
can be extracted from copra, or coco 
nuts, it is asserted in a patent (No 
2,283,589) granted to Charles H. Stuart 
of Newark, N. Y. 

The inventor says an extract of im 
proved “fixative” characteristics can be 
obtained from coconut meat. or copra. 
after the coconut oil has been removed 
The copra is merely extracted with a 
10 to 60 per cent aqueous solution of 
alcohol. From the alcohol extract are 
recovered substances which. when 
added to perfumes or flavors enhance: 
their taste and increase their flavoring 
and perfuming power 


Antioxidant for soap 


\ new antioxidant for soap. called 
SA 326, has been developed by Mon 
santo Chemical Co., to replace antioxi 
dants now unavailable. The new prod 
uct is an organic amine made from raw 
materials which are currently availabl 
in plentiful quantities and which are 
not likely to be required in the war 
effort. It is a light gray to white pow 
der, which it is said. does not affect 
color, odor or other characteristics. lt 
is used in extremely small quantities 
varying from 0.04 per cent to 0.01 pet 
cent on the weight of the soap, the 
recommended amount varying inversely 
with the titer of the soap. SA 326 is 
stated to be basic in character and re 
acts with oleic. stearic and other fatty 
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acids. Therefore it is added after these 
acids have been saponified. The addi- 
tion may be made at any of several 
points in the soap making process: in 
the kettle after the liquors are drawn: 
in plodding: or on amalgamation ot 
roller mills. The product may be in 
troduced as an alcoholic solution, as a 
water slurry, or with other solvents. 


Solvent for essential oils 


\ non-alcoholic. water soluble solvent 
for essential oils known as Solvent 5S 
533. has been introduced by the Glyco 
Products Co., Inc. It is said to dissolve 
solutions 
which can be diluted in all proportions 
with water without affecting the clarity 
Alcohol also 
can be added in small quantities if de- 
sired. Solvent $-533 is said to be light 


essential oils. giving clear 
of the finished product. 


in color and free from objectionable 
odors. It is recommended by the com 
pany for toilet waters. non-alcoholic 
perfumes, after-shave lotions, theatre 
sprays, ete. Further information and 
samples are available. 


Carton with pouring spout 


The Display & Container Division of 
the Reynolds Metals Co. is offering a 
called 


The package is ot 


new type pouring container 
“Pour-it” carton. 
the seal end style with pouring spout 
opening and reclosing tab. The manu- 
facturer states that the “Pour-it” carton 
can be filled and sealed on most stand- 
ard automatic. filling and sealing equip- 
ment. and recommends it as a practical 
medium for packaging seap powders. 


cleansers and a variety of food products. 


Announcements 


Goldschmidt Corp. 


\nnouncement is made that the marine 
business formerly carried on by Th. 
Goldschmidt Corp. will be conducted 
by Goldschmidt Corp.. and the chemi- 
cal and related business formerly car- 
ried on by Th. Goldschmidt Corp. will 
be conducted by Goldschmidt Chemical 
Corp. The address of both corporations 


is 153 Waverly Place. New York. N. Y. 


Forms wax and oil division 


Announcement of the forming of a 
Allied 
Asphalt & Mineral Corp is made by 
G. S. Ziegler. vice-president and gen- 
eral manager. H. W. Kraaz. formerly 


wax and oil division by the 


vice-president and sales manager for 
the Koster-Keunen, has been appointed 
manager of the new division. In addi- 
tion to the waxes previously manufac- 
tured, the company announces it now 
is in a position to supply regularly a 
wide range of domestically produced 
materials such as ozokerite waxes. 
amorphous mineral waxes, ceresines. 
synthetic carnaubas as well as synthetic 
montan waxes, naphthenic acids, naph- 
thenic soaps and their substitutes. 


Booklet on OEM organization 


\n OEM handbook of 72 pages deserib- 
ing the functions and organization of 
the war agencies within the Office for 
Emergency Management may be had by 
writing to the Supt. of Documents. 
Washington. D. C. It gives in detail the 
organization of the WPB. OPA and 
other agencies of OEM. It is a useful 
guide to have at hand. 


Cosmetic specialties 


The Cosmetic Specialties Division of 
Innis-Speiden Co.. 117 Liberty St.. New 
York, N. Y.. is featured in the latest 
issue of Isco News, the cleverly written 
house organ of the company. [t is point- 
ed out that the concern is constantly de- 
veloping new angles of research along 
lines most likely to be helpful to the 
industry. Numerous products are list- 
ed, ineluding substitutes for needed 
raw materials difficult to obtain. A 
copy will be sent anyone on request, 


New Catalogs 


Midget pumps manufactured by the 
Eastern Engineering Co. for use 
where space and portability are fac- 
tors. are described and illustrated in 
a 12-page catalog which will be sent 
to inquirers on request. 


New modifications of casein are 
given in a booklet. Protovac. issued 
by the Research & 
Laboratories of the Casein Co. of 


Development 


America which will be sent to any- 
one interested. 

Fiberglas = insulating block made 
by the Fiberglas Corp. for tempera- 
ture ranges to 1200 deg. F. is de- 
scribed in a leaflet issued by the 
Owens-Corning Fiberglas Corp. The 
blocks are said to be excellent in- 
sulating mediums for many types of 
service. They are made from pure 
glass in fibrous form. A copy of the 
leaflet is available for the asking. 
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NEWS FROM WASHINGTON 


by ARNOLD KRUCK MAN, Washington Correspondent 


Essential oils get highest priority 
for imports in ships 


Approximately 25 items consisting of 


essential oils. gums. balsams. natural 
aromatics. late in June. were certified 
by the mysterious transportation board 
(which is neither WPB, Army, Navy ot 
any other agency. but which is all of 
them and more. too), for the highest 
brackets in priority ratings for imports 
in ships coming back from the areas 
with which the Government is still in 
touch. This means that Government 
tells U.S, 
War Shipping Administration and simi- 


Maritime Commission and 


lar agencies that their ships are au 
thorized officially to give preference to 
these products for cargo space, 

It means that the materials may be 
carried in any part of the ship where 
there is shipping space and must. be 
given equal rights of shipment with 
other preferred materials required fo 
civilian needs. In a sense it is a sort 
of accolade for the cosmetic and flavor 
ing industries because they are chosen 
as essential among many other indus 
tries which also desire to bring ma 
terials from the far corners of the 
earth, but cannot find shipping space 
under the extremely difheult conditions 
of the time. Under the terms of the 
order several thousand tons of essential 
oils, gums and other aromatics may be 
brought during the next twelve months. 
ending June 30, 1943, from the coun 
tries with which we are still able to 
trade. Apparently, at this writing. it 
still seems likely we will be able to 
bring to America the products of Mo- 
rocco, Algiers, Tunis, Kenya. Zanzibar. 
Madagascar, Reunion. Seychelles, Afri 
can France. South American France. 
Salvador, Trinidad. Paraguay. Colum- 
bia. Ecuador, Dominica. Puerto Rico. 
St. Thomas. Jamaica and 
Turkey. aside from the countries which 


Vexic o, 


still are our natural sources of supply. 


More shipping space for export 
of cosmetics to South America 
Work 


tain preferences for shipping space to 


also is in process to provide cer- 
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export cosmetics and similar products 
to South There 


has been an increase in production of 


American countries. 


this type of merchandise in some South 
(\merican countries. both by native con- 
cerns and by branches from the United 
States. But there is a lack of higher 
grades in South America. and it is this 
class of goods it is Government intent 
to provide from our own civilian’ re- 
sources, A study of the whole problem 
of goods and the shipping facilities re 
quired to get them down to South 
\merica. has been conducted for some 
Lester A. Barber. chief of 

Perfumes and 


time by 

Cosmetics. Toiletries 
Branch, Bureau of Foreign and Domes- 
tic Commerce, in the Department of 
Mr. Barber has made the 
study, at the instance of the WPB Cos- 
metics and Toiletries Branch. assisted 


Commerce. 


by the civilian and government com- 
Dr. Julius Klein. former head 
of the Bureau of Foreign and Domestic 


mittee, 


Commerce, is a member of the commit 
tee. \ report should be made very 
shortly. and it is probable clarifying 
orders or directives may follow. 


Cosmetic limitation order 
expected late this month 


Early in July it was not known when 
the long-expected Cosmetics and Toilet- 
ries Order might be issued. The gen 
eral idea seemed to be that it might 
not be published until late in’ July. 
There is considerable puzzled specula 
Chemicals Branch of 
WPB. late in June, issued a directive 


tion about it. 


about critical chemicals. but there were 
no essential oils on the list defining the 
materials that are exceedingly short. 
and apparently there were practically 
no materials listed that are used in 
cosmetics and kindred industries. — In 
June. also, WPB issued a notice to the 
public that domestic dyes have become 
more plentiful. Glycerine is always 
short in war time. no matter how much 
is to be had. and alcohol continues on 
the 70° 
wildering debate in progress about its 


allocation. despite the be- 


abundance or scarcity. There seems 
reason for thinking there is more in 


the alcohol situation than meets the 
eye. Lanolin is short, and appears to 
be in process of becoming searcer. The 
grade now produced from domestic 
wool is not superior to that made from 
imported wool, but it is useful for mili- 
tary purposes. At the same time the 
process of production is constantly be- 
coming better and the time is not be- 
lieved to be far off when we will pro- 
duce the highest quality. 

Leaving aside for the moment the 
container and closure problems, the 
facts seem to add up in confirmation of 
the unofficial comment by the Chemi- 
cals Branch people and the Food and 
Drug Branch people in WPB. that 
there is no real searcity of most of the 
materials that enter into cosmetics and 
toiletries. This naturally poses the 


question: Why are limitation orders 


necessary ¢ 


Cosmetic branch more considerate 
of industry than most WPB branches 


The industry apparently has avery 
sympathetic head for its Branch in 
WPB. C. A. Willard. chief of the 
Cosmetics and Toiletries Branch. has 
had many conferences with the Indus- 
try Advisory Committee. There has 
been no haste in promulgating — the 
order. Moreover, the Branch has been 
far more considerate of the industry 
and the consumer. than any other In- 
dustry Branch in WPB. It is the usual 
custom. hitherto without exception, for 
the Industry Branch to assemble the 
ideas of members of the particular in- 
dustry and then without any further 
notice to issue its limitation order. Peo- 
ple interested in cosmetics have had 
abundant notice from WPB that there 
would be a sealing down in volume and 
kinds of products. At least three on 
four general notices have been pub- 
lished broadcast and have been widely 
commented upon by the daily press. 
The manufacturer who has not been 
able to prepare tor whatever might be 
ahead would be just pure dumb; and 
the retailer and dealer who has failed 
to secure stock cannot be a very good 
business man. 
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Enough materials for cosmetics 
without encroaching on war needs 


There is little doubt there are abun- 
dant materials to keep the industry on 
even keel without trespassing on mili- 
tary needs. Its transport and labor re- 
quirements are not a problem. The 
general idea in Washington is that the 
limitation order. when issued. will aim 
more at creating a habit of doing with- 
out, than in imposing a restriction that 
is an actual War need. A _ statement 
WPB concerning 
limitation orders explains the purpose: 
“There is room only for War produc- 


recently issued by 


tion, plus a minimum production of 
civilian goods. The people must be fed, 
clothed and transported to and from 
their work—IF their work is essential. 
Health services must be maintained. 
and, as far as possible, our educational 
system must be kept going as usual. 
But apart from providing these essen- 
tials, all our materials and all our 
labor, both of hand and brain, must 
be for the production of the supplies 
and instruments of War.” Over 75 of 
the major production groups of the 
nation, out of a total of 300, have now 
War production is 
focussed in 30.000 plants. The word is 


been closed down. 


that production has been so successful. 
there is no reason to expand produc- 
tion resources. 

At the same time 
civilian production has been so harsh 
that apparently the inner core of WPB 


restriction of 


planners feel the “famine” that will 
result this Winter will go beyond the 
need of the situation, and will be ac- 
tual hardship to many who may need 
more clothes, food, shelter, public trans- 
portation and health care, which  in- 
cludes morale, than may be available. 
These, and some other things. appar- 
ently might be more plentiful without 
harming the war production program. 
We are permitted to get the idea, there- 
fore, that some civilian production 
groups will be allowed immediately to 
throw into operation again in a limited 
manner. It is the Washington hope 
they will be able to relieve the Winter 
“famine” early next Spring. 


Production may be concentrated in 
a few plants as in England 

Bear in mind, the lifting of restrictions 
The object is 
to create “concentration.” the British 


will be strictly limited. 


plan. This means that production is 
concentrated in a few plants. These 
plants, the largest and most commer- 
cially vigorous, in effect take over the 
business of the lesser plants. either 
under direct government guidance or 
with government blessing. With funds 
provided either directly by government. 
or indirectly 


(through the cartel of 
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plants) by government, the firms that 
remain closed either are paid a flat sum 
or are given a cut of the profits as their 
share. The products manufactured 
will by simplified. standardized. and 
probably branded as “Victory” goods 
stop-gaps that are expected to be better 
than none. 

\pparently this program is expected 
to head off violent protests from con- 
sumers which already have appeared 
in connection with price-ceilings and 
similar limitations. There is consid- 
erable jitteriness in Washington over 
the effect of the public feeling on next 
Fall’s elections. In several instances 
incumbent members of Congress. ab- 
solutely uncontaminated New Dealers 
in normal New Dealer districts, have 
fallen victims to the popular feeling 
All this is 
important because it is quite apparent 
the limitation of production of mer- 


against over-regimentation. 


chandise such as toiletries is not based 
on shortage of materials. but is de- 
signed to scale down the standard of 
living and to standardize and simplify 
the merchandise in order to focus all 
thought and effort on the war economy. 
What the effect of this process may be 
on post-war standards and_ post-wat 
economy no one here will venture to 
guess for publication. 


Likely to simplify and may limit 
production of less essential items 


You may catch a hint about what 
will come with the order by the sug- 
gestion that lipstick will be limited to 
orange. medium and dark red. The 
latest release for publication by the 
Willard Branch forecasts reduction in 
the number of odors. also, and men- 
tions the order will apply to a wide 
variety of items ranging from lipsticks 
to “cosmetic” stockings. The release 
contains these significant statements: 
“Simplification of shades and odors is 
expected to lead to a reduction of 
dealer and wholesaler inventories and 
a consequent saving in container and 
Methods of curtail- 

simplification — of 


closure material. 

ment other than 
shades and odors. such as limitation o/ 
production of less-esential items will 
probably be included in the order.” 
The most pertinent release, however. 
is No. T-444, issued June 11, which 
contains the official basis for the order 
when it comes. It urges manufacturers 
to “seek substitutes for certain chemi- 
cals which are critically short in sup- 
ply. The Branch pointed out — that 
mannitol, sorbitol and their derivatives. 
are available only for orders bearing 
high priority ratings. In addition, a 
tight supply situation also exists for 
wetting agents and emulsifiers, such as 
sulphonated coconut oil or lauryl alco- 
hol.” The catch is that in the opinion 


of the chemical experts in WPB, of 
ficially recorded, there are no essential 
ingredients used by the cosmetic in 
dustry. which can be classified as 
critical for war needs, and apparently 
the experts believe the industry has 
substituted successfully for all the in 
gredients that might approach the criti 
cal classification. The experts there 
fore have frankly stated so far as they 
are concerned there is no need for a 
limitation order. It is generally be. 
lieved one of the major reasons which 
will be formally advanced for the over- 
all limitations order will be scarcity of 
the chemicals and wetting agents enum 
erated in the quoted release. 


WPB watching results from use of 
substitute containers and closures 


Containers and closures are still the 
chief headache. In various parts of 
the country WPB is watching public 
reception of lipstick and other cosmetic 
containers made of wood, plastics, 
gold. silver. glazed paper, cardboard. 
and some yet unidentified combina- 
tions. Various manufacturers have al- 
ready voluntarily started collection of 
closures, and of containers made of 
various metals and other materials. A 
number of cosmetic manufacturers are 
cooperating with WPB in testing the 
reception of Mean- 
while Order L-20 has further restricted 
the use of cellophane in sheets of .003: 
and pro- 


paper closures. 


any cellulose caps or bands; 
hibits the use of cellophane in window 
cartons, for carton overwraps. and for 


packaging candy. 


Bill to reorganize whole procedure 
for registering trade marks 


Rep. Lanham, of the House Com- 
mittee on Patents, has secured the 
commitment of his bill H. 895, to re- 
organize the whole procedure in reg- 
istering trade-marks, for consideration 
by the Congress. Late in June the 
hill was reported by the Committee. 
and Mr. Lanham is optimistic that it 
will be passed by the House as revised 


and then go to conference with the 


Senate Committee. This in essence Is 
the trade-mark bill which has been on 
the stocks for the past months. As 
finally amended after the hearings of 
last year, it purposes to assemble all 
existing trade-mark statutes in one 
law; stabilize the trade-mark relations 
with other countries; modernize trade- 
mark laws so they will conform to 
present day business practice: remedy 
inequities in existing laws; and sim- 
plify trade-mark 
trade mark owners in the goodwill they 


practice to secure 
have built up. 
The bill embodies features that are 


generally approved. 
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Tin content of tubes reduced slightly 
but more tubes will be available 


The amount of tin to be used in tooth- 
paste and shaving cream tubes was fur- 
ther limited in a directive letter from 
the Tin-Lead Branch of WPB. After 
July 1 no slugs are to be made of more 
than 5 per cent tin for tooth-paste ot 
more than 11% per cent tin for shaving 
cream tubes. Users of collapsible tubes 
may look forward to more liberal quan- 
tities of tubes as a reward. 


Biggest raw material shipment from 
Europe goes to Firmenich & Co. 


{ shipment consisting of 315 cases of 
perfume specialties and aromatic chemi- 
cals, the largest ever received by Firm- 
enich & Co., New York, N. Y.. from 
Firmenich & Cie. (Chuit, Naef) Geneva, 
Switzerland, arrived here the early part 
of June on steamers from Lisbon and 
Genoa. 

In the opinion of Rupert C. Watson. 
manager of Firmenich & Co., this is the 
largest shipment of perfume raw mate- 
rials received in this country from any 
source since the beginning of European 
hostilities in 1939, 

Prior to this shipment, Firmenich & 
Co. had been receiving their materials 
with a minimum of delay under the 
circumstances, even though the import- 
ation of similar goods from the Euro- 
pean continent and other 
points were severely restricted. 


primary 


This latest shipment assures the com- 
pany’s customers of a continuation of 
their perfume raw material supplies 
which they had previously been receiv- 
ing without interruption. 


Ralph H. Auch, now principal indus- 
trial specialist in WPB 


Ralph H. Auch, who is well known to 
readers of this journal where his articles 
on production and management have 
appeared for the last 20 years, on the 


recommendation of Wendell Willkie 


and his brother, Herman Willkie, has 
been appointed principal industrial spe- 
cialist in the Beverages and Tobacco 
Branch of the War Production Board. 


Mr. Auch assumed his new position 
June 1. 


Satisfaction is generally ex- 
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pressed over the appointment of Mr. 
Auch whose broad experience as a 
chemist. as an engineer, as a lawyer 
and as an executive especially qualify 
him for the important and difficult task. 


New line of cosmetics for colored 
women to give real ebony finish 


The House of Gabrielle has been form- 
ed by Dr. Rudolph G. Liszt, and has 
launched a line of cosmetics especially 
for colored women. The new line was 
created after considerable study by Dr. 
Liszt in Latin America and the tropics. 
\ range of colors especially suited for 
the complexion of colored women has 
been created. In the line are powder 
base, face powder, rouge. lipstick and 
a special bath powder. All are popular- 
ly priced. 

Speaking of the new line Dr. Liszt 
said: “You must agree that birdseye 
maple is a beautiful wood and so is 
blond mahogany and golden oak. You 
certainly realize how popular dark ma- 
hogany is and how beautiful is true 
ebony. You wouldn’t try refinishing ma- 
hogany or ebony to look like birdseye 
maple Each wood has its 
own beautiful grain, its own natural 
color and individuality. In House of 
Gabrielle cosmetics the colored lady 
will find specially produced colors that 


would you? 


will bring out her natural beauty. For 
the first time the same natural appear- 
ance will be available to the darker 
skinned lady that is possible for het 
white skinned sisters.” 

Dr. Liszt. creator of the line, which 
will be manufactured in New York, has 
been a make-up expert for years and is 
a frequent contributor to magazines and 
newspapers on the subject of make-up. 
His latest book “The Last Word in 
Make-up” has just been published. 


War agencies ignore Cuba’s 
stored molasses, says executive 


Cuba has enough molasses in storage 
to make 125,000,000 gallons of alcohol. 
but no United States war agency has 
agreed to take it, according to a recent 
statement by Raul Lesteiro, president of 
the Cuban Alcohol Export Corp. Mr. 


Lesteiro was quoted as saying that the 





which form his concern 
could make 20,000,000 gallons of alco- 
hol a year from part of the molasses. 


companies 


Interest in foreign patents 
to be reported by August 15 
Leo Na 


todian, has issued an order requiring 


Crowley. Alien Property Cus- 


all persons claiming interest in patents 
or patent applications now or formerly 
owned by nationals of designated for- 
eign countries to report their interest. 
including any license agreement ot 
claims of ownership. on form APC-2 by 


\ugust 15. this year. 


|. B. Williams Co. distributes another 
bonus to all employes 


The J. B. Williams Co., Glastonbury. 
Conn., distributed another bonus to all 
employes who have been with the com- 
pany more than six months. The bonus 
was increased in accordance with the 


length of service. 


Kolynos Co. introduces new 
super-pulverized tooth powder 


The Kolynos Co., a subsidiary of the 
American Home Products Co., is intro- 
ducing a new super-pulverized tooth 
powder. It is a companion dentrifice 


to Kolynos dental cream. 


New officers of Toilet Goods Mfrs. 
Assn. of Canada elected 


War-time problems furnished the theme 
for the annual meeting of the Toilet 
Goods Manufacturers Assn. of Canada 
at the Seigniory Club, Montebello. 
Canada, June 8 and 9. 

The following officers were elected: 
President, J. H. Andrews, Lyman Agen- 
cies; first vice president, H. F. Garlick: 
Jackson: 
treasurer. F. H. Beardmore; and secre- 
\. E. Laverty con- 
tinues as executive secretary. 


second vice president, P. L. 
tary. F. Crowhurst. 


Addresses were made by G. W. Jones. 
E. H. Waldruff. F. Whealy and Ian R. 
McDonald. Much interest was mani- 
fested in the talk by C. H. Lander on 
“Simplification in Industry” and in the 
address of A. E. Laverty on “Restraint 
of Trade and Price Ceilings.” 
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SELECTED 


SULPHATED OILS & ALLIED PRODUCTS. Their 
chemistry & analysis. By Donald Burton & George F. 
Robertshaw. Sulphated (or sulphonated oils) are re- 
markable for the variety of materials which may be sul- 
phated as well as for the variety of products which may 
be obtained from one material. This new book is com- 
plete with references. The analytical procedures are very 
definite leading to standardization of method . . . $5.00 
postpaid. 


SOAP MANUFACTURE: THE CHEMICAL 
PROCESSES. A hand book for those engaged in the 
manufacture of hard soap. By J. H. Wigner, Ph.D... . 
$4.00 postpaid. 


STANDARD CHEMICAL & TECHNICAL DICTION- 
ARY. BY H. Bennett. A condensed technical word 
book for all who need aid in keeping up with the numer- 
ous new chemical, physical, mathematical, engineering and 
technical words of expression. Contains over 25,000 defi- 
nitions and covers industrial products, chemicals and 
trade names, abbreviations and contractions, symbols used 
in mathematicals, chemistry, thermodynamics and_phar- 
macy. 638 pages . . . $10.00 postpaid. 


THE COSMETIC FORMULARY. VOL. |. By H. 
Bennett. ‘The latest, most comprehensive compilation of 
practical commercial and experimental cosmetic manufac- 
ture. No theory. For chemist, manufacturer, student, 
experimenter. Hundreds of valuable formulae. Work- 
ing methods and equipment. Sources of raw materials, 
giving trade names and rarer products .... $3.80 postpaid. 


PERFUMES, COSMETICS & SOAPS. By William H. 
Poucher. This standard, authoritative work available in 
three volumes: 


VOL. 1 (4th edition). A dictionary of perfumes 
and cosmetic raw materials . . . . $8.05 postpaid. 
VOL. 2 (Sth edition). Devoted exclusively to Per- 
fumes and Perfumery. Manufacture, formulae, etc. 
.. . . $8.05 postpaid. 

VOL. 3 (Sth edition). Covers actual manufacture 
of Cosmetics and Soaps. Explicit directions. Numer- 
ous formulae . . . . $7.05 postpaid. 


HAIR-DYES & HAIR-DYEING. By H. Stanley Red- 
grove & J. Bari-Woollss. New, completely revised edi- 
tion of this standard work. The most complete treatise 
on the subject yet written in any language. A new chap- 
ter deals with hair brightening shampoos and rinses, hair 
tints, etc. New chapters on technique of eyebrow and 
eyelash dyeing and shampoo-dyeing $5.10 postpaid. 


BOOK 


LIST 


THE CHEMISTRY & MANUFACTURE OF COS.- 
METICS. By Maison G. de Navarre, Ph.C., B.S., 
consulting Chemist to the Drug and Cosmetic Industries, 
Member of the Faculty of Wayne University. A new 
kind of cosmetic book in which an expert gives you tested 
formulas and practical suggestions for making all up-to- 
date cosmetics—based on complete fundamental knowl- 
edge. Gives the basic properties, including standards and 
specifications, for all raw materials. Describes the proper 
equipment for every purpose and operation, showing you 
every step in its operation and use. Tells you how to com- 
ply with governmental regulations at every point. In- 
cludes a wealth of material found in no other book .. .. 
Illustrated ... . 745 pages .. . . $8.00 postpaid. 


MODERN COSMETOLOGY. By Reuben Rockwood 
& Irene Ruddock. ‘This new book covers completely, 
in easy-to-understand language, Cosmetology, its related 
sciences, and its various manipulative practices . . . . $3.00 
postpaid. 


CONDENSED CHEMICAL DICTIONARY. 3RD EDI- 
TION. Compiled and edited by Staff of the Chemical 
Engineering Catalog. 551 pages. Thumb index. A 
shortcut to specific information concerning 12,000 chemi- 
cals and raw materials. Designed for the practical use of 
all who are required to know the properties and industrial 
uses of chemical products . . . . $12.00 postpaid. 


MODERN SOAP MAKING. By E. G. Thomssen & 
C. R. Kemp. Covers every phase. Raw materials. Ma- 
chinery and equipment. Soap making methods. Soap 
products. Glycerine recovery and refining. Recovery 
methods. Reference tables. 550 pages . . . . $7.60 postpaid. 


THE THEORY & SCIENCE OF COSMETOLOGY. By 
N. M. McNamara, S. W. Braden & G. M. Adair. 
This latest revised edition contains all data needed for a 
thorough beauty culture course. Divided into the units of 
bacteriology, chemistry, anatomy, physiology, hygiene, hair- 
dressing art, mathematics, ethics, shop management and 
practical procedure . . . . $5.05 postpaid. 


COSMETIC DERMATOLOGY. By Herman Good- 


man. 54 chapters covering the field from acne to vita- 
mins and hormones . . . . $6.55 postpaid. 


MODERN COSMETICS. By Francis Chilson. Mod. 
ern manufacturing processes described. Uses of new mate- 
rials indicated. Over 70 cosmetic products described, with 
formulas and manufacturing discussions. Valuable to 
chemist, factory manager, perfumer . . . . $6.05 postpaid. 


For books on perfume and allied industries consult us @ Send remittance with your order. Foreign postage extra 


ROBBINS 


PUBLICATIONS 


BOO K SERVICE 


9 EAST 38th ST.. NEW YORK, N. Y. 
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Forecast big cosmetic market 
among women war workers 


Women war workers are forming the 
basis for a new field for cosmetics, par- 
ticularly those products offering protec- 
tive properties for the skin, members of 
the Fashion Group were told at a meet- 
ing held at the Murray Hill Hotel, New 
York, N. Y. The report, given by the 
cosmetic division headed by Miss 
Dorthy A. Tomlinson, of the J. Walter 
Thompson Company, New York, N. Y.. 
pointed out the increasing demand be- 
ing created for many of the basic cos 
metics. 


Collapsible tube industry in favor- 
able position as to materials 

The annual meeting of the Collapsible 
Tube Manufacturers Assn. was held at 
the Seaview Country Club, 
N. J.. June 11. 


The following officers were elected: 


Absecon. 


President, Frederic Remington. 
Vice-President, H. S. Darlington. 
Secretary, L. B. Platt. 

Directors: Willis M. Rose. R. 
Westgate and Karl Kleinbeck. 

The following day a collapsible tube 
industry meeting was held. 

Those present at the meeting were: 
W. R. Rentschler and A. R. Maresco. 
Art Tube Co., Newark, N. J.; Karl 
Kleinbeck, Atlantic Mfg. Co., Newark. 
N. J.; Joseph C. Steiner, Atlas Col- 
lapsible Tube Co., Chicago, Ill.; R. S. 
Westgate, Globe Collapsible Tube 
Corp., Brooklyn, N. Y.; L. Tracy Shef- 
field and H. A. Larson, New England 
Collapsible Tube Co., New London. 
Conn.; Frederic Remington, Peerless 
Tube Co., Bloomfield, N. J.; Willis M. 
Rose, Sun Tube Corp., Hillside, N. J.; 
Kenneth Robbie, J. S. Turner White 
Metal Co., New Brunswick, N. J.; H. S. 
Darlington and M. K. Dresden, A. H. 
Wirz, Inc., Chester, Pa.; Joel Krone- 
man, Victor Metal Products Co., 
Brooklyn, N. Y.; A. W. Paull, Jr. 
Wheeling Stamping Co., Wheeling. 
W. Va.; Col. Stanley M. Rumbough and 
Hubert Richter, White Metal Mfg. Co.. 
Hoboken, N. J.; and L. B. Platt and 
C. B. Myers of the association staff. 

At the meeting on June 12, Willis 
M. Rose outlined the reasons which 
prompted the incorporation of the Tin 
Salvage Institute. He explained the 
original setup as a non-profit corpora- 
tion and the subsequent alteration of 
plans due to the subordination of the 
Institute to the Metal Reserve Co., a 
subsidiary of the RFC. Before the in- 
corporation of the Institute the salvage 
of tin had been of interest only to junk 
men. Now all sales of metal are made 
for the account of the Metals Reserve 
Co., and the Tin Salvage Institute never 


handles the proceeds of any sale. 
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Empty tubes are collected. As of June 
22, the Institute had a little more than 
250,000 Ibs. of shipping weight of metal 


in Newark. The sorting problem has 


H. S. Darlington Frederic Remington 


not yet been attacked, but it is believed 
that no serious problems will be en- 
countered. Mr. Rose felt that the pub- 
lic had accepted the idea with good 
grace and even enthusiasm. The Tin 
Salvage Institute is authorized only to 
pay freight charges on shipment but 
nothing for the material. 

In discussing conservation order M- 
L115. Mr. 
who attended the meeting informally, 


Barnes. the administrator, 


stated that it was proposed to extend 
the order to January 1, 1943, and under 
the extension all army and navy orders 
and post exchanges would be exempt 
from the quotas of shaving cream and 
tooth paste. Army and navy orders are 
subjectto WPBrulings. He remarked that 
the industry was in a very favorable 
position as to materials because of its 
extremely good record of tin conserva- 
tion toone-tenth normal usage, and added 
that it need not be concerned in this 
regard. He thought that if the tube-for- 
tube provision could be extended to 
lead tubes that the industry probably 
could get all the lead it needed not only 
for lead tubes but for lead lined tubes, 
similar to tin. Mr. Barnes stated 
that the Tin-Lead Branch had ruled to 
the Board of Economic Warfare that no 
tin should go out of the country. Data 
submitted by the industry relative to 
tubes will be taken into consideration 
by Mr. Barnes in his recommendations 
for an industry rating. A. W. Paull. 
Jr., M. K. Dresden and L. B. Platt, on 
behalf of the association, are working 
with him on this matter. 

Mr. Platt directed attention to Con- 
servation Order M-43a as amended 
June 5, which is designed to still fur- 
ther restrict the use of tin in non-criti- 
cal products through a further 10 per 
cent reduction effective July 1. This 
amended tin order does not affect the 
manufacture of collapsible tubes be- 
cause of a specific exception to this 
effect. 

An amendment to Conservation 
Order M-9c3 as of May 30, would have 
stopped the use of copper in the manu- 
facture of tin tubes and tin lined tubes 


unless individual permission were 
granted. As soon as the amendment 
was issued an appeal was made for the 
industry by Willis M. Rose, with the 
request that the industry be allowed to 
use its small amount of copper in the 
same manner as before. The appeal 
was verbally granted to Mr. Barnes, and 
written permission to permit the indus- 
try to continue its small usage is to 


follow. 


Shulton gets restraining order 
upholding fair trade price 


An injunction by consent has been 
granted Shulton, Inc., New York. N. Y., 
against David Secon, trading as Circle 
Drugs, Philadelphia, Pa., restraining 
him from selling Shulton merchandise 
below the minimum fair trade price. 


Golf and dinner party 
for BIMS of Boston 


Members of BIMS of Boston held their 
first golf tournament and dinner party 
of the season on July 9, at the Com- 
monwealth country club, Newton, Mass. 
Robert C. Kelley is chairman of the 
Boston organization. 


Fritzsche to contribute gas 
kits to approved instructors 


Fritzsche Brothers, Inc., New York, 
N. Y., has perfected a war gas identifi- 
cation kit of five harmless compositions 
which have the odor characteristics of 
the five poison gases regarded by the 
Army’s Chemical Warfare Service as 
the ones most likely to be used by the 
The kit of 
simulated odors. designed for group 
instruction, has been tested and ap- 
proved by the Office of Civilian Defense. 

The kit is not being offered for sale 
but it is being supplied by Fritzsche 
Brothers without cost to state-appointed 
instructors in war gas identification, as 
a contribution by the company to de- 
fense needs. Control of distribution 
will be entirely through the Office of 
Civilian Defense, Chief of Training and 
Inspection Section, Dupont Circle Build- 
ing. Washington, D. C., and will be al- 


enemy if gas raids occur. 


War gas identification kit holds five odors 


located by this section. F. H. Leonhardt. 
president of the company, has advised 
civilian defense authorities to send 
names of instructors and state com- 
manders to the above address. 
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STAMP OF 
APPROVAL 


‘APPROVAL 


~ 


hex is one stamp of approval that means 
something in this business and that is the 
approval of the buying public. 


ke give your best and merit this stamp of 
approval (and the consumer patronage that 
goes with it) you must deliver a high qual- 
ity, uniformly satisfying product. 


= our dependable quality, fairly 
priced raw materials is one of the most cer- 
tain ways of achieving this. 


comalics IVLSLON 
GENERAL DRUG COMPANY 


644 Pacific St., Brooklyn, N. Y. 


9 S. Clinton Street, Chicago 1019 Elliott Street, W., Windsor, Ont 


60 July, 1942 


B. AUTIFUL women choose the facial cream with the 
linest texture and the purest color. Facial cream made 
with a Beehive Brand Beeswax base has a better chance 
to meet these requirements. 

Beehive Brand Beeswax is 100% pure, it is uniform in 
texture and pertectly white. Our buyers select it from the 
linest grade of crude beeswax. It is then tested for purity, 
quality and uniformity in our own laboratories, and 
bleached by the sun and air. 

Uniformity of Beehive Brand Beeswax will keep your 
product always up to the high standard you set for it. 
The quality and uniformity never change. It is entirely 
free from adulterants and impertec tions of any kind. And 

back of every tablet of Beehive Brand 
Beeswax stands the reputation of the 
manufacturer. 


WRITE DEPT. A-7 TODAY FOR COMPLETE 
INFORMATION 
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Users of collapsible tubes helped 
by second amendment to order 


Users of collapsible tubes who pack 
shaving cream and toothpaste are per- 
mitted to combine these two when 
figuring their allotments and also can 
average the quarters so long as the ag- 
gregate packed does not exceed the 
1940 base period. These customers also 
can pack more than their calculated 
allotments if toothpaste and shaving 
cream are sold directly to the armed 
according to the 
amendment of Conservation Order M- 
115. The important 
amendment is that tube manufacturers 


services, second 


aspect of the 


are able to count upon the continuance 
of allotments similar to those of the 
second quarter of 1942. These allot 
ments will continue until the end of the 
year. 


Distill orange flower water 
from California blossoms 


Orange flower water and oil of neroli 
distilled from 
orange flowers in the Los Angeles plant 
of Florasynth Laboratories, Inc. The 


are being California 


orange flower water meets all U.S.P. 
requirements prescribed for such prod- 
ucts, according to Dr. Alexander Katz 
of the Florasynth organization. 


Colgate-Palmolive-Peet 

acquires additional plant 
Colgate-Palmolive-Peet Co., Jersey City. 
N. J.. has purchased a refining plant 
and warehouse, consisting of six build. 
ings, in Jersey City, N. J. 


Evans Chemetics, Inc., adds 
6 chemists to laboratory staff 


Ralph L. Evans Associates, the research 
division of Evans Chemetics, Inc., has 
added six chemists to its staff; they 
are: Dr. S. A. Bell, formerly an in- 
structor at Columbia University; Clif- 
ford H. Bundy, M.S., Princeton Uni- 
versity; Philip Heiberger, M.A., Cornell 
University, formerly with Colgate-Palm- 
olive-Peet Co.: Dr. John S. McCoy. New 
York University; Dr. John F. Mulvaney. 
formerly an instructor at New York 
University; and Miss Florence M. 
Thein, B.S., Mt. St. Vincent College. 
Evans Chemetics, Inc., are manufac 
turers of chemical specialties and _pri- 
vate-label proprietary preparations. 


Coleman and Willats buy 
de Heriot of California 


Eugene Coleman, Jr.,’ formerly vice- 
president and sales manager for Colo- 
nial Dames, Inc., of Hollywood, Calif.. 


and more recently with Jacqueline 


Cochran, New York, N. Y., has pur- 


chased de Heriot, Inc., Hollywood. 
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Associated with Mr. Coleman in the 
purchase of the company is H. P. 
Willats, president of Colonial Dames. 
Styling of the de Heriot lines will con- 
tinue under the direction of Mrs. Har- 
riet Hesson, founder of the company. 
Since March the corporation has been 
located in its new laboratory at 1564 
North Vermont Ave.. larger 
facilities are afforded. Offices are lo- 
cated at 4652 Hollywood Blvd. 


where 


Allocation classification by end use 
must be on purchase orders 


Hereafter all distributors who buy 
for resale to retailers must indicate 
on their purchase orders the allocation 
classification under which the end use 
of their products come. For instance. 
materials purchased by retailers in this 
country must bear the symbol “DP”, 
meaning domestic purchaser. If the 
goods go to the Army they bear the 
symbol, USA; if they go to the Navy 
or Maritime Commission, USN; for 
Lend-Lease. LL; for 


tomers, FP. 


foreign cus- 


Under the order, it is not necessary 
to place any symbol on single pur- 
chase orders covering items sold at 
an aggregate of $15 or less. Nor is 
it necessary to use symbols on sales 
to retailers, nor is it necessary for re- 
tailers to place symbols on their sales 
slips. The whole allocation classifica- 
tion system is designed to mark the 
change from over-all priorities to dis- 
materials 
fabricators and manufacturers under a 
The WPB 
will regard the totality of various stock 
piles as the material to be allocated. 
There are 23 general 


tribution of base among 


total system of allocation. 


classifications. 
The general classifications are sub- 
divided by decimal fractionating. such 
as for instance 8.90. All chemicals fon 
instance come under the symbol 8.20: 
all health equipment, including cos 
metics, perfumes and other toilet prep- 
arations, come under the symbol 12.20: 
food processing is in classification 
14.00; all industrial machinery and 
equipment comes under the symbol 
20.20: acetone, for instance, is sym- 
beled 8.20: se are acids, camphor. 
essential oils, and similar materials; 
beauty shop equipment comes under 
12.20. The manu- 
facture of food preparations is marked 
14.00. 

In the broadest sense it may be said 
raw or base materials will be allocated 
among fabricators; and fabricated ma- 
terials will be allocated among manu- 
facturers; 


the classification 


but manufacturers will work 
broadly along the general lines of the 
present system of priorities, consider- 
ably simplified. The system is not yet 
in complete operation and has not yet 


been fully developed. There is some 







legal snarl concerning constitutional 
limitations that must be clarified. When 
the question of property rights is set- 
tled, it is expected an executive ordet 
will put the allocation system in full 
operation. Meanwhile it is necessary 
to secure all inventories for each 
succeeding quarter by making applica- 
tion for materials and equipment on 
PD-25A forms. This will enable WPB 
to obtain an over-all concept of the 
needs of all parts of the national wat 
and civilian economy. And all appli- 
cations for material and for equipment 
must bear the symbol of the division 
of the national economy for which it is 
intended, such as DP, FP, USA, ete.: 
and it must bear the symbol of the 
end use for which it is intended, such 
as 14.00, if it is for manufacture of 
food preparations; or 8.20, if it is for 
production of essential oils, ete. There 
is apt to be much bewilderment and 
Your local WPB headquar- 
ters will try to make it clear; or write 
to Edward A. Gould, Chief, Allocation 
Classification WPB. Third 
Floor, Social Security Building, Wash- 
ington. D. C. 


confusion. 


Section, 


May excise taxes 
totalled $2,130,184 


Excise taxes collected by Internal Reve- 
nue for toilet preparations for May, 
1942, totalled $2.130,184.90. 


Heinz adds Swerl to line 
and starts test campaign 
Extending its line of products. the H. J. 
Heinz Company has launched a test 


Swerl. de 


scribed as “magic suds that replaces 


advertising campaign on 


soda Pp. 


Cosmetic show opens August 23 
in Claypool Hotel, Indianapolis 


\ cosmetic show where many of the 
outstanding companies in the industry 
will have exhibits, will be held at the 
Claypool Hotel in Indianapolis, Ind. 
The show will open on August 23 and 
continue for one week. 


Thirty-two get pharmacy 

degrees at Oklahoma 

Thirty-two seniors at the University of 
Oklahoma received the Bachelor ol 
Science in Pharmacy degree at the June 
commencement exercises, the awards 
being conferred by President Joseph A. 
Brandt. Twenty-four of the graduating 
seniors took the examination given by 
the Oklahoma State Boaed of Phar- 
macy, which convened at the university 
to examine candidates for registration. 
All passed successfully. 
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PLYMOUTH WAXES _).: 
CREAMS 


PLYMOUTH Sun-bleached White Beeswax U.S. P. 


This Spermaceti should not be confused with interior 
hydrogenated sperm oils which are sometimes offered 
as Spermaceti The Plymouth Brand is the finest 
which can be produced and is produced from Gen- 
uine Sperm Oil by the cold pressing method. It is 
a very white crystalline wax containing no free oil 
has a very low Iodine number and is free of any 
offensive odors 


PLYMOUTH Oxzokerites 


We offer two grades One is the highest quality 
obtainable, 76°-78° C melting point and the other 
grade lower in price and of lower melting point 
66°-68° C. Both are guaranteed 100% Pure Bleached 
Ozokerites. 


This is guaranteed to be a 100% Pure Beeswax and 
sun-bleached It is refined by the centrifugal method 
which removes all and every trace of foreign matter: 
We will gladly send samples. 


PLYMOUTH White Cirine Wax 


A special grade of White Ceresin Wax prepared for 
the cosmetic trade Absolutely white and odorless. It 
has a melting point corresponding to that of Beeswax 
so that in using it in connection with Beeswax in 
cream any ‘lumpiness” is avoided. Its use will also 
produce a very glossy cream 


We offer all gradee of the U S.P fully-refined Paraf- 
fin Waxes. 


A COMPLETE LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 
I. Telephone. BEEKMAN 3-3162—3163—31#4 


and PLYMOUTH ORGANIC LABORATORIES, Inc. cable Address. PARSONOILS, NEW YORK 


The American Perfumer 


59 BEEKMAN STREET 
NEW YORK, N. Y., U.S. A. 
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Variety of leg make-up 
products introduced 


4 number of the cosmetic firms have 
introduced leg make-up in one form or 
another. Among the early products 
Elizabeth 
Arden’s Velva leg film, offered in two 
shades. Sun Beige and Sun Bronze. 
Another was Products Nina “Stockings 
out of the Bottle.” 

Recent entrants in the field are 


launched this season was 


Jacqueline Cochran’s, offered in two 
shades—beige and 
“Summer Stocking,” 
two shades — Castanet and Rose-Tan: 
Dorothy Gray’s “Leg Show”; Charbert’s 
“Gentlemen Prefer Bronze” in three 
shades, pale, light and dark bronze; 
Antoine de Paris’ “Stocking Stand-in.” 
in two shades, light and dark; Bellin’s 
Wondersheer film stocking, in amber 
beige and rose beige shades. 

Others now making their appearance 
are Frances Denney’s Leg Makeup Film 
and Harriet Hubbard Ayer’s Stocking 
Lotion. 


suntan; Jaquet’s 


also available in 


Introduced earlier were Helena 
Rubinstein’s Legstick, also her Aqua- 
cade make-up, Tone’s Bittersweet com- 
plexion tint, Beauty Counselors’ “Jiff- 
On.” 


A. B. Weingard takes over old 
Continental Refining Co. 


In one of the largest industrial deals 
consummated in the Pensylvania oil 
regions in many years, the Continental 
Refining Co., which has been in con- 
tinuous operation for nearly 60 years, 
passed into the hands of A. B. Wein- 
gard, active head of the Pennsylvania 
Refining Co. of Butler, Pa., whose 
achievements are well known in this in- 
dustry, and Todd K. Glenn. Mr. Wein- 
gard will be president of the Conti- 
nental Refining Co. and Mr. Glenn will 
be vice-president. 

Mr. Weingard is regarded as one of 
the dynamic personalities in the oil 
business. He began his career in 1916 
as manager of the Advance Oil Co. of 


Reno. In 1918 he enlisted in the army 
and served in the World War. After 
that he organized the Pennsylvania Oil 
& Refining Co. which was merged in 
1924 with the Pennsylvania Refining Co. 
Two years later, Mr. Weingard and the 
company together purchased the Amer- 
ican Oil Works in Titusville, Pa. At 
present Mr. Weingard is a director of 
Refining Co., the 
Penn Oil Corp., Penn-Champ Oil Corp., 


the Pennsylvania 


the Penn-Champ_ Laboratories, the 
Penn-Glenn Oil Works and the Mid- 
Pen Refining Co. While assuming the 
presidency of the Continental Refining 
Co. he will retain his interests in the 
Pennsylvania Refining Co. 

Mr. Weingard’s familiarity with all 
phases of the oil business coupled with 
marked executive ability and business 
foresight have combined to make his 
success in the highly competitive oil in- 
dustry outstanding. Under his guidance 
it is confidently expected that the Con- 
tinental Refining Co. of Oil City, Pa.. 
will achieve new prosperity. 


Chicago wins annual golf 

match from Michigan group 

The combined Chicago Soap, Perfumery 
and Extract Assn. and the Chicago 
Drug and Chemical Assn., known as 
the Chicago Golf Auxiliary, won the 
annual intercity golf tournament from 
the Allied Drug and Cosmetic Assn. ot 
Michigan and the right to hold the Fort 
Dearborn trophy for one year when it 
will be played for again. This year’s 
contest was held in Chicago June 19 
and the Michigan representatives were 
guests of the Chicago group at the 


Medina Club. 


Use of urea in deodorant to prevent 


damage to clothes not patentable 

The patent of Wallace Laboratories for 
the perspiration-inhibiting product call- 
ed Arrid, does not embody patentable 
invention, according to the District 
Court of the Eastern District of New 
York, which so decided in a_ case 


brought against the Woolworth Co. for 
selling Hinds Deodorant Cream made 
by the Lehn & Fink Products Corp. The 
latter assumed the defense of the suit 
for infringement. 

It appeared that Wallace’s patent 
broadly covered an astringent prepara- 
tion including aluminum sulphate as its 
essential astringent ingredient together 
with urea. The aluminum sulphate con- 
stituted about 21 per cent and the urea 
about 12 per cent of the composition, 
the cream accounting for about 66 per 
cent of the bulk of the commodity. 
Lehn & Fink’s product contained 17 per 
cent aluminum sulphate, 11 per cent 
urea and 72 per cent cream base. The 
theory of Wallace’s patent and its oper- 
When the aluminum sul- 
phate is placed on the skin a hydro- 


ation was: 


lysis ensues due to the reactions of the 
proteins of the skin on it. That sets up 
an excess acidity which if not checked 
would have a deleterious effect on the 
clothes. That primary reaction is neces- 
sary as otherwise the astringent proper- 
ties would not be released and the out- 
put of the perspiration glands would 
not be restricted. The urea was in- 
troduced to combine with the excess 
acid so generated and to deprive it of 
its capacity to destroy the fabrics of 
apparel with which it may come in con- 
tact. 

The court found that the expedient 
of introducing urea to promote the con- 
servation of fabrics was well known 
prior to the application date of Wall- 
ace’s patent. While it was not shown 
that the part urea plays in arresting 
skin irritation was taught in any previ- 
ous application, it was held that to de- 
vise such a new combination would not 
necessarily constitute a patentable in- 
vention. 


Etiquet deodorant cream 
launched by Lehn & Fink 


Lehn & Fink, New York, N. Y., has re- 
leased a national advertising campaign 
for Etiquet deodorant cream. 


Participating in the annual Chicago-Detroit golf tournament were the above contestants: top, |. to r., Hammond, Corvell, Stepan, Bedell; Mel- 
ville; Drum, Gugler, Topper; lower, |. to r., Pauley and Russell; Clark and Brand; Flynn, Charley, Clark, Nelson, Sievers and Rasmussen 
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FOR THE FOLLOWING 


ESSENTIAL OILS 
AROMATIC CHEMICALS 
NATURAL FLOWER OILS 
SYNTHETIC FLOWER OILS 
MODERN AND DISTINCTIVE 
PERFUME BASICS 
DISTINCTIVE and CHARACTERISTIC 
FLAVOR OILS and ESSENCES 
PERFUMERS’ TINCTURES 
FIXATIVES (FOR PERFUMERS) 
RESINOIDS 
TERPENELESS and 
EXTRA CONCENTRATED ESSENTIAL 
FLORAL WATERS OLEO RESINS 
BALSAMS and GUMS 


FRUIT ESTERS i 
Master Blenders of distinctive and original pet AL 
fume oils, flavor oils and essences. iT 
We also specialize in the duplication of any per £ 
fume or flavor. 

CHECK THESE REASONS WHY... 


Representatives 
CLIFFORD L. IORNS CO. Made from refined oils—air floated 
\ fineness. 


619 Clark Avenue 
St. Louis, Mo, 
\ Types to fit most any formula. 


CUTLER CHEMICAL COMPANY 
Laboratory Controlled chemical and 


Merion Gardens 
City Line & W ewood Rd. ° * ae 
oe —" \ physical characteristics 


Merion, Pa. 


OILS 
AEG. US. PAT. OFF 


Samples and prices gladly furnished on request 


\ Better quality—at a saving. 


TESTED PERSIAN QUINCE SEED 


COMP NAN TMMITT TIM concert Starnc crea as 


123 East 24th St.. New York 


a 


JOHN POWELL & Co. 
112 East 32nd Street, 
New York City. 
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OPA requests industry to ask 
questions of local offices 


Sidney H. Mitchell, Jr., price specialist 
in the Cleveland office of the Chemical 
and Drug branch of the Office of Price 
Administration, invites members of the 
industry within his region to present 
their price problems directly to his 
office. The Cleveland regional offices 
comprises the states of Michigan. West 
Virginia, Kentucky, Indiana and Ohio. 


WPB issues limitation order 
on laboratory equipment sales 


The War Production board has issued 
limitation order L - 144 restricting the 
purchase and sale of laboratory equip- 
ment which is composed of certain 
scarce metals. 


Cosmetic credit men honor popular 
secretary at annual outing 


The good fellowship which is found so 
abundantly among the members of the 
serious-minded Drug, Cosmetic and 
Chemical Credit Men’s Assn. was mani- 
fested in a dozen ways at the annual 
outing, June 20, in Great Neck, L. L. 
Shortly 
gathered from various parts of New 
Jersey, Westchester County, New York 
City and Long Island at the home of 
Secretary Nat Otte in Great Neck. L. L. 
where luncheon was served. In _ the 


before noon the members 


afternoon golfers in the party departed 
for the Plandome Golf Club to match 
their skill with one another while the 
members of the fair sex amused them- 
selves playing bridge or otherwise. In 
the evening all went to the Plandome 
Golf Club where a banquet was held. 
Chairman E. W. Farrell again demon- 
strated his skill as a toastmaster. 

At the conclusion of the dinner Mr. 
Farrell, on behalf of the members, 
presented Nat Otte, the popular secre- 
tary, with a handsome traveling bag as 
a token of respect and of appreciation 
for his untiring efforts on behalf of the 
association. The gift came as a com- 
plete surprise—so much so in fact, that 
Mr. Otte, for the first time in his life, 
was at a loss for words to adequately 
express his thanks. It made little dif- 
ference, however, for whatever he said 
was drowned out in the hearty applause 
which followed the presentation. 

Among the winners of golf prizes 
were: E. Holgan, Ellis Barkerding, E. 
Malone, Herbert Kranich, James Simms, 
Charles Robinson and C. Waibell. Each 
of the previous chairmen, Louis Candee, 
Edwin Agnew and Charles Robinson 
were introduced by the toastmaster. 
Hugh Wade, a former chairman, was 
absent as he is in the armed forces. 

After the banquet the party returned 
to Mr. Otte’s home where an informal 
good time was enjoyed until a late hour. 
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How serious minded credit men relaxed at their annual outing: |. William Zimmerman, Mr. 
and Mrs. Charles Ackerman, Mrs. Fred Kaiser, Mrs. Zimmerman, Fred Kaiser. 2. Mrs. Nat 
Otte, Nat Otte and Thomas Forsythe. 3. A pre-luncheon group on the lawn of Mr. Ofte's 
home. 4. Harmony was given to the bridge game of Mrs. Doris Holgan, Mrs. C. Cragin, 
Mrs. C. Ackerman and Mrs. Utter by E. P. Utter at the piano. 5. J. Gottesman, Mrs. Joseph 
Lynch and Mr. and Mrs. Ed. Foster. 6. Chairman E. W. Farrell, G. W. Patterson and W. E. 
Foster. 7. Ambitious golfers: Charles Robinson, Herbert Kranich and E. P. Utter relax before 
teeing off. 8. Edwin Agnew, Charles Robinson and E. Kavanagh. 


Southeastern T.G. association 
open show series in Atlanta 


The Southeastern Toilet Goods Associa 
tion will launch its third series of fall 
holiday toilet goods shows to be staged 
in the leading market centers through- 
out the Southeast in Atlanta. The At- 
lanta show is scheduled for July 26-31 
at the Biltmore Hotel. Other shows will 
be held in Charlotte, N. C., August 3-6; 
Knoxville, Tenn., August 11-12; Mem- 
phis, Tenn., August 17-20; Jackson- 
ville, Fla., Sept. 1-4; Tampa, Fla., Sept. 
7-10; Miami, Fla., Sept. 14-18. Among 
those to exhibit at the various shows 
are: Lesquendieu, Northam Warren, 


Roger & Gallet. LeSonier, Inc., Marie 
Earle, Lucien Lelong, Bourjois, Inc., 
Yardley, Revlon, House of Tre-Jur, 
Shulton, Inc.. Spooner, Inc., Elmo Sales, 
Corday. Kathleen Mary Quinlan, Rich- 
ard Hudnut, Houbigant, Seaforth, Har- 
riet Hubbard Ayer, Coty, 
Distributors. Wrisley Company, Irene 
Blake Cosmetics. Al Rosenfeld, Ciro 
Parfums, Dorothy Gray, Ltd., and 
others. Officers of SETGA are: Robert 
M. Bentayou. representative for Roger 
& Gallet. president; Frank M. Steed, 
representative for Shulton, Inc., vice- 


Associated 


president; R. D. Rainey, secretary. The 
association’s offices are in Atlanta. 
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LOOK to 


For future assurance of suitable perfumes 


—the problem of the hour! 


ONFIDENCE in the future is not wishful thinking. which face the perfumery and cosmetic manufacturer 

It means faith in the resourcefulness of American today. 
business. faith in the essential public need for the prod- These expanded facilities and the collaboration we 
have received from Tombarel Freres of Grasse, France. 
place us in a very favorable position to render resultful 
service to perfumers and cosmetic manufacturers who 
to much larger quarters, where we would have greater find it necessary to make adjustments to meet changing 
facilities for research to meet the challenging problems conditions. We cordially invite your inquiries. 


TOMBAREL PRODUCTS CORPORATION 


NEW YORK, N. Y., 12 EAST 22ND STREET L. J. ZOLLINGER, PRESIDENT 


ucts of this industry. 


Our own confidence in the future inspired us to move 


Buyers *in the know’ rely on the source with the 
“know how” of CONTROLLED SPECIALIZATION. 


For details 
write AP-7 


SHERWOOD REFINING COMPANY, Inc. 
Ca Te 


ENGLEWOOD, NEW JERSEY <- Refinery: WARREN, PA. 
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Charles Hermann to head new 
division for R. |. Prentiss & Co. 
Charles Hermann, a vice - president of 
McKesson & Robbins, Inc., will join 
R. J. Prentiss & Co. as vice-president in 
charge of a new division of chemical. 
gum and allied products, August 1. 


Obituaries 
Anne Ogilvie Curry 
Mrs. 


seven Ogilvie sisters, 


Anne Ogilvie Curry, one of the 
hair and scalp 
specialists, died June 27 in the Hark- 
ness Pavilion of the Columbia-Presby- 
New York, N. Y., after 


She was the second of 


terian Center, 
a long illness. 
the Ogilvie sisters to die this year. Mary 
Glady Ogilvie having died on March 4. 

Mrs. Curry, who was born in 


San 
Francisco, a John and 
Catherine McGowan Ogilvie, has man- 
aged the New York Fifth Ave. salon 


of the firm from 1919 until she became 
ill. She was the last one of the seven 


daughter of 


sisters to join the business firm. 
Surviving besides her husband, John 
H. Curry, who is in charge of the sales 
department, are her sisters, Mrs. Clara 
Ogilvie MacInnis. Mrs. Mabel Ogilvie 
Carter, Jessica Ogilvie, Elizabeth Ogil 
vie and Mrs. Georgina Ogilvie Tweddle 


of Toronto. William 


and a_ brother, 


Ogilvie. 


Herbert G. French 

Herbert Greer French, senior vice-presi- 
dent of Procter & Gamble. Cincinnati, 
Ohio, died at his home of a heart attack 
at the age of 70. Long a resident of 
French devoted 
of his life to art, literature and musie. 


Cincinnati, Mr. much 


He was not married. 


John Mitchell Levis 


John Mitchell Levis, one of the founders 
and former Illinois 
Glass Co., of Alton, IL, now merged 
with the Owens-Illinois Glass Co., died 
at his home in Chicago at the age of 
84. He is survived by a widow and a 
daughter. 


Victor E. Ruehl 


Colonel Victor E. Ruehl, associated with 
Merck & Co., Inc., Rahway, N. J.. 
at his home in Caldwell, N. J., on June 
16, after an extended illness. For the 
past ten years Colonel Ruehl has de- 
voted the greater part of his time to 
exploration and research in the Far 
East and Latin American countries fo1 
the purpose of increasing the supply 
on this hemisphere of cinchona bark. 
from which quinine is made. Colonel 
Ruehl is a veteran of the war with 
Spain and the first world war. He was 
born December 9, 1881, and is survived 


treasurer of the 


died 
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by his widow, a son, a daughter, and a 
brother. 


Trade Jottings 


Schiaparelli has a new lipstick, offer- 
ed in a navy plastic case. It comes in 
four shades, A, B, C and D. A is for 
“auburn” with a tawny base, designed 
for redheads; B is for “blue,” 
of Shocking with a blue undertone: 


a version 


C is for “cherry,” a clear tint for wear 
skin and hair and D is for 
“different.” a dark rich shade. 


Monteil 


tected exposure to ultraviolet rays and 


with fair 


Germaine warns of unpro- 


issues Tan Commandments in connec- 
tion with the promotion of her summet 
preparations. 


House of Tangee adds Medium-Red 
to its make-up shades. Constance Luft 
Huhn, president of the firm, announces 
that this will be a permanent member 


of the line. 


Shulton 
Victory 


currently is conducting a 
fan-tale promotion, backed 
by advertisements in 183 newspapers 
throughout the country. With each pur- 
Early American’s Old Spice 
or Friendship’s Garden talcum powder. 
a Victory fan is given free. The Victory 
fan pictures 10 
(America is 


chase of 


freedoms for which 


fighting. ten reasons for 
buying war bonds and stamps. In con- 
with the Shulton 
is supplying free to all accounts four 
patriotic posters each featuring a dif- 
ferent 


nection promotion, 


freedom, reproduced from the 


Victory fan. 


Pond’s lipstick, “Lips.” has a 
container of plastic. 


new 
The cap is in the 
green used by the firm and the base 
and lettering are ivory. 


Kathleen Mary Quinlan has added 
to its Heydey make-up line face powder. 
foundation lotion, Mist of Dawn liquid 
finishing and make-up lotion. 
Rouge and lipstick already were avail- 
able in this bronze red shade. 


cream 


The firm 
also makes this shade available in its 
symphony boxes of matched make-up. 


Lucien Lelong now makes its solid 
cologne available in Whisper and Tail- 
spin odors. The cologne in stick form 
was introduced last year in the Bala- 
laika fragance. 


Volupté suggests its eliptical metal 
cases as sugar-carrying items, naming 
They hold a week- 


end’s supply of sugar cubes. 


them “Shug” cases. 


Helena Rubinstein recently opened a 
Bare-Leg Bar at her Fifth 
New York, N. Y. The bar will feature 


leg make-up, special 


Ave. salon. 
lotions. creams 
and cosmetics for the legs. a cooling 
masque for legs and feet. foot tales and 








pedicure preparations. Cosmetic stock- 
ings in stick form, out of a bottle and 
even sprayed on the legs were demon- 
strated on the opening day. 


Frances Denney’s Over-Tone make- 
up comes in cake form and is designed 
to cover up blemishes as well as pro- 
vide a long-lasting powder base. Its use 
as a leg make-up is also suggested. 
Over-Tone comes in four shades—soft, 


brilliant, deep, Argentine. 


Yardley & Co.’s recently issued book- 
let, “Colors by Authority,” is a guide to 
the use of make-up shades in relation 
to the individual’s complexion and cos- 
tume colors. Make-up combinations are 
given for nine types, each with four sets 
of costume colors. 


Charles of the Ritz newest make-up is 
Talisman which has a coppery under- 
tone and is designed to wear with sun- 
tanned skins, with brown, green or yel- 
low costumes or for wear by redheads. 
lipstick, dry or 
rouge. The firm too has launched amake- 


It comes in cream 
up. Camellia, for summer white, pastels, 
or flower prints. It includes Complexion 
Veil which is an opaque powder base, 
lipstick, dry and cream rouge. 


Houbigant, Inc., introduces a summer 
suntan shade, Sienna, in its Translucid 
line. It comes in Foundation-tone and 
face powder. The packaging motif is the 
same as that used for the other Trans- 
lucid items. 


Associated Distributors. Inc., have 
added several costume shades to their 
Chen Yu nail lacquers. These include 
Dragon, Royal Plum, Blue 
Dragon, Ming Yellow, Heavenly Mauve 
Black Lustre. In addition, the 


has assembled its 18 red 


Green 


and 
company 
shades into three groups which are 
designated the Red-Reds, the Brown- 


Reds and the Blue-Reds. 


Charbert bottle their 


colognes in new six and sixteen ounce 


Parfums 


drum decanters which are large size 
duplicates of the drum flacon used for 
perfumes. Six 


their fragrances are 


available in these sizes. 


Woodbury offering a 
25-cent package of face powder free 
with each purchase of a 75-cent jar of 
cold cream. Both cream and powder 
are extensively advertised nationally, 


currently is 


in 9 magazines, 21 Sunday newspapers 
Woodbury 


has a new face powder shade, Sun 


and over 75 radio stations. 


Peach, which will be promoted by the 
use of full fea- 
turing Rosalind Russell. 
also restyled Tan, another of its sum- 
mer shades. Both Sun Peach and Tan 
come in 10 and 25-cent sizes and Sun 
Peach is offered in a 
well as in a matched make-up box. 


advertisements 
The firm has 


color 


50-cent size as 
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No Let-Down on 


CODAN 


QUALITY 


N THESE TIMES of uncertain and 

spasmodic supplies more importance 
than ever must be attached to product 
quality. This is why, now more than 
ever, manufacturers of perfumes and 
cosmetics are relying on the high stand- 
ard of CODAN products and CODAN 


service. 


We are firmly determined—whatever 
the obstacles—to keep this standard 
unimpaired and to live up to the steady 
confidence which so many manufacturers 
have shown in our essential oils, syn- 
thetics and aromatic chemicals. 


* 


CCC ee 


Remember: you can help the 
war-effort by sending back our 
empty tins. We'll pay you in 
wer savings stamps for tins 
now in your possession. 


EACH EMPTY TIN CAN CAN 
HELP US WIN! 


HOOUGUNNNNNANNNANNNCNNONONOOOOONENNAOOO ONE 
CODUONNONONO OAHU ENE HONLOONORENNOONo Onn 


CUUUUUUEOTAEAAOCUAOUEUDUOCAUO OOOO EEOOOUOOOONOREOOOUAAO OO ooeeNOOO OO oooooneN 


* 
+ 


GERARD J. DANCO 


oe e Coe - CO -4 4 F°4-O 


Importers, Exporters and Manufac- 
turers of Essential Oils, Synthetics and 
Aromatic Chemicals 


333 SIXTH AVENUE, NEW YORK, N.Y. 


Cable Address: CODAN, New York 
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Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 





SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS : DOSE CAPS 


private brands exclusively! 
| @ LIPSTICKS @ CREAM ROUGES 
@ PERFUME DEODORANTS 
@ DRY SKIN CREAMS 


All the advantages of your own 
factory. Scrupulous attention to 
details. Our service insures re- 
peating accounts for you. Inquiries 
invited, 


Products Liability Insurance 


dresden cosmetic €0.. ine. 
122 West 26th Street, New York @ Phone CHelsea 2-2990 


— 


( 


Only By Reading 
Each Issue of 


The Ameriean 
Perfumer 


can you keep abreast of current developments in 
this specialized industry . . . know what is being 
done to find new uses for old materials, new mate- 
rials for old products . . . know how the most recent 
legislation will affect your business .. . know how 
you can best take advantage of new marketing 
trends, new consumer appeals. 


IF NOT NOW A SUBSCRIBER ... 


send us your subscription today and benefit from 
this monthly and expert guidance. (Only $3.00 a 
year, U. S. A. and Canada.) You'll find it one of 
the best investments you ever made. 


Send check or money order to THE AMERICAN 
PERFUMER & ESSENTIAL OIL REVIEW, 9 E. 
38th St., New York. 


The American Perfumer 





Price Changes Due to OPA Order 


Tue past month brought out a num- 
ber of price movements in essential oils, 
aromatic chemicals and other raw ma- 
terials used in the manufacture of cos- 
metics, soaps and perfumes. The 
changes were largely in the form of 
readjustments to conform to the Gen- 
eral Maximum Price Regulation issued 
by OPA. Under normal conditions, that 
is without government restrictions, the 
general trend of the market undoubt- 
edly would have been upward because 
of small stocks, mounting transporta- 
tion costs and labor conditions. 

Business generally was reported to be 
at the lowest level since the war started. 
because of conservation orders, restric- 
tions on prices and other government 
regulations affecting many basic mate- 
rials as well as the acute shortage of 
alcohol, toluol, benzol, salicylates and 
chlorine, all of which are being diverted 
to the war program. 


FEW BUYERS OF IMPORTS 


Toward the latter part of the period 
under review, permission was granted 
importers in Supplementary Regula- 
tion No. 12 to the General Maximum 
Price Order, under certain conditions 
to sell imported commodities at prices 
above those in March. Reports from 
the wax trade, however. indicated that 
while importers were planning to add 
war risk, freight, etc., to their selling 
prices under the supplementary order, 
they were unable to locate any buyers 
since it was understood that the buyers 
of imported merchandise were required 
to make an agreement to the effect that 
they would not add the extra costs to 
the price of their finished products. This 


caused much confusion among import- 
ers as the news spread, with the result 
there was a general tendency to mark 
time pending some clarification from 
Washington. 
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Considerable time was spent by deal 
ers and manufacturers getting records 
into shape to furnish the War Produc- 
tion Board the information needed in 
the allocation of materials. In fact 
some houses forwarded notices to cus 
tomers urging them to immediately ob- 
tain a copy of the “end use” allocation 
classification system. The system is de- 
signed to trace the flow of materials 
from primary producers to _ finished 
products. It must be used on all orders 
placed by manufacturers, fabricators, 
primary producers, etc., after June 30, 
and on all orders calling for deliveries 
after July 31, regardless of when the 
orders are placed. 


ALCOHOL INFLUENCES BUYING 


Consumption of a number of items 
has been curtailed seriously because of 
the extremely tight situation in alcohol. 
The rationing of sugar also has tended 
to discourage buying in a number of 
lines. Indications are that consumption 
of citrus oils and other raw materials 
used in the beverage trade will fall well 
below the movement noted last year. 
Buying on the part of the soap, toilet 
goods trade and perfumers has been 
restricted because of the inability to 
obtain certain articles to complete the 
manufacture of finished products. 

About the only real favorable news 
in the essential oil trade was the an- 
nouncement by the Division of Industry 
Operations of the War Production 
Board increasing monthly clove quotas 
for food processors, manufacturers and 
The in- 
creases, as the result of larger supplies 


medicines and clove packers. 


of the spice built up by greater imports 
during recent months were granted by 
Amendment No. 1 to Supplemental 
Order M-127 A. 

Aromatic chemicals continued to be 
featured by a strong tone. With com- 


paratively few exceptions, offerings 
were limited in the open market and 
quotations for the most part remained 
virtually nominal. There was some in- 
quiry for such items as coumarin, vanil- 
lin and methyl ethyl ketone in the re- 
sale market and the limited quantities 
available in dealers’ hands brought a 
fairly good premium over manufac- 


turers’ schedules. 


GUM ARABIC SUPPLIES ENROUTE 


Stocks of flake and powdered traga- 
canth gum are ample to take care of 
consumers’ requirements, but ribbon is 
reported to be scarce. Despite a rea- 
sonably good demand for gum Arabic, 
quotations displayed an easier trend be- 
cause of some outside lots pressing for 
sale and the fact that fairly substantial 
quantities were reported enroute to this 
market. Importers stated that in view 
of the current rate of consumption they 
hoped that the afloat parcels would ar- 
rive to meet the future requirements of 
the trade. Benzoin and other gums re- 
mained firm. 

Industrial chemicals displayed a 
mixed tone. While chlorine, ammonia 
and several other major items were 
moving in heavy volume to war indus- 
tries, stocks of caustic soda, sodium 
sulphide and a few other items were 
reported to be accumulating because of 
reduced use in non-essential lines. 


MENTHOL SITUATION SERIOUS 


Menthol prices moved up to the 
maximum level allowed under the OPA 
order as consumers ordered additional 
quantities. Stocks which had been im- 
ported prior to the outbreak of the war 
have been reduced to a very low level 
and, despite efforts to increase produc- 
tion of synthetic material, trade factors 
reveal that the outlook concerning 
future supplies of menthol is extremely 
serious. Little or nothing has been ac- 
complished in the way of assuring con- 
sumers of a future supply of this mate- 
rial, it is pointed out. 
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BRIDGEPORIEI 


Vanity Cases ¢ Rouge Cases e@ Paste Rouge 


Containers . Lipstick Holders (All Types) 


Powder Box Covers @ Eyebrow Pencil Holders 


Bottle Caps e Jar Caps e Metal Novelties to Order 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established 1909 
BRIDGEPORT CONNECTICUT 


$OOOOOOOOOOOOSOOOOOOOOOOO 
Certified 


Cosmetic Colors 


— For — 
Lipsticks * Face Powders 
Rouges * Compacts 
Lip Pomades ¢ Nail Polishes 
Also 


Cosmetic Inorganic Pigments 
Cosmetic Titanium Dioxide 


Our tests make them best’ 


Let our modern scientific laboratories assist 
in your color problems. 


Samples cheerfully submitted. 


ESSENTIAL OILS <OREY,ER> AROM 
, ot ale , eae le 


OIL FIR NEEDLES 


Previously known as 
(OIL PINE NEEDLES 
now obtainable from 


CANADIAN SOURCE 


This oil FIR CANADIAN is more fragrant than the 
Siberian Fir (Pine Needles). 


A test will prove that this natural oil FIR NEEDLES 
CANADA will open a new realm of possibility for 
the use of Refreshing Forest Fresh Pine Fragrances. 


2 ' _ 
re Naeds| ara we teeny womens oo al | msi l( hel ay Ul 4 


test of this new Canadian product. 


SFSSCSHSSSCSCSCSSSSSSSCSSOSSOOS 
SSSHSSSSSSSSSCSSOSCSSSCSOSOSS 


f 


ee ee ee 


Write for ycur sample today 
Pa > 4 > 
WManufactucees of at Ts Chemical ‘Pigment Colors 

eran ‘Oliite- \ ila” and Py ie . 


FLOWER Aye * PERFUME SPECIALTIES @ mantcomg ste yh pind at age pada sedl hag on 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision 


ESSENTIAL OILS 


Almond Bit, per |b. 
+. Fe 
Sweet True 
Apricot Kernel 
Amber, rectified 
Angelica Root 
Anise, U. S. P. 
Imitation 
Aspic (spike), Span. 
Avocado 
Bay 
Bergamot 
Brazilian 
Artificial 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cade, U. S. P. 
Cajeput 
Calamus 
Camphor, "white,"' dom. 
Cananga, Java native 
Rectified 
Caraway 
Cardamon 


Cassia, rectified, U. S. P. 


Cedar leaf 

= & P. 

Cedar wood 

Celery 

Chamomile 

Cinnamon 

Citronella, Ceylon 
Java 

Cloves, Zanibar 

Copaiba 

Coriander 
Imitation 

Croton 

Cubebs 

Cumin 

Dillseed 

Erigeron 

Eucalyptus 

Fennel, sweet 

Geranium, Rose, Algerian 
Bourbon 

Turkish 

Ginger 

Guaiac (Wood) 

Hemlock 
Substitute 

Juniper Berries 

Juniper Wood, imitation 

Laurel 

Lavandin 

Lavender, French 

Lemon, Calif. 

Lemongrass 

Limes, distilled 
Expressed 

Linaloe 

Lovage 

Marjoram 

Neroli, Bigarde, P. 
Petale, extra 

Olibanum 
Popanax 

Orange, bitter 
Brazilian . 
Calif. exp. 

Orris Root, con. (oz.) 
Artificial 

Orris Root, abs. (oz.) 
ennyroyal, Amer. 
European 

Peppermint, natural 
Redistilled 

Petitgrain 

Pimento 


3.50@ 4.00 
4.75 Nom'l 
2.30@ 2.50 
45@ «48 
1.25@ 1.35 
150.00 Nom'l 
3.30@ 3.60 
2.00@ 2.10 
4.75@ 5.25 
95@ 1.00 
1.60@ 1.75 
30.00 Nom'! 
10.00@ 
4.00@ 9.25 
2.40@ 4.25 
1.00 Nom'| 
2.00 Nom'l 
5.00@ 
1.35@ 1.50 
2.30@ 3.00 
20.00 Nom'l 
30@ 35 
17.00@ 18.00 
19.00@ 20.00 
15.00@ 17.50 
35.00@ 36.00 
11.00@ 
1.35@ 1.40 
1.50@ 1.60 
.80@ 
35.00@ 40.00 
150.00 Nom'l 
10.50@ 32.00 
1.55@ 1.70 
2.05@ 2.25 
1.75@ 2.00 
85@ .90 
33.00@ 35.00 
8.00@ 14.00 
3.00@ 3.75 
4.75@ 
8.50@ 11.00 
7.50 Nom'l 
2.20@ 2.75 
1.00@ 1.10 
3.50@ 4.00 
16.50@ 17.50 
24.00@ 
5.50@ 5.75 
20.00@ 22.00 
5.85@ 7.00 
1.50@ 1.55 
55@ = .60 
12.00@ 18.00 
75@ .80 
5.00 Nom'l 
6.00 Nom'l 
10.00@ 12.00 
3.20@ 3.25 
3.50@ 4.00 
12.00@ 13.50 
15.00@ 17.50 
4.00@ 4.25 
85.00 Nom'l 
5.25@ 6.00 
340.00 Nom'l 
400.00 Nom'l 
5.75@ 6.00 
20.00@ 25.00 
5.85@ 6.00 
2.50@ 2.75 
2.30@ 3.25 
19.25 Nom'l 
42.00@ 
100.00 Nom'l 
2.65@ 2.80 
2.50@ 
5.85@ 
6.35@ 
1.90@ 
4.00@ 


6.00 
6.70 


8.00 
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Pinus Sylvestris 
Pumillonis 
Rose, Bulgaria (oz.) 
Synthetic 
Rosemary, Spanish 
Sage 
Sage, Clary 
Sandalwood, East India 
Sassafras, natural 
Artificial 
Snake root 
Spearmint 
Thyme, red 
White 
Valerian 
Vetivert, Java 
Wintergreen 
Wormseed 
Ylang Ylang, Manila 
Bourbon 


_ 22.00 


5.00 Nom'l 
4.80 Nom'l 
Nom'l 
30.00@ 42.00 
1.75@ 3.00 
8.25@ 9.00 
45.00 Nom' 
6.00@ 6.75 
2.00@ 
2.00@ 2.25 
8.75@ 10.00 
3.25@ 3.50 
2.75@ 4.00 
3.25@ 5.00 
30.00 Nom'! 
45.00@ 50.00 
5.25@ 8.50 
3.00@ 3.10 
38.00 Nom'l 
30.00 Nom'l 


TERPENELESS OILS 


Bay 
Bergamot 
Grapefruit 
Lavender 
Lemon 
Lime, ex. 
Distilled 
Orange, sweet 
Peppermint 
Petitgrain 
Spearmint 


2.50@ 2.80 
49.00 Nom'l 
60.00@ 65.00 
20.00 Nom'l 
25.00 Nom'l 


140.00@ 160.00 


87.00@ 90.00 


195.00@200.00 


12.00@ 14.00 
3.80@ 4.00 
5.50@ 6.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 
Acetophenone 
Alcohol C 8 

Cc ? 

C 10 

Cc il 

C 12 
Aldehyde C 8 

Cc 9? 

Cc 10 

Cll 

Cc 12 

C 14 I{so called) 

C 16 (so called) 
Amyl Acetate 
Amyl Butyrate 
Amyl Cinnamate 
Amyl Cinnamate Aldehyde 
Amyl Formate 
Amyl Phenyl Acetate 
Amyl Salicylate 
Amyl Valerate 
Anethol 
Anisic Aldehyde 
Benzophenone 
Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl-lso-eugenol 
Benzylidenacetone 
Borneol 
Bornyl Acetate 
Bromstyrol 
Butyl Acetate 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamy|! Butyrate 
Cinnamyl Formate 
Citral, C. P. 
Citronellol 
Citronellyl Acetate 
Coumarin 


3.85@ 4.50 
1.90@ 2.00 
16.00@ 17.50 
18.00@ 30.00 
18.50@ 28.00 
15.00@ 20.00 
8.50@ 12.00 
20.00@ 28.00 
25.75@ 30.00 
24.00@ 25.50 
23.00@ 26.00 
30.00@ 35.00 
8.00@ 10.00 
7.25@ 8.50 
75 Nom'l 
1.00@ 1.10 
450@ 5.80 
3.50 Nom'l 
1.75 Nom'l 
3.00 Nom'l 
85 Nom'l 
2.10 Nom'l 
2.75@ 3.50 
3.85@ 4.00 
1.30 Nom'l 
1.50@ 1.75 
1.85@ 2.00 
1.25@ 1.80 
3.25 Nom'l 
6.50 Nom'l 
3.60@ 4.00 
10.00@ 11.25 
2.25@ 3.40 
1.80 2.20 
2.00 Nom'l 
4.00 Nom'l 
A1@ .141, 
3.75@ 4.50 
12.00 Nom'l 
1.75 Nom'l 
7.50@ 9.25 
12.00@ 14.00 
10.00@ 13.00 
7.00@ 
8.00@ 8.50 
4.00@ 5.10 
2.75 Nom'l 


Cuminic Aldehyde 
Diethylphthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Gerany! Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotopic Aldehyde 
Hydroxycitronellal 
Indol, C. P. 
lso-borneol 
lso-butyl Acetate 
lso-butyl Benzoate 
lso-butyl Salicylate 
lso-eugenol 
lso-safrol 
Linalool 
Linalyl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Chinese 
Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 


Methyl Cellulose, f.o.b. ship- 


ping point 
Methyl Cinnamate 
Methy! Eugenol 
Methyl Heptenone 
Methyl Heptine Carbonate 
Methyl Iso-eugenol 
Methyl Octine Carbonate 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 
Neroline (ethyl ester) 
Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50% 

100% 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valerianate 
Phenylpropyl Acet. 
Santalyl Acetate 
Skatol, C. P. (0z.) 
Styralyl Acetate 
Styralyl Alcohol 
Terpineol, C. P. 
Terpinyl Acetate 
Thymene 
Thymol ; 
Vanillin (clove oil) 

(guaiacol) 

Lignin 
Vetivert Acetate 


TLOM I 


without notice) 


11.25@ 15.00 
22'2@ ~~ .33 
5.00@ 6.15 
50 Nom'l 
5.75@ 7.50 
1.15 Nom'| 
20 Nom'l 
3.80@ 4.10 
1.00@ 1.25 
95@ 2.00 


1.00@ 2.00 
5.25 Nom'l 


2.75@ 3.00 
3.00@ 3.25 
3.00@ 3.50 
3.50@ 4.00 
4.00@ 5.75 
4.25@ 6.25 
9.00@ 10.00 
15.00@ 20.00 
10.50@ 12.00 
31.00@ 35.00 
2.00 Nom'l 
1.50@ 2.25 
2.00@ 2.75 
2.60@ 5.00 
4.00@ 4.80 
2.65@ 3.00 
8.00@ 

7.25@ 11.00 
15.00 

10.50 

9.00@ 12.00 
13.50@ 14.00 
13.50@ 14.00 
12.00 Nom'l 
2.00 Nom'l 
2.75@ 2.80 
1.10@ 1.40 


.60 Nom'l 
3.00 Nom'l 
3.50@ 6.75 


3.25@ 
45.00 Nom'l 


6.25@ 11.50 
24.00@ 30.00 
2.50 Nom'l 
2.25  Nom'l 
35 Nom'l 
3.85 Nom'l 
4.00 Nom'l 
1.25 Nom'l 
2.00@ 
2.50 Nom'l 
2.50@ 3.50 
6.50@ 8.50 
3.50@ 4.00 
4.50 Nom'l 
2.00 Nom'l 
3.00@ 5.00 
3.50@ 4.25 
16.00@ 
6.50@ 10.00 
5.00@ 46.50 
12.50@ 18.00 
16.00@ 17.50 
10.00 Nom'l 
20.00@ 22.50 
5.50@ 8.00 
3.50 Nom'l 
9.25@ 12.00 
30@ = 32 
.20@ 1.20 
45@ 
2.25@ 3.75 
2.60 Nom'l 
2.35 Nom'l 
2.35 Nom'l 
25.00 Nom'l 


(Continued on page 73) 
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(Continued from p. 71) 

Violet Ketone Alpha 18.00 Nom'l 
Beta 15.00 Nom'l 
Methyl 6.50 Nom'l 

Yara Yara (methyl ester) 2.00@ 2.25 


BEANS 


Angostura 2.50@ 3.00 

Tonka Beans, Surinam 95@ 1.10 

Vanilla Beans 
Mexican, whole 
Mexican, cut 15.00@ 16.00 
Bourbon, whole 12.75@ 13.00 
South American 14.00 Nom'l 
Tahiti 6.75@ 7.15 


SUNDRIES AND DRUGS 

Acetone 08'/,@ .15 's 
Almond meal 25@ = .27 
Ambergris, ounce 17.00@ 20.00 
Balsam, Copaiba 44@ «52 

Peru 130@ 1.35 
Beeswax, bleached, pure 

u. S F. 41@ .63 

Yellow, refined 59@ .60 
Bismuth, sub-nitrate 1.20@ 1.22 
Borax, crystals, carlot ton 55.50@ 58.00 
Boric Acid, U. S. P., cwt. 6.95@ 7.55 
Calamine 18@ = .20 
Calcium, phosphate .08@ .08%, 

Phosphate, tri-basic 09@ 10 
Camphor, domestic 711@ 84 
Castoreum 13.00@ 26.00 
Cetyl Alcohol 1.75 Nom'l 

Pure 2.25. Nom'l 
Chalk, precip. 03'2@ .06!/, 
Cherry Laurel Water, carboy 5.75@ 6.25 


16.00@ 17.00 


New sources of intriguing natural 
odors and menthol 


From the Department of Agriculture 
comes the suggestion that novel as well 
as strange and fascinating perfume 
fragrances may be developed by way of 
the Indian Bureau and the Agricultural 
Bureau of Plant Industry. 
ago the Department 


Some time 
explorer who 
brought the date palm from the Far 
East, and made it into an American 
industry in the Southwestern desert, 
Indians of 
Arizona and contiguous states have 
knowledge of drug and aromatic plants 
which are practically unknown to our 
pharmacopeia. 


discovered the American 


It is believed the aro- 
matic plants, processed by the Hopis 
and Navajos, for instance, in these 
times of difficulty in getting supplies 
from conventional sources, will supply 
a series of purely American fragrances 
both subtle and singular as well as 
piquant. Oils will be distilled by the 
Indians on the basis of their ancient 
knowledge, and will be fractionated 
and blended by government experi- 
menters. Government laboratory work- 
ers also are interested in a suggestion 
recently advanced before the National 
Chemurgic Council by Dr. Paul J. 
Kolachov suggesting the utilization of 
eucalyptus for geraniol, citronnellal, 
limonene and cineol. Dr. Kolachov 
likewise showed that thymol may be 
made from eucalyptus oil, from which 
can be made menthol identical to Japa- 


nese menthol. It is reported from an- 
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Citric Acid 21 Nom'l 
Civet, ounce 28.00@ 49.00 
Clay, Colloidal ...... . BF 15 
Cocoa Butter, lump .25'/2 27 
Cyclohexanol (Hexalin) 30@ = .50 
Fuller's Earth, ton 15.00@ 33.00 
Glycerine, C. P., drums ABY4@ 183, 
Gum Arabic, white 42@ ~~ 45 
Amber 18@ ~~ .20 
Gum Benzoin, Siam 4.00@ 
Sumatra j 
Gum Galbanum 
Gum Myrrh 
Henna, pwd. 
Kaolin 
Labdanum 
Lanolin, hydrous j ‘ 
Anhydrous ‘ 37 
Magnesium, carbonate é 10%, 
Stearate .24@ = .27 
Musk, ounce 38.50@ 40.00 
Olibanum, tears .25@  .30 
Siftings 09@ = .13 
Orange Flower Water, car- 
boy 9.00 
Orris Root, powd. 2.75 Nom'| 
Paraffin 0b6'44@ .09 
Peroxide 1.10@ 1.75 
Petrolatum, white 06'14@ .08!/2 
Quince Seed 1.85@ 1.90 
Rice Starch 09@ «10 
Rose Leaves, red 5.45@ 5.75 
Rose Water, carboy 6.50@ 8.00 
Rosin, M. per cwt. 3.91@ 
Salicylic Acid 35@ = .40 
Saponin 3.00@ 3.25 


Silicate, 40°, drums, works, 


Nom'! 


source that large 


orders have been placed by commercial 


other government 
firms for extraction of menthol from 
American peppermint oil. Department 
of Commerce brings word that the tiny 
state of Colima, on the lower west coast 
of Mexico, is Mexico’s chief lime-pro- 
ducing center. Mexico is the leader 
of the Western Hemisphere, and sec- 
ond only to Egypt. Colima’s humid 
tropical climate and rich volcanic soil 
makes it the greatest single producer 
in the world. Practically all lime-oil 
plants of America are located in 
Colima. Last year it distilled over 48.- 
000 Ibs. lime oil; this year production 
will exceed 50,000 lb. There are seven 
plants, two producing by the cold-press 
method. They get an average of seven 
pounds to the ton of limes. 


Canadian consumers ordered to 
return tubes to retail stores 

The Wartime Prices and Trade Board’s 
“treasure hunt” for salvage materials in 
used collapsible metal tubes is on in 
earnest in Canada. Supplementing 
regulations aimed primarily at the con- 
sumer, the Board announced that every 
retail merchant selling products in col- 
lapsible metal tubes must provide “a 
suitable receptacle, conveniently and 
conspicuously located in his store” to 
receive used tubes. The consumer regu- 
lations provide that used tubes must 
be delivered, that no used tubes may 


be thrown away or destroyed and 


100 pounds .80@ 
Soap, neutral, white .20@ 
Sodium Carb. 

58% light, 100 pounds 1.35@ 

Hydroxide, 76% solid, 100 

pounds 
Spermaceti 
Stearate Zinc 
Styrax 
Tartaric Acid 
Tragacanth, No. | 
Triethanolamine 
Violet Flowers : 
Zinc Oxide, U. S. P., bbls. 25 


OILS AND FATS 


Castor No. |, tanks 13@ 
Cocoanut, Manila Grade, 

tanks #2 
Corn, crude, Midwest mill, 

tanks 12%, 
Corn Oil, distilled, bbls. 15 
Cotton, crude, Southeast, 

tanks 12%4@ 
Grease, white .0954@ 
Lard 12'2@ 
Lard Oil, common, No. | 

bbls. 144%4@ 
Palm, Niger, drums 0902 
Peanut, refined, barrels Af 
Red Oil, distilled, tanks 124%@ 
Stearic Acid 

Triple pressed 

Double pressed 
Tallow, acidless, barrels 
Tallow, N. Y. C., extra 
Whale Oil, refined 


Nom'l 


Nom'| 


Nom'l 
Nom'l 


Nom'l 


18%@ .19% 
ASA@ .16% 


that they must not be kept longer than 
reasonably necessary for delivery. The 
later order, signed by Samuel Godfrey, 
administrator of used goods, names re- 
tail drug stores as key points for local 
collections. Operators of other than 
drug, chain or departmental stores are 
required to deliver accumulated tubes 
to the nearest drug merchant each 
Chain and department store 
operators, the order sets out, must de- 
liver tubes collected or used in their 


week. 


stores to a convenient collection point 
for pick-up by an authorized collector. 
Retail drug stores will hold all ae- 
cumulated tubes for collectors on regu- 
lar calls. 

One other link completes the chain 
from consumer to Wartime Salvage, 
Limited, government-administered sal- 
vage company, recently set up to direct 
salvage operations. These are whole- 
sale drug companies, named in Sydney, 
N. S., Halifax, Saint John, N. B., Char- 
lottetown, Quebec City, Montreal, Ot- 
tawa, Toronto, London, Ont., Fort Wil- 
liam, Winnipeg, Regina, Saskatoon, 
Calgary, Edmonton and Vancouver as 
“authorized collectors” to gather the 
used tubes from retail drug outlets and 
other collection depots in their trading 
The drug companies will dis- 
pose of the tubes to smelters under di- 
rection of Wartime Salvage, Limited, 
with Wartime Salvage defraying legiti- 
mate shipping costs incurred by retail 
or wholesale druggists from money paid 
by the smelters. 


areas. 
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“Loss leader’’ selling rapped 
at Utah drug convention 


Members of the Utah Pharmaceutical 
Association celebrated the golden an- 
niversary of their organization at the 
annual convention in the Hotel Utah. 
Salt Lake Theodore 
Christianson of Chicago, former Minne- 


City, in June. 
sota governor and public relations coun- 
sel for the National Association of Re- 
tail Druggists, upheld the fair trade 
laws and rapped “loss leader” selling. 
Other speakers included Eugene L. 
Wade, past-president of the association ; 
Jim DePree, of the DePree Company. 
Holland, Mich.; president T. 
Ray Kingston; Charles D. Smith of the 
Smith-Faus Wholesale Drug Company. 
Salt Lake City, and Robert Sevey of 
Washington, D. C. William D. Wood 
of Ogden, former vice-president, was 
elected president, succeeding M. K. 
Bridge of Salt Lake City. Earl F. 
Gardemann, Salt Lake City, was re- 


former 


elected secretary. 


Australia bans some cosmetics 
but not lipsticks and creams 


Although a ban has been placed on the 


manufacture of a number of cosmetic 
products in Australia, there are no re- 
strictions on lipsticks, cold creams, van 
ishing creams and hand lotions. Among 


those products banned are beauty 


masks, suntan lotions, stocking substi- 
tutes, nail lacquers, bath salts, bubble 


bath and hair setting lotions. 


Herco Laboratories, Inc., celebrate 
second anniversary, Dutch style 
Hereo Inc.. New York, 


N. Y., invited friends and customers re- 


Laboratories, 


cently to celebrate the second anniver- 
sary of the organization as a corpora- 
tion. The event was observed in old 
fashioned Pennsylvania Dutch style at 
the company’s offices. 


California group discontinues 
for summer—resume September 


The California Cosmetic Association 


has discontinued its meetings during 
June, July and August, and will resume 


in September. 


Perfumeria Dubarry, of Buenos 
Aires, prepares for expansion 


In its annual report to stockholders 
Perfumeria Dubarry Soc. Anon., Buenos 
\ires, S.A.. announces the purchase of 
three properties adjacent to their soap 
factory in anticipation of the future 
need for enlarging their manufacturing 
facilities. The statement indicated that 
the company enjoyed a good business 


yer 
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ATTACK 


is the best 


DEFENSE! 


Don't be a Human Rabbit! 


Lueders honored by Morgenthau 

for employe bond purchase 

\ certificate stating that more than 90 
per cent of the company employes are 
buying war bonds on the payroll deduc- 
tion plan has been issued to George 
Lueders & Co., New York, N. Y., by 
Henry G. Morgenthau, Secretary of the 
Treasury. It is the first organization 
in the industry to be so honored, the 
company was informed. 


New York City employes of 

Dow Chemical Co. have outing 
Employes and executives of the New 
York office of the Dow Chemical Co. 
with their families held their first an- 
nual Saturday. June 27, at 
Great Captain Island off Portchester. 
Naw: 


ranged for the day. 


outing, 


An attractive program was ar- 
Those in charge 
of arrangements were Alexander Leith, 
Otis Grant. and Robert Shaw. 


S. Henry Co. appointed national 

distributor for Mary Douglas, Inc. 

S. Henry Co., 7 W. 22nd St., New York, 
N. Y.. has been appointed sole sales 
representative for Mary Douglas, Inc., 
New York, N. Y., and will distribute 
the line of gift sachets and 
toiletries throughout the U. S. 


related 


NO PACKAGING WORRIES 


with sales - building 


MINIATURE 
BOTTLES 


They're inexpensive . . . 
they're popular . . . they 
form the ideal answer 


| IGHI to war-time packaging 


= problems. They come in 


countless shapes and de- 
TO HOLD YOUR signs, with unbreakable 
BUSINESS 


stoppers and _ decora- 
tions, in sizes ranging 
from 14 dram to ¥% 02., 
in GLASS or metal- 
lized (Gold or Silver). 
They've proved wonder- 
ful sales builders. 


It's PATRIOTIC to use Substitutes 


SEDALINE No. | 
(Cedar Leaf) 


Let us show you some 
of the unique merchan- 
dising ideas possible 
with our MINIATURE 
BOTTLES! 


BERGMOTTE 
(Bergamot) 


SEDALINE No. 2 
(Cedar Wood) 


RANIUM 
(Geranium) 


SPARHAWK 


SPARKILL © NEW YOR K 
FOI OI IOI OTTO IOI TOTO IA AAA AAAS 


WRITE TODAY! 


Immediate Deliveries 


Ine. 
New York, N. 


Glass Industries, 


10 West 33rd Street 
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OUTSTANDING EXCELLENCE 


.. « That accounts for the popularity of 
Interstate Colors. 


No matter what your color requirements 
are, consult us. Our expert advice will 
prove of great value to you. 


CHLOROPHYLL @ SAPONINE 


INTERSTATE COLOR CO. 


3 BEEKMAN STREET, NEW 


BERGAMOT SYNTHETIC 1613 


VEN though natural Bergamot were 

as freely available as it was before 
the war, Bergamot Synthetic 1613 
would still be entitled to serious con- 
sideration, for it has all of the odor 
characteristics that make Bergamot in- 
dispensable in perfumery. It may be 
used either as a complete or a partial 
replacement for the natural product. 
Used either way it will maintain the 
quality of the products in which it is 
used and help to keep their costs down. 
Let us send you a sample of Bergamot 
Synthetic 1613; it will acquaint you 
with the skill of our laboratories in de- 
veloping replacement products for the 
rapidly increasing number of essential 
and flower oils that are no longer 
available. 


VAN DYK & CO., INC. | 3 ae 


Manvlertorers “ 
COLLAPSIONS 


Cosmetic Raw Material since 1901 F om — © 


OFFICES, WORKS AND LABORATORIES 


57 Wilkinson Ave., Jersey City, N. J. 
Los Angeles: 1282 Sunset Blvd. 


Manufacturers of Perfumery and 


TURNER WHITE METAL CO., Inc. . . . New Brunswick, N. J 


RICHARD M. KRAUSE. 


INCORPORATED 
52 EAST 19TH STREET 
NEW YORK CITY 


PHONE ALGONQUIN 4.6760 


i a / 


ORIGINAL DESIGNS 
ENGRAVED «+ PRINTED 
DIE STAMPED « EMBOSSED 4 


Serving the Perfume Trade Since 1892 
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